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Roanoke Maroons overcome Quakers
Andrew Stewart 

Staff Writer

Despite leading by as much as eight points 
in the first half, the Guilford College women's 
basketball team fell to Roanoke College 85-77 at 
Ragan-Brown Field House on Monday, Jan. 29.

Once Roanoke had momentum, they didn't 
let up in the second half and led for most of the 
remainder of the game.

The Maroons had a distinct height advantage, 
playing a center who was 6-feet-2. First-year 
Morgan King is the tallest Quaker at 6-feet 1.

"We worked hard. We played hard. We did a 
great job in so many aspects, but it is hard when 
you are playing against six seniors," said head 
coach Stephanie Flamini. "They made big shots 
and they are a good team. They are an experi
enced team. We're young, and you can see the 
difference."

Junior Jazlyn Gibbs led the Quakers with 24 
points and shot 50 percent from the field. She 
sank five 3-pointers and had three assists along 
with a steal.

"I think when they got fired up, we had a 
hard time getting fired back up with them, and 
that was the main issue," Gibbs s^d.

Roanoke head coach Susan Dunagan attrib
uted the Maroons' win to their comeback from 
eight points down in the first half to finish the 
half down 30-29.

"I think when we were able to come back at 
the end of the first half, we were able to chip 
away," Dunagan said.

"We had a lot of turnovers in the first half. 
We had a lot of unnecessary fouls that we didn't 
need to make.

"Then we started to hit a few shots and get a 
little more momentum and carried it in the half. 
They knew they could do this, but they had to 
play smarter," Dunagan continued.

"The other thing was that Guilford was mak
ing us rush in the first half," Dunagan conclud
ed. "They got us out of sync, and we were trying 
to force things. We calmed down and started 
playing our way."

A trio of Quaker first-years also had double 
figures in points. Gabby Oglesby had a double
double with 14 points and 11 rebounds.

Kayla Adams contributed 11 points. She was 
three-for-six behind the 3-point arc and didn't 
turn the ball over.

Logan Terry added 10 points, five assists, and 
three rebounds.

Fellow King had nine points and four 
rebounds.

In the first half, Gibbs and the other guards 
could get open looks at 3-pointers. However, 
in the second half, the Maroons cut down the 
Quakers' shots from behind the arc by playing 
man-to-man defense.

"We didn't go back to zone," said Dunagan. 
"We started to do it, but they were so hot. 
(Flamini) has a good offense with the three 
guards, and we weren't getting out there."

Roanoke dished the ball inside to junior Nicci 
Moats, the aforementioned 6-foot center, who 
had 21 points, 13 rebounds, and two blocks. 
She was able to get open inside because the 
Quakers had to respect senior Rebecca Bays' 
3-point shooting ability. Bays also contributed 
21 points.

"They came out on us. We have a good inside 
game," Flamini said. "We just need to dump 
it in. We need to share the ball. I didn't think 
we played bad, but we just couldn't stop their 
inside game. When we did, they played great 
outside, as well."

"They had two kids with 21 points. Nothing 
was working, but that is what happens when 
you play the top team in the conference," 
Flamini reasoned.

"The future of the Quaker women's basket
ball program looks bright, (Guilford) did a great 
job. They are young, but they are going to be 
there. I know that for a fact," she said.

Senior Lauren LeFevers arcs a 3-pointer 
during the women's basketball game on Jan. 29.

The reality ef Super 
Bowl commercials

With 
Keyla Beebe

The Super Bowl doesn't air on TV in Argentina, as I quickly found out 
after moving there. Neither do the commercials. This is why I've spent the 
last four Super Bowl Sundays watching limited web casting and looking 
up old commercials to try and get the full experience.

For me, the Super Bowl and its commercials go hand-in-hand. One is 
nothing without the other. For those less football-oriented, the ads even 
become the main reason to watch the game.

These commercials that we absorb without question are the result of 
months of hard work and planning. And money.

In 2009, The New York Times estimated that 30-seconds of air time 
would cost a record $3 million. That's $100,000 a second.

The hearts of corporations around America, if they have them, are 
hopeful for this year's turnout as the recession begins to lighten.

Historically, the Super Bowl has been an event to air innovation and 
originality, such as Apple's famous 1984 commercial.

Now it seems as if I've seen all the ads before. Companies would rather 
air something tested to be successful than branch out.

Ads during the game can be grouped into three main categories: 
reports, NPR's, and here & now's. Animals, babies, and scantily clad 
women are the most popular.

Indeed, every new commercial for the wildly successful E*Trade babies 
is always highly anticipated. To get the most out of it, E*Trade now offers 
outtakes online for material not approved for television airing.

In an age of TiVo and recording, commercials are easily bypassed. 
The Super Bowl is one of the few events always viewed live. This is the 
optimal time for advertisers to market their products efficiently and 
effectively.

The stations and companies are taking every possible advantage of 
the massive audience as commercial time has steadily increased over the 
years.

An average of 90 million people watch the Super Bowl each year, 
regardless of the teams or the location.

Commercials have become a part of the Super Bowl tradition, whether 
you enjoy them or not. They can be a good source of entertainment, but 
for the amount they are spending, I would at least like some more variety.

There's a limit to the number of babies and monkeys I can watch in a 
single day.

Points 
given up by 
Guilford in 
their Jan.
29 swim 
meet vic
tory against 
Emory & 
Henry. The 
Quakers got 
the win I I -0.

Record of 
the Guilford 
men’s 
basketball 
team against 
teams 
ranked in 
the top 25.
The only 
loss of the season came against 
then-fourteenth-ranked Eastern 
Mennonite 79-67.

Rebounds 
averaged by 
first-year 
women’s bas
ketball players 
Morgan King 
and Gabby 
Ogelsby.
Ogelsby has 
128 on the year and King has 
127.

Record of the 
Madden NFL 
video game 
when picking 
the outcome of 
the Super Bowl 
over the last 
seven years.This 
year Madden 
projects the 
Pittsburgh Steelers to beat the 
Green Bay Packers.
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