BAILEY BUGLE
April 111947 BAILEY, NORTH CAR OI INA Page 15

LERSCNFROM sl B MUY & sRO ST

1. How cen you be fat and clothes are smartest."
yet look nice in your 3. When you have a  oold,
clothes? should you keep going if

Ans, "Two things the fat you feel like it?
people should avoid; big Ans. "It would seem
patterns &nd the stiff tai- scarcely NEeCEssury to
lor-made. Fut people look point out to any one of
better in feminine clothes normal kindness,that when-
that follow in the wake, ever he has reason to be-
never in advance of modi- lieve he can possibly be a
fied fashions. Fat people carrier of something catch-
should never wear eccen- ing, it is unforgivable to
tric elothes or clothes in  run the risk of tossing
light colors. Very tight millions of germs into the
clothes make fat people etmosphcre which other peo-
look tetter and thin peo- ple have to breathe."
ple, thinner. 4. Should you 1leave your

2. Should vou wecer a hat knife and fork on your
ané gloves on a city plate when passing it for
strect? a second helping?

Ans. "On 2 city street cl- Ans. "Leave knife and
ways wear o hat and gloves. fork on plate when passing
If you wear a long coat,be it. Be sure that hendles
sure thet your dress is  are far enough on not to
not  hanging in  uneven topple off."
points below it. For 5. If upon putting food
strect wear -tailored into your mouth you find
——it too hot, what should
ou do?

Arns. "If the food is too
hot, teke a swallow of
Be Up To weter, On no account spit
it out! If food has “been
taken 1into your mcuth, no
matter how you hate it,you

/s ; have to swallow it."
D are \Nlt h A 6. Why shovid & customer
trevt & saleslady  whom
they will perhaps never
sec egain with politeness

and consideration?
M AT th 3 P@ r k S D ress Ans. "The behavior of the
customer is a far more re-
sponsible matter then that
of the saleswomen. The dis-
FROI\/‘ tress inconsiderete custo-
mers c&n inflict, or the

pleasure considerate ones

can give, is plairnly of
THE LDH D U n S HOP greater concern to one who
#aits on them than &ny an-
rloyance or satisfa:c tiaw
that may be felt by tue
sustomer,"

WILSON




