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Council Marks 33th Anniversary

Go v e r n o r  HODGES, who addressed the Carolina Council’s 35th anniversary 
is shown (center) w ith  Harold W. Whitcomb, president of Fieldcrest 

Inc. (right), and Cecil J. Squires, assistant superintendent of the Bedspread 
.jjjj^who was installed as Council president. (More pictures on pages four and ive)

Get Promotionsfund Drive Quota 
Set At $30,515.72

Directors of the Tri-City Community 
have adopted a quota of $30,- 

^^•72 for the Tri-City Community Fund 
ampaign to ho held October 20. 21 and22 be held October 20, 21 and

'an

subscription in 1954.

* *^0*1 LU U t J  I l c l U  V _ /C l . U U C i

The goal this time is $2,779.20 lower 
last year, made possible by an

111 i .xJU-1..

Gordon Clarke, of Draper, who
the campaign, said the quota 

‘epre _ .  -?5®nts the financial needs of 10 
We organizations, most of which

affiliated with the fund last year, 
announced tha t the payroll 

Pj ,'j^ t̂ion plan will be used again at 
p idcrest Mills and other industrial 
 ̂ants of the Tri-Cities. Organizational 

and committee assignments are 
Ttf ^'^'^o'^^ced soon, Dr. Clarke said, 

it) ® financial needs of the partipat-  
were closely studied by 

^'^'^■ssions and budget committee 
the ® •■eport made to the directors of 

Community fund, 
the agencies participating in
CfQ *‘‘-City Community Fund are Red 

Salvation Army, Boy Scouts, 
V Scouts, Central and Henry Street 
^Oir, Draper Y.M.C.A., Children’s

Society, Carolinas United, Flor- 
la(p, Grittenton Home and USO—re 

agencies.

Principals in or
ganization chang
es effective Sep
tember 12 are pic
tured here.

C. P. Wilson, 
left, formerly su
perintendent of 
the Central W are
house was pro
moted to superin 
tendent of sche- 
duling, warehousing and shipping at the 
Towel Mill in Fieldale, Virginia.

John S. Eggleston, top right, for
merly office manager at the Central 
Warehouse was promoted to superin 
tendent, replacing Mr. Wilson.

J. M. Burton, lower right, was promot
ed from assistant office manager to of
fice manager at Central Warehouse,

Gov. L u th e r  H. H odges, one 
o f F ounders ,  D elivers  C hief 
A d d re ss ;  C h a r te r  M em bers  a re  
A cco rd ed  Specia l H onors

A crowd of nearly 1,000 per
sons comprised of Council m em 
bers, wives, and guests, attended  
the 35th anniversary .program of 
the Carolina Cooperative Coun
cil in the Leaksville-Spray Junior 
High School Auditorium, Thurs
day evening, September 15.

The highlight of the meeting was an 
address by the Honorable Luther H. 
Hodges, (Governor of North Carolina.

The Governor was presented by H ar
old W. Whitcomb, president of Field
crest Mills, Inc.

Work of Council Cited
In his address. Governor Hodges re 

ferred to events leading to the form a
tion of the Council in 1920. He praised 
the organization for its pioneering in 
the field of human relations and co
operation and cited the Council as an 
outstanding example of w hat can be 
accomplished when there is unity of 
purpose and a desire to promote the 
general welfare.

John P. Powell, out-going president, 
(Continued on page two)

Douglas Joins Co. 
In New Position

Richard S. Douglas has been ap 
pointed to the new position of director 
of advertising and sales promotion of 
Fieldcrest Mills, Inc., according to an 
announcement by F. W. Hoit, vice- 
president in charge of domestics sales.

Mr. Douglas has 
been advertising and 
sales promotion m an
ager of Schick In 
corporated, clectric 
shaver m anufactur
ers, having been with 
that company since 
1946. Prior to that, 
he was with War De
partm ent G e n e r a l  
Staff, United States 
Army.

“The appointment of Mr. Douglas 
is part of Fieldcrest’s program of gen
eral expansion of advertising and sales 
promotion activities,” Mr. Hoit said.


