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t%? Number Of Fieldcresters
'tera'e In New Program;

Onsidered Success

‘BiBloodmoblle collected a total of
4 March 14 when it made its
Visit to the Tri-Cities since the
mg 4 began its participation in the
Ut Carolinas Blood program.
Oit was stationed at the Con-
Central Y.M.C.A. for the con-
i, © Of Spray residents and the re-
Spg f donors was concentrated in
: doa\ arca, A large percentage of
Stk O’ were employees of the
er_, Finishing Mill, Central
G@:;SQ Bedspread Finishing Mill
fral Offices.
erta-commumty wide program was
& at N at the request of the medical
% So the Morchead Memorial Hos-
%l that there might be a ready
‘lv life~saving blood and its de-
* 10 enable the hospital to better
ﬂ]e Patients,
‘g nsi Ar's quota is 850 pints, which
Mor jed adequate for the needs at
*head Memorial Hospital. Under
| residents of the Tri-City
€ their total blood necds at

'\,l eElstenng before donating blood are Charles H. Lester (left) and James H.
r,, n, both of the Beck Dye Department at the Finishing Mill. Volunteer workers,
-are Mrs. J. G. Cunningham, Mrs. J. M. Geer and Mrs. J. S. Ragsdale.

l‘0dmoblle Given 117 Pints On Spray Visit

the local hospital without any charge
for the blood itself and without having
to replace it.

The Bloodmobile is scheduled to come
to the Tri-Cities every two months, ro-
tating its visits from Leaksville to Spray
to Draper. The next visit will be May
24 in the basement cf the First Meta-
odist Church at Draper.

The blood collected is processed at
Charlotte and blood and its derivatives
are supplied the local hospital from the
Charlotte Center.

B. F. Dunton, assistant purchasing
agent at Fieldcrest, is general chairman
of the Bloodmobile prcgram for the
Leaksville - Spray - Draper Red Cross
chapter. Raymond Martin, Leaksville
insurance man, is the donor recruitment
chairman.

In commenting on the Blood Program,
Mr. Dunton said: “The response of lo-
cal people indicates that they are solidly
behind this program and that they want
it continued. While we had hoped to
get a few more donors than we actually
had on this latest visit, we are highly
pleased with the results of the first
visit to Spray.”

See pictures on page four.

National Ads Feature
Fieldcrest Products

‘Enchanted Garden’ and ‘Dream
Garland’ One-Look Ensembles
Are Highlighted In Series

Fieldcrest’s national advertising for
spring 1961 features Enchanted Garden
and Dream Garland, our newest ‘one-
look’ fashions for bed and bath.

The Enchanted Garden ad, showing
hand-screen printed oriental poppies on
sheets, blanket, coverlet, towel, and
shower curtain, appears in The New
Yorker for March 18, and will be car-
ried in the summer issue of Bride’s
Magazine, on sale April 15, and in the
May issue of Living for Young Home-
makers, on sale April 20.

The Dream Garland ad,
spring flowers entwined on sheets,
blanket, coverlet, towels, and shower
curtain, will appear in the May issue
of House and Garden, The New Yorker
for May 20, and the mid-summer
Modern Bride, on sale May 14.

These two ads have a two-fold pur-
pose: (1) to advance Fieldcrest’s repu-
tation for beauty, quality, and fashion
leadership, and (2) to give stores con-
crete ideas for coordinated window or
departmental displays.

To demonstrate the feasibility of such
displays, both of the ad settings have
been duplicated in vignette form in
Fieldcrest’s New York Showroom.

Other ads to appear feature Royal
Satin sheets in the April issue of House
Beautiful, on sale March 20, and Im-
perial Brocade towels in the April 22
New Yorker. The Royal Satin ad is a
repeat of last fall’s ad.

Captioned “The Luxury that is Field-
crest,” the Royal Satin ad points out
that “One touch will tell you Fieldcrest

(Continued on page five)

showing

N. C. Tax Help

Employees who desire it may receive
assistance in preparing their state in-
come tax returns when representatives
from the N. C. Department of Revenue
visit the Tri-Cities this week.

Help will be available from 9 a. m.
until 4:30 p. m. at the following places:
Leaksville post office, March 20- 21;
Consolidated Central Y.M.C.A,, March
22 and 23; and at the Draper town hall,
March 24.




