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will be used to develop and
manage the 415-acre Skinner
Marsh Project and the 67-acre
den Marsh in Ontario,
Canada. Both projects will
provide ample breeding room
for many of the ducks and
geese that migrate across
Ohio skies each spring and
fall.

“We are extremely
pleased,” said Dale Whitesell,
DU’s executive vice presi-
dent, “that John has honored
Ducks Unlimited with this
generous gift. Were others to
follow John Ruthven’s lead,
our job of providing suitable
wetland habitat for North
America’s waterfowl would
be a lot easier.”

Special Olympics

Delaring January 2-8,
“Special Olympics
Awareness Week,” Governor
James B. Hunt joined with
more than 1,000 major
grocery and drug stores, and
Procter & Gamble, Inc. to
conduct one of the largest
fund-raising drives in the
history of North Carolina
Special Olympics.

During the last week of
December and the first week
of January, 60 per cent of all
U.S. households willreceive a
package of cents-off coupons
through a Publishers Gearing
House mailing. The package,
featuring 16 Procter & Gam-
ble products, also contains a
message urging public sup-
port for Special Olympics.

For each coupon redeemed,
Procter & Gamble willdonate
5 cents, up to $500,000 na-
tionally, to Special Olympics.
If an individual makes a
check on the Special Olympic
logo found on the coupon,
P&G willdonate 10 cents up to
$250,000 nationally, to Special
Olympics. Half the funds col-
lected in North Carolina will
benefit Special Olympics
nationally.

Kicking off “Special Olym-
pics Awareness Week” was
the NBC movie “Thp Kd
From-Nowhere" which was
aired at 8 P.M. on Monday,
January 3. N.C. Special Olym-
pics conducted a mini-
telethon during the movie and
interested viewers called a
special toll-free number to
pledge their support of N. C.
Special Olympics.

During the fund-raising
campaign Special Olympic
volunteers have worked close-
ly with P&G representatives
to gain support from North
Carolina grocery and drug
store chains. Many stores
have agreed to run special
advertisements in
newspapers, place the P&G
products on sale, and set up
Special Olympic displays in-
side their place of business.
The special in-store display
help local Special Olympics
programs qualifyfor a nation-
wide display contest with a
chance to earn a SI,OOO prize
to benefit local Special
Olympians.

Among the major chains
supporting the projects are:
Save Rite, Be Lo, Winn Dixie,
Harris Teeter, Watterau, In-
gles, Piggly Wiggly, Food
World, Food Town, Colonial,
J.G. Messick, Community
Cash, Lowes, A&P, Byrd’s,
Family Mart, Save-On,
Macks, Roses, Kerr and
Eckerd’s.

Special Olympics, founded
by the Joseph P. Kennedy
Foundation, is a year round
program of sports training
and athletic competition for
mentally handicapped adults
and children. Persons in-
terested insupporting Special
Olympics may call the state
office at (919) 787-6714.

Revising
The Clean AirAct
Hu air quality in the U.B.

improved in recent year*?
The answer is yes. Projec-
tions show that it will con-
tinue to improve, even with
needed economic growth.

The President's Council
on Environmental Quality
says air quality improved
1.6 percent in the last five
years in 23 cities. These im-
provements are due to bet-
ter control of mission
sources in industry.

Exports say we can im-
prove air quality by con-
structing new industrial
plants with the Met avail-
able air pollution controls.
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Jerry Boucher Northside Shopping Center
Manager Edenton, N.C.
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