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Dear Consumer

Mobile Home

Stationary
Investments

In 1933, mobile homes were
catled trailers, and the fedgling
industry took a revolutionary
step: doors were moved from the
back to the side. This move
separated kitchen from sleeping
quarters snd eliminated the
danger of inhabitants stepping .
out into traffic. In 1980, nine out
of 10 mobile homes stayed in one
place and their inhabitants were
in no danger of accidentally step-
ping from home to highway.,
While the industry has come a
long way since 1833, mobik
homes themselves aren’t moving
very far at all.

The original need for an easily
movable home on wheels is being
filled by recreational vehicles
with mobile homes usually
journeying only from factory
dealership to permanent site.

Today’s mobile homes come
with varied exterjor trims and in-
terior designs. They- may have
wood bumning fireplaces, bubble
or bay windows, central vacuum-
ing systems, built-in stereo
systems, trash compactors,
sunken bathtubs, even water
beds.

Ten million Americans, many
of them senior citizens, are
presently living in mobile homes.
Industry figures show that re-
tired people represent 32 percent
of mobile home dwellers, blue
collar workers 37 percent, and
white collar workers 15 percent,
The median family income
ranges from nine to ten thousand
dollars annually.

According to the Federal Trade
Commission (FT'C), a quarter of a
million new mobile homes were
sold in 1980, at an average retail
price of $17,000 to $20,000. In
1877, the Manufactured Housing
Institute’s (an industry trade
association) figures show new
mobile homes accounting for two-
thirds of the housing available far
sale under $35,000. These figures,
way below the average cost of a
copventional house, have
prompted some to call mobile
homes the “last affordable homes
in America.”

Whether . mobile homes are
really the “last affordable
homes” is a hotly argued issue
among industry representatives,
housing experts, and the FTC.
And anyone considering buying a
mohile homa should know ahout
laws, warranties, zoning, finang-
‘ing, and’ otheg issues’ unique
mohile home ownership.

Laws

In 1976, the Department of
Housing and' Urban Devel-
opment (HUD) issued safety and
construction standards for major
components of mobile homes.
Tiws legislation was intended to
unprove safety and to lessen the _
thrent posed by fire or severe
weather conditions. HUD's pro-
gram requires that each home be
inspected at the factory and that
only safety-related defects be
repaired. Repairs of defects com-
monly reported in new mobile
homes (water leaks, non-working
doors and windows, cracked ceil-
ings and walls, damaged panel-
ing, broken appliances, etc.) can
be sought under the manu-
facturer's warranty but are not
generally covered by HUD's pro-
gram. Nor does HUD protect con-
sumers against damage due to
transportation and set-up (place-
ment on the site or lot).

Warranties

The typical mobile home
warranty runs for the first year of
ownership and covers defects in
both materials and workman-
ship. An FTC investigation
revealed, however, that many
mobile home manufacturers did
not have effective warranty per-
formance systems. FTC is pro-

posing 8 trade regulation rule .

that would include the following:

o When a manufacturer dele-
gates responsibility for warranty
service to a dealer, the two parties
sign a written agreement spelling
out the warranty service obliga-
tions of each. Manufacturers
would also be required to moni-
tor their dealers’ warranty repair
service,

« Warranty repair unm:l
deadlines would be set
Emergency conditions, such as
lack of heai, would have to be
corrected within five days after
notification to the manufacture:
or dealer. Other repairs woulc
have to be completed within &(
days.

« In sddition to dealer obliga-
tions, manufacturers who offer
written warranties would be re-

quired to include transportation '

and set-up of the mobile home in
their warranty coverage.

« Repair service deadlines
would have to be disclosed in the
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DAIRY DEPT. : _

12-OL. PKG. KRAFT AMERICAN

CHEESE SINGLES ;.. .. 5169 _‘nityerm

UPS SUPERBRAND ALL FLAYORS

189

12-0L CUP SUPERBRAND COTT

CHEESE. ... .. 79C m$139

$-OZ CUP PALMETTO FARM PIMENTO

CHEESE .

. «89C s cr 149

VIRGINIA
BAKED HAM

16-PC. SOUTHERN STYLE

FRIED CHICKEN.....

FRESH BAKED ITALIAN OR

FRENCH BREAD . . .

HICKORY HILL BEEF SUMMER

--------
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The Lay-A-Way Plan is easy and sim-

Imagine... A Complete wpurchiase frly
Service for 4.A 20-pc. Sel CERT“: ICATE z'yo:s:q Lay-A- mm

with purchase of only 40 ', lor onky 50¢ with each and every §3.00

Lay-A-Way Certificates i ¢
Superb 20-pc. Set inciudes: +&

® 4 Dinner Plates © 4 Salad Pistes roeg
® 4 Cups. @ 4 Saucers : oo

12-02. CANS
SCHLITZ REG. OR LIGI

SCHLITZ LIGHT

'§89

GROCERY VALUES

5
b Ilﬁgf;eff q..‘” o4 ME . LR pu:ouqoaak
' - RUGEN BIGSIXTY'S ..., .. 99¢

12-0Z CAN THRIFTY MAID
CORN 'maoco-oo--||$1sg
16-0OZ. CANS DIXIE THRIFTY
TOMATOES...... 3 r0e$1?
10-CT. ARROW TRASH
CANLINER ...........99¢
25-18. BAG CHATHAM CHUNK

DOGFOOD ..........%3%

18-OL. SIZE HARVEST

QUICKOATS ... 69c¢
CAT FOOD ...... 2 jon89¢

DIXIE DARLING
SANDWICH BREAD

PRICE BREAKER
APPLE SAUCE

$ i

* THRIFTY MAID ARROW
MAYONNAISE CATSUP DETERGENT

9e-89 &-1° §-19
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