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WITH §7.50 OR MORE ORDER
(LIMIT 1)

'PRODUCE PATCH

HARVEST FRESH RED TOKAY OR

PLUS DEPOSIT

4-Liter Btis.

CARLO ROSS! WINES
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12.C. SATCHEL SOUTHERN STVL FROZEN FOODS
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' ALL FOR..

LEAN AND TENDER (SLICED OR SHAVED)

" $479 248 NZEMORI
cosuin i KAy spm" FAMILY Supreas ... 4+
HOOP “TC“:IE!GEBE ..... '!'%\LL B!NNERS ....... 79¢
POTATO SALAD . .. u”G

WHIPPED TOPPING 2 *1

DAIRY DEPT.

AVAILABLE IN DELI-BAXERY STORES ONLY!
(SEE STORE ADDRESSES AT BOTIOM OF AD)

HEALTH & BEAUTY AIDS!
PEPSODENT MEDIUM, HARD, SOFT

TOO'I'HIRUSHB . 59¢

6.5-01. TUBE PEPSODENT

) TOOTHPASTE .... 4"

1601, BN CLAIROL CONDITION

R

4-8. PKG. IN QUARTERS SUPERBRAN

D

oCORN
oPEAS
oCUT GREEN BEANS

®BEETS
: oMIXED VEGETABLES
oWHITE POTATOES
S eAPPLE SAUCE
(MIX OR MATCH)
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Gold Electroplated Chain... e winou tooe)
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GROCERY VALUES

8%-OL PKG. FRENCH'S AUGRATIN, SUPERBRAND Y2 % ‘é"&u"‘” v ot

SCALLOPPED OR POTATO PANCAKES 10-OZ. JAR MAXWELL HOUSE INSTANT m.m ‘3” W-D BRAND U.S. CHOICE RIB EYE

POTATOES... . . 2 rx*d COFFEE ........ 3" SKIM o * RIB ROAST ... u'3% STEAKS.........%3"%

2407, BIL. DEEP SOUTH PANCAKE 3-B. BAG THRIFIY MAID e “Iﬂm u"” US. CHOICE WHOLE BEEF
P..........99¢cRICE...........99¢ MILK e o = 7Y TENDERLOINS . . »*3%¢

12-0Z. PKG. CRACKIN GOOD REALLY GOOD

BB& PORK . ”cOOOKIB.......”e

«-otcmmrmumn THRIFTY MAID

um.......‘..'w JUICE .. ... 2 ron

3-L8. CAN ARMOUR STAR CANNED

HAM ........... %"

12-0L PXG. JESSE JONES HOT OR MILD

ieveses

10-0Z. CAN CASTLEBERRY

SHORT RIBS ... 447

W-D BRAND U3 CHOICE ROLLED OR FLAT
BOMNELESS

GOOD ONLY IN DURHAM
AND CHAPEL HILL STORES OMLY

WINN-DIXIE STORES MC
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Lakewood Shopping Center
Avondale Drive
810 Liberty St.

3600 N. Duke Mall
Croasdaile Shopping Center
Shannon Plaza
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your hair is an important
part of & wl-nm

de Joseoh, T

( m
hair in top condition,
here are some tips:
. 1. THE CUT: An ex-
.cellent precision haircut
that follows the natural
direction and texture of
the hair is the baisis for
good looks and styling-
ease. The style should be
versatile and highlight
your best features. To-
day's relaxers and
grooming products pro-
vide more styling options
than ever before.

2. THE TRIM: Split _

ends should be trimmed
perdiodically 1o prevent
them from running (like
stockings) up the entire
hair shaft.

3. THE SHAMPOO:
Stay awar from harsh,
super lathering detergent

shampoos. They tend to~

strip the hair of essential
lubricants and leave hair
dry, dull, and hard to
manage.

4. THE STYLING:
Daily use of heated ap-
pliances increases the
risk of hair damage.
When you use a blow-
dryer, keep it at least 6
inches away from the
hair. Begin at the roots,
then move towards the
ends. Curling irons
should be used only on
clean, dry hair. Set on
medium (not hot) to
avoid singeing hair ends.

For Relaxed Hair

1. Use a relaxer with
conditioning benefits to
enhance and protect

~your hair's natural beau-
| ty.

2. Touch up your
relaxer every 6-8 weeks
depending upon your
hair's growth rate. The
stress required to comb
the new growth can
cause breakage where
new growth  meets
previously relaxed hair.

3. Wait at least two
weeks between relaxing
your hair and coloring it.
Never bleach relaxed
hair, or relax bleached

 hair.

4. Relaxed hair should
be conditioned often
with products specifical-
ly designed to condition,
repair and protect—like
Johnson's Tender Treat-
ment line.

5. Use a conditioning
shampoo which supplies
.a protective coating and
leaves hair easier to
comb.

For Dry Hair

1. Shampoo once a
week with a condition-
ing/detangling sham-

‘poo.

2. Moisturize with a
good conditioner after

every shampoo.
3. Comb and brush
carefully to avoid

breakage using a light
‘creme hairdress on dry
ends.

4, Avoid extreme heat
settings on hair styling
appliances.

For Oily Hair
I. Shampoo hair at

least once a week, more ;

if necessary.
© 2. To mend split ends
and protect hair, use a
non-greasy conditioner
ofter shampooing.

3. Avoid excessive use
‘of oil or grease on hair or

scalp.
4. Dry hair on warm
dryer setting only, since
hot air tends to stimulate
oil glands,

The most effective
way lo insure healthy,
beautiful hair is to prac-
tice preventative care. A
proper diet is of great
importance well-
balenced, rich in protein,
vitamins, minerals and
roughage—plus a good
night's sleep and plenty
of exercise. A little
special care for your hair
goes a long way o main-
tain the beauty that is
naturally yours.

The Johnson Products
Research Center is the
largest research and
development laboratory
devoted exclusively to
the needs of the black
consumer. Their experts
would be happy to
_answer specific questions
on conditioning and
relaxing the hair. Write:
Beauty Director,
Johnson Products, Inc.,
8522 S. Lafayette
Avenue, Chicago, Il
. linois 60620,




