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~ Who Said == j j^pj

I|l
j// Advertising has made the Victrola dog famous. I llfa
ii V Vm[* < It aS ma^e the cas h register a big brother to retailers all over the world. j j^fFL

vji It has introduced the world to a substitute for sole leather. jJfIU&A jjAjft
1 l It is displacing the draft horse with 40 horsepower trucks. y ,/i/vjttf*\\ jjffsff

I I

has e^ y°U a^rec^a^on stetson hats, Walkover, Douglas and x '>

If
II ; £ts§i heads where no hair oil was needed. V/ 11 A ri l
t ' i //tt\J? Has I)Ut CaStoria down your throat, left bristles in your! gums, and then Ilk if // [jI\ f)

i\(f\rw came along with a Rubber-set and took them out. -
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I S Advertiisng has put a Gillette against your hayfield. t
I I

’ It has put Arrow collars around your neck and Ingersolls around your h^fluih
I aS Ur*ne yOUr eye ' S yOU U^CUra f°r P imP leS »
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Tr It has jammed your feet in Holeproof sox, put Paris garters on your legs, Jr

'/f an< * any r^ n^s on y°ur lin^er s* j }f* v
It has stuck Robert Burns cigars between your teeth, worn out your jaws I j. j+LmfejMj

p\V on Wrigley’s and posted you on what to buy to cure corns, warst, bunions I I jj Jfnnvjj j

I ,£|j Go anywhere you want t'o, do anything you wish, and advertising has had ,
I | And then some people ask “DOES ADVERTISING PAY.
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