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While bowling centers offer

_a wide variety of services in

addition to providing facilities

~ for the sport ttself revenues
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accounting for at least half and

usually as high as 70 to 80.
percent of all revenues
generated. In turn, the major
source of bowling revenues
results from league bowling.

A 1968 survey conducted by
the Bowling Proprietors’
Association of America indi-

| _cated that 73 percent of all

’.
games bowled across the
country were by league

bowlers (including practice
games apart from league

—action),——— SR —

This same survey indicated
that of the 38 million persons
who had bowled at least once
in 1967-1968, 30 million were

casual bowlers (did not belong
to leagues) and 8 million were
active bowlers. Of the 1.7

billion annual games rolled,
only 27 percent or 0.5 billion
were by casual bowlers- the
remaining 1.2 billion games
were rolled by the 8 million
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while the league bowlers
averaged 150 games annually.

The reasons given by survey
respondents for starting to
bowl did not differ significant-

ly between casual and active .
bowlers. The dominant rea-

sons given were (1) seeking
fun and recreation and (2)
encouraged to try sport with
friends or family. The reasons
for continuing to bowl also did
not differ greatly among
casual and active bowlers, and
were dominated by (1) healthy
exercise, (2) challenging
activity, (3) fun and relaxa-
tion, and (4) a good form of
_social activity.

The cost
typically between S50 to 7%
cents per game rolled, has not

_ t%gen found to be a serious
factor in limiting the market..

League bowlers are accustom-
ed to paying considerably
more per game, not only to
cover their bowling, but also
to contribute to cash funds for
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of bowling,

end-of-the-season league din-

An analysis by age of

ners and for cash prizes and J;_pulatlon reflected the surge

trophies. Casual bowlers are
likewise relatively insensitive
to bowling prices; their
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alleys at prime time (non-
summer evenings) due to
scheduled league bowling

than by the cost of the sport.-
2. Nature of the Customer -

This same 1968 survey
indicated that,-of persons in
the United States 11 years of
age and over, some 58 percent
had bowled tenpins at least

once in their lives and an -

additional S5 percent had
bowled smaller pins. Sonie 26
percent - of which 6 percent
were active league bowlers -
had bowled at least once in the
past year.

While a gre'ater percentage
had tried bowlmg
nonmetropolitan area resi-
dents (62 compared with 47
percent), among those who
had tried bowling, the
percentage of presently active
bowlers was similar in. the
metropolitan and nonmetro-
politan areas (10 compared
with 9 percent).

~ OPEN SUNDAY

PRICES GOOD THRU

3‘/3 Inch
Fiber Glass

INSULATION

2 - 12“‘

#-—5220.

= STUDS

# 07002

15"’ DIAGONAL
BLACK & WHIT

Easily carried because of
its lightweight and strap
handle. Has telescoping
anteana and UHF solid
state tuner. #54474,

Save $25.—Reg. $110.96

" x4"'x93""

! "Whirlpool

AUTOMATIC

DRYER

Save $20
Reg. $149.73

12972,

UNDAY |

40-Gallon sicheogmin
aaranc oor
WATER | Zeearence

HEATER

latch.

Prlces Good Thru Sunda)

6-Pack of

LIGHT BULBS

Six light bulbs ‘conveniently packaged. Cuntains two each: 80,
75. and 100 war bulbe. Never be at a loss for light bulbs again.

Rm.‘l .38 pack.

69

LIMIT 2-PACKS

“than

S AFETY GLASS
DECORATIVE
WHITE |
CROSSBUCK

| STORM DOOR

Here's an authentic |}
Scuiptured Earty ‘
American design

crgated by modern |
gineering. The

creen is self-storing|f
and need not be

removed in winter.
Or it can be removed
and the glass panel |
slipped into place for |
a change in

hammered black
strap hinges and
quality push-button

3'0"x6'8" #11145
Left Hand Only

STORM WINDOWS

51088

240-LB., SELF-GEALING —_ Whltl. Black
Brown, Ilod or Gray

ASPHALT ROOFING

in popularity of bowling in its

‘*golden years,"* 1955 to 1962.
While only 34 percent of the

macahahly more nam.;,l_:;tmn-_q,m;n.led over age
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percent rose markedly to 68
percent from ages 40 to 49, 76
percent .from ages 30 to 39,

and 79 percent from ages 20 to -

29. In the youngest age group,
11 to 19, a total of 67 percent
had bowled at least once. Of
active league bowlers, the 30
to 39 and 40 to 49 age groups

- each had 9 percent of their

populations - represented,
while 7 percent ‘of the total
population from 20 to 29 were
league bowlers.

Statistics broken down by
sex revealed that 36 percent of
the males sampled had never
bowled compared with 45
percent of the females

“sampled.  HOoweéver, anong g

those who had tried bowling.
10 percent of the males and ¢
percent of the females werc
now regular league bowlers.

As a general rule of thumb,
industry sources recommend
that a population of at least
1,000 persons per lane is
needed to support a bowling
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Bowling Alleys

center. This figure needs to be
adjusted, however, to account
‘Io? such™ factors as recent
population growth (10 percent
growth for the 1960-1970
neriod is considered a good

i -

“sizé and ‘pdtemﬁpﬁiinﬁty T
to competmg bowling centers,
neighberhood bowling history
(blue-collar areas traditionally
have been thought to be better
sources of bowlers than white
collar areas, although this may
be more stereotypical than
factual); racial composition
(minority community mem-
bers have only recently begun
taking up the sport in
significant numbers); accessi-
bility (high-traffic areas-such
as shopping centers -’ are
prime locations); and climate
(warmer climates favor com-
peting outdoor recreation such
as golf and boating). On the
basvs of these factors. |t is

fact, each nelghborhood
within it - must be analyzed
separately; there are no
simple rules of thumb to.
pinpeint with _certainty a
favorable Jocati('i:r?l‘ or to define
the local popolation size

needed to support a lane or
center.
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CROFT

53688

TOUCH COW N

Available In These Sizes
At ru S‘Mn I’.aw Prices/

' 32''x38" 3!:3.
?I'-l‘ 2" yRA’" AR"'wEA’'"

SIPOR-TSMAN BIRCH
4 x 8 PANELING

- Add an outdoorsy glow to your den

or family room with Sportsman
Birch paneling. Its subdued birch
design has just the right touch of
woodgrain. Each panel measures
Ya' thick and has a simulated
woodgrain on plywood. #12316.

99

SAVE 2.00

Flnancmg Avallable for Quolllied I.and Owners

WINSTON-SALEM

North Liberty (across from the Airport)

PHONE 767-4950
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