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Will Southerners give 
up Krispy Kreme for 
a Dunkin’ doughnut?

iiTHE ASSOCIATED PRESS

FRANKLIN. Ifenn.-When 
asked how he got his own 
Dimkin’ Donut store, Joe • 
Rando holds up the afternoon 
cup of coffee he’s just poured 
for himself

“Lifelong Dunkin’ fanatic,” 
he said

When the Maine native 
moved South with his former 
company to the Nashville 
area a couple years ago, he 
found he had to do without 
liis favorite treat.

‘1 sort of woke up one mom- 
ir^ and- said. There aren’t 
any Dunkin’ Donuts here. 
Why is that? So I made a 
phone call,” Rando said.

Fi’om its first store in 
Quincy, Mass., Dunkin’ 
Donuts has become the quin
tessential Northeastern 
doughnut shop, with work
ing-class credentials and 
obsessed custom^^.

But now the Canton, Mass.- 
based chain fdans to expand 
south and west across the 
country and that begs the

question: Will Southerners, 
with their lor^-standing love 
of Krispy Kreme’s sugar- 
glaze, find room for another 
doughnut?

Rando is in charge of 12 
Nashville-area stores that 
will serve as a prototype for 
the company’s expansion, 
testing everything fiom new 
products to store appearance.

Dunkin’ Donuts currently 
has about 4,400 stores in 36 
U.S. states, but the majority 
are in the Northeast and mid- 
Atlantic region. In 
Massachusetts, there are 
1,042 stor^, while ne^hbor- 
ing Rhode Island has 159 
shops. (There are another 
1,700 international Dunkin’ 
Donuts stores in 29 coim- 
tries.)

Company executives hope 
to triple the total number of 
U.S. stores by 2020.

“Our objective is to take the 
brand national,” Dunkin’ 
Donuts brand office Robert 
Rodriguez said. “We have 
be^ a very successful super-

regional chain.”
But parent Dunkin’ Brands 

Inc. is invading the South 
with a different sort of dough
nut —thicker and cakier than 
the traditional Southern 
treat from Krispy Kreme, 
which is lighter, sugar-glazed 
and served hot.

Executives at both compa
nies say their dor^hnuts 
have a universal appeal, but 
Rando says there’s no middle 
groimd.

“It’s like the Red Sox and 
the Yankees—you like one or 
the other,” he said.

Stan Parker,' senior vice 
president of marketing for 
North Carolina-based Krispy 
Kreme, said many 
Southerners have grown up 
with their doughnuts and 
think of a trip to Krispy 
Kreme as more than just 
breakfast or a snack.

‘Tor many people, Krispy 
Kreme has been part of their 
lives for a long time,” he said.
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With more than 70 highly skilled physicians 
serving your needs at convenient locations 
throughout the region, OrthoCarollna offers 
a level of expertise that comes from years 
of experience and decades of exceptional care 
in a variety of orthopedic specialty areas.

From foot & ankle rohand..-from spine to hip 
Sc knee...from shoulder Sc elbow to pediatric 
orthopedics to sports medicine...there’s 
only one name to remember: OrthoCarolina.
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Experienced Leadership, 
Courageous Vision, Serious Solutions

T xParksHelms
Mecklenburg County Commission at Large

We need serious solutions to improve 
education and protect the environment, with 

a stable tax rate and good quality of life.

We need the experienced leadership of Parks Helms

Vote November 7th
Paid for by Parks Helms Campaign

Training Location: (Uptown) 
Carole A. Hoefner Center 
610 E Seventh Street 
Each training 4-7pni

Small Bui
Creating Your Marketing Cash Machine - Nov 16**’

Finally, a how-to for entrepreneurs who want to attract new 
clients and make more money quickly and easily!

Your Small Business Trainer 
Sherese Duncan 
CEO Efficio, Inc.

No Hype, No Fluff,
No Sales Pitch -

Just Clear Solutions!

Do you have a solid Marketing Program?

If not, come learn the 3 things every 
business marketing program shouid have, 
the most effective marketing vehicles for 

your business and define marketing 
strategies that brings in cash.

**Reserve Your Seat** 
www.StrictlvSmaliBusiness.com

or call 704-717-7645. Seating is Limited,
-you can register online, phone, or by mail-

Red Diamond Sponsor:

f llflarlotte iost
Marketing Your Business - Nov. 16 

Virtualizing Your Business - Dec. 14

Need Money for College?

At CFNC.org, students and parents can:

» find information about scholarships and grants 

» save money on education loans for students and parents 

» estimate college costs and payments 

» complete financial aid forms online 

» talk to a financial aid specialist

»CFNC.org

Helping You Plan, Apply, 
and Pay for College

College . 
Foundation
of North Carolina

866-866-CFNC
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