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THIS IS ONLY A
SAMPLE OF THE

BOOKS WE WILL BUY!

KREBS: ECOLOGY 2nd
HARPER-RO- W

BOND: READING DIFFI-
CULTIES 4th PRENTICE
HALL

FERGUSON: ECONOMIC
ANALYSIS: THEORY &

APPLICATIONS 3rd IRWIN

WHAT CAN I SELL?
-

I
At each buy-bac- k period we are able to buy only those texts the teaching staff has indicated 1

will be used again the following semester. I

i
HOW MUCH CAN I

STRAHLER: ELEMENTS OF
PHYSICAL GEOGRAPHY
2nd 79 WILEY

SCHLESINGER: ASPECTS OF
TIME HACKETT

RESNIK: ELEMENTARY-LOGI-

70 McGRAW

KANE: LIFE SCIENCE
PHYSICS 78 WILEY

HUDSON: RELIGION IN-AMERIC-

2nd '73
SCRIBNERS

WILSON: RELIGION IN-AMERIC-

HISTORY 78
PRENTICE HALL

With this commitment we are able to offer 50 of the price of hard covered books, 33 13 of
the price of paperback
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ELLISON: INVISIBLE MAN V-7- 15

72 RANDOM HOUSE
I SOMMERFELD: FEDERAL
J TAXES & MANAGEMENT
I bECISIONSnd-76RWi- N-

1 McCANDLESS: ADOLES- -

CALLIHAN: GRAMMAR FOR
JOURNALISTS 3rd
CHILTON

BRADY: CRAFT OF INTER-VIEWIN- G

77 RANDOM
HOUSE

BASKETTE: ART OF EDITING
2nd MACMILLAN

BABBIE: PRACTICE OF
SOCIAL RESEARCH 2nd
WADSWORTH

DUNN: ADVERTISING;.; ITS
ROLE IN MODERN
MARKETING 4th 78 HOLT

SCHWARTZ: PSYCHOLOGY
OF LEARNING AND
BEHAVIOR 78 NORTON

LENSKI: HUMAN SOCIETIES
3rd McGRAW HILL

HAMILTON: 19 th & 20th
CENTURY ART '72
PRENTICE HALL

McCOUBREY: AMERICAN
ART 1700-196- 0 '65
PRENTICE HALL
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LEEPER: GOOD SCHOOLS
FOR YOUNG CHILDREN 4th
79 MACMILLAN

HARRIS: HOW TO INCREASE
READING ABILITY 6th 75
LONGMASS

DEBLIJ: GEOGRAPHY:
REGIONS & CONCEPTS 2nd
78 WILEY

GROSS: OCEANOGRAPHY: A
VIEW OF THE EARTH 2nd
77 PRENTICE HALL

WOLL: BEHIND THE SCENES
IN AMER. GOVERNMENT
2nd 79 LITTLE BROWN

I

WHAT DO OTHER BOOKSTORES DO?
I nt ivthm. Duvcini mryj r r--

THE HUMAN BODY 5th 79

GREENE: RISK MANAGE-
MENT: TEXT & CASES 78

.RESTON

LITTLEFIELD: READING &

ADVERTISING 75 WEST

CHRISTENSEN: BUSINESS
POLICY: TEXT & CASES 4th
78 IRWIN

WAUD: MACROECONOMICS
'80 HARPER-RO- W

POINDEXTER: MONEY,
FINANCIAL MARKETS AND
THE ECONOMY 79 WEST

The buying back at 50 of current list price is the policy of most college stores. The policy
I has worked successfully in a large number of college stores and makes for economical and

easier means of exchange in used books. SAUNDERSi
HAI ICD- - HVM AMIO Ot-- PAnrj if . vj i iNrvivno r.c. rjrIu ELEMENTARY SCHOOL 5thI WHAT ABOUT BOOKS NO LONGER USED?

'79 BURGESSi I
A Buyer will offer you the current wholesale price on all books you wish to sell. This price is BUCHER: FOUNDATIONS OF
determined by the law of supply and demand, and if the book has been in circulation for a long 1 pwYirA? Pni iratihm ftthtimeorisnotbeingusedbymanyotherschools.thispricewillprobablybeless.Manystudents nonJ

1 feel their books are worth more. to them for their personal library than the amount the l iviwodt
uuuftdiui t; uuyvi wciii untri iui uiciii. iiua yuu ihuoi ucviuc iui yuui ocu.


