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Washington,  Fel, 27 —Despite
prospective merchandise  shorlages,
the American housewile is likely to
fined the usunl lurge Yollime of de-
partment store advertising in her
Livorite newspaper during 1843, the
commerce  depurtimoent  reported to-
iy

A sampling stirvey made by fleld
eiTicers in principal cities, the de-
partment suld, indleates “a keen ap-
preciation on Yhe part of store owne-
ers dnd miinageors of the importanee
anid value of newspaper odvertising
especially in the war emergency, not
only 1o The stove but to s patrons

Mot stores, the dopartment sild,
plan th keep thele advertising pali-

: Merchants Realize Need of
Newspaper Advertising

pies Hexible in ovder to Iacilltate ad.
i4ment (o changing conditions
Some (ndicated their newspiper vol-

e willd' be Hiedted only by the
availalility of the tonls of the trade

merchandise to pell. newsprinl pu-
por and other moterinds that ente
Into advertising

“Some large  wes,” the diépart-

ment reported contaiue
newspaper adve 1 the' 1042
feve). Einht i T e
than, 1 1 an inerei n their ad-
Ny 13 fhbhers fnd 6 nocessury
to retrench somewhnt as soles vol-
pme diope in order to intain o
traditionnl relntionship Do een

saled velume and ndvertlsing
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