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A bove: CLT agen ts  Mike Ball (left) 
a n d  R a n d y  Silver load baggage on the  
737-300fo r  its f ir s t  schedu led  f l ig h t  to 
DFW. Left: H im m y  Haynes, an  agen t  at  
CLT. checks in pa ssengers  fo r  Flight  525 
to DFW on May  J. T h e  aircraft h a s  an  a ll
coach sea tin g  configuration a n d  offers 
138 seats. Nine more 737-300s will be 
delivered this year.

And also on May 1,,.
T h e  inaugura l  f l ig h t  fo r  our f ir s t  

737-300 w a s  J u s t  o ne  o f  m a n y  sp e 
cial eve n ts  tak ing  p lace  M ay 1.

In addition , w e  began  service  a t  
both  S T L  a n d  TYS. a n d  Su nb ird  
officially b e ca m e  theflirst c o m 
m u te r  carrier in the  P ied m o n t  
c o m m u te r  sy s te m .

E m p lo ye es  (above) on h a n d  fo r  
our s ta r tu p  o f  serv ice  a t  S T L  are  
(first row, I to r): J e f f  George. Jo h n  
Havener, Carla C hristian, Jo n n ie  
Measels, a n d  L y n d a  Thornhill:  
(second row): S ta t io n  M anager  
Tbm Pennell. Tbny Duvall, Theresa  
L in d e m a n ,  C yn th ia  Braucksieker.  
B ecky  K ra sn esky .  Kevin Bem is.  
M elissa Davenport, a n d  Marty  
Tilly. Lyd ia  G ra h a m  (no tpic tured)  
is c ity  sa le s  m a n a g e r  

R ick  W illiam s (right), an  a g en t  
a t  CLT, ch ecks  in a  p a ssen g e r  fo r  a 
S u n b ird  f ligh t .  S u n b ird  is the  f ir s t  
airline  to be p a r t  o f  P iedm ont's  
c o m m u te r  s y s t e m  w h ich  will in 
c lude  s im ila r  contracts w ith  other  
c o m m u te r  airlines in the  fu tu re .

S u n b ird  is b a sed  in Charlotte.  
T h e  n e w  jo in t  p rogram  be tw een  
P ie d m o n t  a n d  Su n b ird  will give  
p a ssen g e rs  on S u n b ird  f a s t  con 

necting  f lig h ts  to m ajor d e s t in a 
tions a t  our CLT hub. Henson,  
w hich  also f l ie s  our colors, is a s u b 
s id iary  o f  P iedmon t a n d  as su ch  is 
Piedm ont's  Regional Airline.
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First quarter earnings 
Reflect good performance

Our first quarter earnings for 
1985 were $832,000. up from 
$243,000 reported for the same 
period in 1984. Primary earnings 
per share were eight cents com
pared with five cents in 1984.

The Company had total operat
ing revenues of $326.5 million, an 
increase of 20.6 percent from the 
$270.8 million recorded in the first 
three months of 1984. Total oper
ating expenses rose to $317.8 mil
lion for the period, up 22.7 percent 
from the $258.9 million recorded a 
year earlier.

Howard Mackinnon, our senior 
vice president finance and treas
urer, said the increased revenues 
reflected Piedmont’s increased ca
pacity and public response to a 
combination of new services and 
promotional fares.

“The first quarter is historically 
the weakest of the year for Pied
mont." Mackinnon said. "Meas

ured against that background and 
the proliferation of lower fares in 
the marketplace, we believe the 
figures represent one of the Com
pany's best performances ever for 
this period."

How We Compare

A m erican $ 6 0 .2  million
Delta -(-$41.2 million
E as te rn + $ 2 4 .3  million
C o n tin en ta l + $15 .1  m illion
W estern + $ 1 3 .3  million
USAir + $ 10.0 million
Republic + $ 5.3 million
S o u th w es t + $ 5.3 m illion
P ie d m o n t + $  8 3 2 ,0 0 0
N orthw est + $ 7 9 8 ,0 0 0
PSA - $  1.9 m illion
United -  $ 3 .2 million
Fro n t ie r - $ 1 4 . 2  million
PeoplExpress - $ 1 8 . 8  m illion
TWA -  $ 7 4 .3  million
Pan  Am On S tr ik e
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N ew  look fo r  737-200

A woven tapestry will also 
appear on the bulkheads of the 
aircraft.

Walter Dorwin Teague and As
sociates of New York, a consulting 
firm which designed the interiors 
on our 737-300s, cam e up with 
several new designs for the 
737-200 interiors. Our senior 
m anagem ent selected the fabric 
group for Piedmont.

pay for itse lf

"The revenue that will be gener
ated by the additional seats cou 
pled with the savings we achieve 
in avoiding overhauls and fire- 
blocking mods will pay for the 
expense of changing the interiors 
in less than two years and, at the 
sam e time, give us a new look," 
B ethune said.

"We will also save money on the 
seats not only for the 737-200s 
but on the 737-300s as well, 
thanks to the diligent efforts of 
the employees in our Purchasing 
Department,” Bethune added.

This spring when the decision 
was made to replace the interiors 
of our 737-200s, J u n e  Tfeuruta, 
vice president-purchasing, and 
his staff began seeking bids from 
various com panies for the seats. 
They were able to achieve a 20  
percent savings from Fairchild 
Burns over w hat we had agreed to 
pay for the sam e seats on the new 
737-300S.

“At this point we agreed to buy 
the seats from Fairchild Burns if 
the sam e price would be extended 
to us for the rem ain ing  737-300s," 
Bethune said, “Fairchild Burns 
agreed to the price concession, 
thus saving us over $800,000 if all 
optional aircraft are purchased.”

f ir s t  1 1 8 -sea ter
The first 737-200 with 118 seats 

went into service May 7, and the

additional seats have been added 
on several more this month. The 
new seat covers will be added on 
these aircraft at a later date.

Because the sum m er m onths 
are the busiest m onths for the 
airline, no aircraft will be specifi
cally scheduled for interior 
modification, but more 737-200s 
will be outfitted on an ad hoc 
basis. After Labor Day when our 
loads are lighter, Maintenance 
will add seats and new seat covers 
on approximately four aircraft a 
week until the job is completed. 
This also m eans rewiring above 
the seats for oxygen, lights, and 
air. As the present carpets wear 
out, they will be replaced with the 
new carpeting selected. This 
change is expected to be com plet
ed within the year.

All modification work will be 
done at our GSO m ain tenance 
facility. The old seat covers still in 
good condition will be saved for 
the 727-200s, and we will store 
m any of the old seats so that they 
can be re-installed in any aircraft 
we m ight sell or re turn  to the 
com pany from which it is leased 
in the future.

“The new interiors will be more 
comfortable, more attractive, and 
a t the sam e time, give us more 
product to sell,” Bethune said.

“It’s an  opportunity  to improve 
our 737-200 fleet that we can’t 
afford to let pass by.”
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