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VIEWPOINT

Christmas burdened  
with commercialism

BEVERLY SHEPARD 
SpecUl Projects Editor

Well, It all begins right before 
Thanksgiving when city workers in every 
American town, big or small, spend an en
tire day s tream ing  long chains of red and 
green lights from one end of m ain  s tree t  to 
the other and raising w reaths  to the 
heights of telephone poles. All of this is 
followed by a p re-m ature  C hristm as 
parade.

Next, the depar tm en t s tores m ake  their 
contributions by adding to their 
background music soft lyrics of "Silver 
Bells” and “ White C hr is tm as"  and by hik
ing up their  prices on home appliances, 
stereo component sets and everything in 
general. They m ay tell you its a sale but by 
a lready having the item overpriced, a 
mi.r '-down m eans tha t they a re  still m a k 
ing a profit.

But th a t 's  just the beginning of the Holi
day season. As a last m inute shopper, 
you've begun m aking your Chris tm as list 
only about five days before Christmas. 
Needless to say, the shopping cen te r  or 
mall by this tim e is just suicide. At the 
Jewelry counter in Belks, you see this little 
old lady trying to exam ine this necklace in 
the sam e showcase you’re standing in 
front of. You take your time, thinking 
about your own item, taking for g ranted  
that she will wait her  turn. Much to your 
surprise, however, com es this little knob
by elbow out of nowhere as this “ innocent 
little old lady” just knocks you right out of 
the way.

In addition, all the sales c lerks have 
agreed to wear something red or green. 
You facetiously eye the overweight one 
working in the pantyhose depar tm en t,  who 
is wearing the red popcorn sw eater,  the 
green pleated skirt,  the green shoes and 
iias a Santa Claus o rnam ent pinned to her 
blouse. To top it all off she has on <hose 
clasp-on Chris tm as tree  earrings ,  to com 
plete her “ Khris Kringle incognito" 
disguise.

The m am  a t trac tion  in every large 
depar tm en t store, however, is Jolly Ole 
Saint Nick himself. To find him, merely 
look for the mile-long line of scream ing  
kids accom paniei by their  exhausted 
mothers.

The most appealing a re a  in the store 
around C hris tm as tim e ii  the toy section. 
About 50 kids, different ones each day. en
circle five row.s of toy-lined shelves, ooing 
and awing with their  tongues hanging out 
and their eyes wide and sparkling over 
what the m anufac tu re rs  have concocted 
through which to rip their  pa ren ts  off once 
again  this y ear

But the worst is yet to com e as you f ran 
tically sea rch  for the Baby Wet and Care 
and the S tre tch  Arm strong tha t your niece 
and nephew requested  from Santa Claus. 
Baby Wet and Care, now le t 's  see . . .  is- 
that the one that grows two inches’’ No. 
Well, then there  s the one that cries 
• m o m a "  and the one that can  crawl. Oh 
d a m !  Why can t she just se ttle  for a disco

Barbie right here on the second shelf. But 
then th e re ’s the Barbie with the growing 
hair — the blond, the brunette  and the 
chocolate-coated one — the Malibu Barbie, 
Barbie grows up and Barbie goes cam p 
ing.

The whole thing becomes too com
plicated so as  you turn around in disgust, 
you happen to be facing Stre tch  A rm 
strong, a hideous hunk of green man. 
T here’s always one busted package, so you 
decide to take it out to see how well he 
stretches. Darn thing is so hard  to pull — 
now what is a six-year old to do with that, 
you ask yourself disgustingly. Turning the 
package over, you stop short! gasp! as you 
notice that J12.99 price sticker.

Anyway, the well-known adage is not to 
stand in the toy a rea  too long as  it is an 
unofficial danger zone, especially on 
S aturdays when you a re  liable to get 
chunked on the head with a football by a 
m iniature Roger S tarbuck or pierced 
through the head with a rubber-tipped a r 
row, courtesy of the local cub scout troop 
testing out the archery  equipment.

As you leave the store, Chris tm as trees 
line the sidewalk. You chunk out $25 for 
one, and get home with it to discover one of 
the limbs broken and tha t no m a tte r  which 
way you turn it — to the window or the wall 
— there 's  always tha t big naked spot 
where you can 't  hang any oranm ents  tha t 
you didn 't notice before you bought it.

So af te r  a long day, you kick off your 
shos, turn  on the television, and plop down 
in a cha ir  to relax. As the p ic ture com es in
to view, w hat 's  the first thing you see — 
Donny and M arie jam m ing  to “ Santa 
Claus is coming to Town,” and le t’s not 
forget, a Julie Andrews C hris tm as with the 
Muppets. The night before, you sat 
through “ Rudolph-the-Red-Nosed
R eindeer” for the 17th tim e since your 
childhood and sighed as  once again, the 
"G rinch"  succeeded in stealing 
Christmas.

All of this is well and good and at the risk 
of sounding like a "M r. Scrooge." I offer a 
much m ore im portan t m essage  about 
Christmas. Don’t forget tha t it is m ean 
ingful time, that the re  is much m ore to it 
than a new coat or tha t  diamond necklace 
from your boyfirend ( th a t ’s probably cut 
glass anyway).

Take a mom ent to realize and then to 
relish the joys of Chris tm as — the 
laughter, the family and the friends, the 
good times and most im portantly , the Holy 
Savior. Somewhere, som ebody’s 
Christm as m ay l>e filled with sadness  in
stead of happiness, te a rs  instead of 
laughter. Take a m om ent to realiae a 
much more simplistic Chris tm as spirit 
that lies within true  loving, sharing  and 
caring for other people. So. away from the 
hassle, the hustle, the crowds, the football 
gam es, the parties, in the quiet of your own 
thoughts somewhere, take a mom ent to 
understand what i t’s  all about, to t>e 
thankful for your blessings, to m ake so
meone smile, take a m o m e n t . . .  to pray.

,

NEWS FOCUS:
DTH does it again

JAMES ALEXANDER JR.
Co-Editor

Once again, the cam pus newspaper, The Daily T ar  Heel has found it fitting to get the 
goat of UNC’s black student population with inadequate journalistic judgm ent and poor 
coverage of black cam pus affairs.

To s ta r t  things off, North Carolina Nazi party  leader Harold Covington was portrayed 
in a three-page spread  in the Tar  Heel Weekender section recently, complete with 
several colorful, yet racially-derogatory graphics depicting blacks as  “ coons,” 
“ watermelon lovers,” “ big-lipped earringed jungle ro a m e rs” am id striking displays of 
the words “ Nigger bew are” and a genuine “ Boat ticket to Africa.”

When approached about the situation, DTH editors who m ade the decision to print such 
“ garb ag e” rationalized tha t the choice of the highly-offensive m ater ia l was to “ show 
how insane these people (Nazis) really a re .”

However, from reading the story, and from ising prior knowledge of what the 
American Nazi party  is all about, such a conclus m could easily be made, without the 
“ aid” of b la tant uncensored graphics.

The article  and the graphic display tha t m ade the Weekender has cas t  two reflections 
on the DTH staff and its decision-making.

F irs t ,  it has opened the door for speculation tha t not only a re  Harold Covington and 

crew insane , . .
Secondly, it reflects the editorial ability of some m em bers  of the DTH staff and it ex

hibits the editorial censorship tha t is absent in DTH reoorting.
Honestly, any good newspaper with an understanding of its readers  and with a basic 

knowledge of journalism  ethics would not have gone to such g rea t lengths to “ show the 
world how insane Harold Covington and the Nazis a re ,”

In addition, DTH coverage of black events on cam pus has severely lacked in quality 
and quantity, as evidenced by the recent coronation ball photo showing fraternity  
m em bers  "s tepp ing"  a t  the form al affair  in tee shirts and jeans.

Such coverage insulted m any black students who now feel that black news is trea ted  all 
alike a t  DTH, whether its a chittl in’ s tru t,  a step show or a formal affair.

One picture fits everything. . .
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