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Of course, expenses are only one lactor to
consider when you make an investment decision.
Morningstar also noted our commitment to

consumer education, service” and “solid
investment performance.” Because that can
make a ditference in the Iong run, too.

At TIAA-CRLEL we believe people would
like to spend more in retirement, not on their
retirement company. Today, over two million
pc()])lc count on that approa(h to he|p them
build a comfortable and secure future. So

can you

Visit us on the Internet at www.tiaa-crefl.org

Ensuring the future
for those who shape it.
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(NAPS)—You mayx be inter-
ested in two magical new books
that can be a snap to figure out
and learn

Magic for Dummues by David
Pogue and Photography for Dum
mies by Russell Hart (IDG Books
Worldwide, $19.99 each). follow on
the successful heels of other books
in the Dummies series, One book
shares the mystical secrets of
magic tricks while the other offers
readers an easy way to learn the
basics of photography

Photography for Dummie
opens with helpful tips to getung
picture perfect photos including
this advice

> Frame, don't aim. Use the
whole viewfinder to compose vour
shot. With people pictures. place
heads near the Lop rather than
dead-cente

* Place the subject o ter
This is an easy way to make your
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pictures more interesting.

* With a point-and-shoot cam-
era. lock the focus on the main
subject before shooting

In Magtc for Dummies. you can
learn more than 90 easy-to-per
form tncks using everyday iterus
such as money, silverware and
playing cards.

Here are some tricks you can
learn from the book

* The Stretchijest F inger n the
World

* The Bendy Spoon

* The Evaporating Sugar

* How to Shuffle without Really
Accomplishing Anything

Photos and presentation tips
are provided for every trick.

Although both books are target-
ed to novices. they can be used by
anvone interested in the subject
Both books are available at most

okstores. You can also visit
www.dummies 100 the Web.
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Holiday Dishes Evoke Special Memories
That Bond Generations Together

NAPS—Turkey. stufling. cranberry sauce. pumpkin me. How do
favorite food become a holidav tradition? According to Barbara Haber

cubinar

histovian and curator of cookbooks

t the Sehlesinger Libray

at Radcliffe College. people trv o replicate foods: they gres
espeaially at holidays. “Our most cherished recipes are often the
made lor the enure family during the holidays.” Ms. Haber atn ute
this behavior to the ongoing desire to connect ourselve C

ruot
Like turke:

‘quintessential” Green Bes

Campbell s estimate

served on holiday tables this year.
Simply mix canned. lrozen

and vour Green Bean Bake i

Soup

v fresh greer
of Mushroont Soup, canned iried onion:

ind keep in touch with past generations
stuffing. cranberr

sauce and pumpkin pic @

an Bake is a traditional hotiday favorite
This dish, invented in 1955 by Dorcas Reilly. manager of the
Test Kitchens. remains one of the company
According to a national survey by Opinion Research ¢

mpbe
most requested recipes

purs

that over 20 million Green Bean Bakes wil

heans. Campbell’s Cream
milk. soy sauce and peppe

ready for the oven in just 10 minut
a shight variation. use Campbell’s 98

Fat Free Cream of Mushrool

So. this holiday season keep with tradition or start a new on

serve Green Bean Bake.

Campbell's Green Bean Bake
Prep [ Cook Time: 40 nun

L can (10% o0z.) Campbell’s Cream of Mushroom Soup or 987 Fat
Free Cream of Mushroom Soup

"4 cup milk
1 tsp. soy sauce
Dash pepper

4 cups cooked cut green beans

1 can (2.8 0z.) French’s Fried Onions (1'4 cups)

1. In1
beans and % can onions.

L. casserole mix soup, milk, SOy sauce, pepper

2. Bake at 350°F. 25 min. or until hot.
3. Stir. Sprinkle remaining onions over bean mixture. Bake 5
min. or until onions are golden. Serves 6.
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The College Quest Just Got Easier

NAPS)—The quickest route to
the right college can be found on
the information superhighway.

For today’s 3.6 million high
school seniors, accustomed to find-
ing a variety of shortcuts online, it
seems only logical that the Web
should supply a one-stop solution
for their college choices.

That's why teens and their par-
ents are now using Web sites such
as CollegeQuest.com to help them
through the daunting college
search process of choosing col-
leges, preparing for standardized
tests, applying to colleges, and
financing the investment.

Designed to be a personalized
tool for students and parents, the
CollegeQuest.com site, from
Peterson's, takes the user through
each step of the college search
process, making it the most com-
prehensive Web site of its kind

With the growing trend of
Internet use for the college
search, we really saw a need for
a Web site that offers the
breadth and depth of functional-
ity that CollegeQuest.com does,
including organizing the entire
process for you,” said Stephen
Smith, Director of Interactive
Media at Peterson’s

Over 3,500 U.S -accredited col-
leges and universities are profiled
with CollegeQuest.com.

These profiles are searchable
by various criteria, allowing stu-
dents to create personalized rat-
ings. rather than relying on
rankings developed by outside
source

I want to pick a school based
on the characteristics that are
important to me,” said Courtney
Smith, a high school junior from
Washington, DC. “It's great that
Columbia may rate Lops on some
bists, but if I'm locking for a small
private schoo! in the South, those
lists become pretty useless.”

Tips For

The College Search

1. Start early. List colleges. Don't |
walt until your senior year to take
the SATs—you may want to take
them again.

2. Use the tnternet to tind out
about colleges, financial aid, even
take virtual campus tours.

3. Evaluate your academic pro-
file with GPA, class ranking. SAT|
scores, Advanced Placement
classes.

4. Think about what you want in
a college: majors, athletics, cultural
activities, etc.

5. Do research. Check out l_he|
college’s Web site, read its online
newspaper.

6. Talk to people. Use Internel
forums and e-mail to chat with
other students, alumni, faculty, and
college admissions officers.

7. Visit the campus. Take noles‘

and prepare for the admlssion
interview. Ask questions.

8. Organize applications. Note
the deadline and start early on the
essay.

9. Look into financial aid and
scholarships. Get advice from yt_)ur
guidance counselor and use online
tools. v B

ly to five to eight col -
A?;n :rgph)j but include a school
where you're confident you'll getin.

Source. CollegeQuesi com

S
includes
CollegeQuest.com also inclu
* largest online database of
800,000 scholarship awards .
* online applications accepte
by more than 1,200 colleges
» application manageme
to organize the process
« forums with college admis
sions experts, guidance coun-
selors, and financial aid oﬂ_‘lcers 1
* SAT/ACT preparation an
practice tests
* calendar of key events and
dates.
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