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WATCH THOSE FINGERS —  Sewed fingers is an acci
dent which figures prominently in almost every safety  
report and is an accident which demands constant work 
to avoid. W'ith the hundreds of machines in Anvil Brand’s 
plants, it naturally follows that the possibility of these 
accidents will be with us always. What can an operator 
do to make sure she is taking every possible precaution 
against such an accident? Ossie Wright, safety director, 
urges operators to learn the proper use of hands for the 
particular operation involved, as well as placing the work 
correctly on the machine. Thelma Smith, above, was 
snapped by the photographer as she was at her machine 
in Utility Department. Thelma has been with Anvil Brand 
six years. She lives at 125 West Willis.

Safety Committee Meets
The cu rren t Safety  Com m ittee f 

m et last w eek  a t S herrod  Con
ference room w hen  the group de 
cided to have banners  calling a t 
ten tion  to the  need to be careful 
in w alk ing  up  and dow n stairs, 
placed on the  stairways.

Ossie W right noted th ree  falls 
reported  last m onth, none  of 
w hich w ere serious, bu t which 
poten tia lly  could  have  been.

A fall is the most d readed  ac
cident in an industria l p lant, or 
any o ther  place for th a t  m atte r, 
as the body’s correct functioning 
can be com pletely upset by  w ha t 
m ay  appear to b e  a m inor fall.

The necessity of alw ays w a lk 
ing, no t running , up  as well as 
dow n stairs, was re-em phasized 
by Ossie.

Ossie, in a brief ta lk  to the 
com m ittee quoted from  an  a d 
dress by G overnor of N orth  C ar
olina L u th e r  H. Hodges w ho 
s ta ted: “There are m any  w o rth 
w hile organizations in  N orth  C ar

olina w hich  are dedicated  to 
m any  ou tstanding  and com m end
able objectives. However, I know  
of few  organizations w hich are 
dedicated  to a m ore  w orthw hile  
objective th a n  safety. A ccident 
p revention  is such a basic neces
sity in  our life today th a t  we 
m ust never take  it fo r g ran ted  
or assum e th a t  somebody else 
will do (the job.

. . I t  will take  the continued  
effort of all concerned to p reven t 
industria l accidents, save need 
less pain and  in jury , reduce  lost 
earnings of em ployees and  em 
ployer, save the  needless suffer- 
ring  w hich so Often follows thes- 
accidents.”

D epartm en ts  receiving grades 
of 100 percen t this m on th  inc lud 
ed: C utting , P a tte rn , H udson Of
fice, W arehouse, Sewing, W hite 
Office, Engineering, Sales, P an ts  
II, Overall, Dungaree, Cutting, 
P a tte rn ,,  M aintenance, Hudson 
No. 3; Stock H udson No. 1.

NEW PLAID SHIRT —  Clarence Duggins of White Di
vision models one of the most popular numbers in men’s 
sport shirts. The authentic Scotch plaid comes in predom
inating colors of red, green, brown and gray. The shirt 
features a spread collar with convertible neckline and 
two pockets. This number is one of several garments 
made of Cone materials which are being sent to New  
York City for display at the Cone offices there.

“Split Personality”
Some people ta lk  about “a 

w o rk e r” . . .  “a consum er” . . . 
“an ow n er” as if th e y  w ere th ree  
d iffe ren t people. As a m a tte r  of 
fact, th e re ’s no such division in 
America. A lm ost every  one of us 
is a w orker, a consumer, and an 
ow ner all w ith in  a 24 h ou r  day. 
I t ’s like a sort of split persona l
ity  th a t  w e assum e at tim es d u r 
ing each day.

W hen w e fin ish  o u r  w orkday, 
we m ay stop on the  w ay  hom e 
to shop . . . th a t ’s w h en  w e  are 
consumers. O r w e m ay  m ake a 
deposit in a bank, o r  a paym en t 
on a hom e . . . and  th a t ’s w hen  
w e’re an ow ner, for th e  b an k  in 
vests th a t  m oney  in business for 
us so th a t  w e m ay  get in te res t on 
our money.

U nder the  w onderfu l and dem 
ocratic system  w hich  has m ade 
o u r  country  so strong, th e re  is no

<i>such  th ing as a division of in te r 
est. We are all w orkers . . .  all 
consum ers . . . and  all owners. 
To keep A m erica s trong and 
hea lthy , w e’ve got to  th in k  of all 
th re e  as one. T h a t’s  th e  w ay  it 
rea lly  is, and  th a t ’s the  w ay  w e 
w an t it. I t ’s all said for us in a 
fam ilia r slogan . . . “U nited  w e 
s tand  . . . d iv ided w e fall.”

P ro fan ity  is b u t  the  effort of a 
feeble m ind  to  express itself forci
bly.

A hum oris t is a m an w ho even 
w hen  feeling  bad, feels good 
abou t it.

M a r r i a g e  is somestimes like 
cream —  doesn’t take much to  
turn it sour.


