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Coors:
The problems behind the ad

When most peop le  buy som e
th ing  or eat  something, their  
t h o u g h t s  a r e  p r o b a b ly  not  
directed  towards the manufac
turers o f  the product. The stan
dard way o f  thinking (or what I 
assum e is standard) would be 
to only pay attention to the pro
duct itself; its taste, quality and 
price  to determ ine  whether  or 
not it will  be bought. Manufac
turers do a pretty good job with 
making sure that a product at 
l e a s t  look s  good through to
day’s hi-tech advertising.

Take a cigarette ad like the 
o n e s  for P layers ,  in w hich a 
group o f  fun-loving adults are  
liv ing it up in som e club and 
e v e r y o n e  lo o k s  d e l i r i o u s l y  
happy. Or b eer  ads, in which  
s n o w y  m o u n t a i n s  su r r o u n d  
so m e o n e ’s- cozy log cabin and 
off  through the clouds is writ
t e n  th e  m e s s a g e  that makes  
that product irresistible.

All o f  that is very appealing  
to the senses .  However, those  
advertisem ents  say nothing ab
out the  p eop le  behind the pro
duct. Take Coors, w hose “best 
o f  the R ock ies” campaign has 
m ade them the golden brewery  
brothers. Josep h  and A'^olph 
Coors, who founded their  mul
t i -m il l io n  dollar  corporaaon,  
are  avid supporters  o f  right- 
wing causes. Joseph Coors has  
b e e n  a key m em ber o f  Reagan’s 
“kitch en  c a b in e t” o f  wealthy  
C a l i f o r n i a  a n d  W e s t e r n  
friends. He has also been  an 
im portant fund-raiser, was in
s t r u m e n ta l  in g e t t in g  Ja m es  
Watt n a m ed  as U.S. in ter ior  
se c r e ta r y ,*  a n d  c o n t r i b u t e d  
h eavily  to the re-election cam
paign o f  Sen. J e s s e  Helms, R- 
N.C.

In the  last year  Coors chair
man William K. Coors has come  
u n d e r  g r e a t  c r i t i c i s m  from  
black  leaders  by making public  
s tatem ents  that attributed the  
e c o n o m ic  problem s in black- 
governed  Africa to “a lack of  
i n t e l l e c t u a l  ca p a c i ty .” Many 
b l a c k  l e a d e r s  b e l i e v e  th a t  
C o o r s ’ s t a t e m e n t s  r e fe r  not  
only  to blacks in Africa, but to 
a ll  blacks.

C om pany o f f ic ia ls  say that 
s in ce  his remarks, som e retail
ers  have been  cal l ing distribu

tors about Coors asking that the 
“rac ist” b eer  be removed from 
s h e lv e s  and that p eop le  refuse  
to bu y  th e  b e e r  w h e r e  it is  
stocked. This boycott o f  Coors 
e x p r e s s e s  th e  rage  o f  b lack  
peop le ,  who are offended, not 
by the  b eer  itself, but on the 
v iew s  o f  the peop le  behind the  
product.

When w e  b eco m e  aware o f  
C oors’ v iews,  the question  to 
ask is: Should his fee l ings mat
ter? Should consum ers who are 
offen ded  by som ething said or 
do ne  by the  manufacturer stop 
buying the  product even  if  they 
l ike  it? Should p eop le  who are 
not o ffen ded  by Coors’ state 
m ents support something that 
is o f fensive  to other people?

It i s  s a d  t h a t  e x e c u t i v e s  
sh o u ld  be  a b le  to hold  such  
n a r r o w - m i n d e d  v i e w s ,  but  
w hether  p eo p le  choose  to sup
port th e ir  products should be 
an in d iv id u a l  matter. S om e
t im es  it is hard to fee l  for a 
s i tuation  that does  not affect  
one  personally. While o ther’s 
e m o t io n s  can be  u nderstood  
and sympathized, most peop le  
will  not take a stand with them  
against an issue. The prevail
ing att itude today is one o f  “in
n o c e n t  b y s t a n d e r ” w h e r e  a 
person  can see  what is happen
ing, but d o e sn ’t get involved.

I’m guilty o f  it.
T h i s  a t t i t u d e  i s  e a s y  to  

u n d e i  stand. But that d o e sn ’t 
m ake ii right. While it would be  
good to be able  to throw on e ’s 
em ot ion s  into som eone  e l s e ’s 
s i tu at ion ,  d is tan ce  is usually  
t h e  a n s w e r  in s tea d .  I ’m not  
e v e n  s u r e  w h e r e  w e  sh ou ld  
d r a w  t h e  l i n e  on “ in v o l v e 
m e n t”. Should  everything be  
o u r  r e s p o n s i b i l i t y ?  S h o u ld  
e v e r y o n e ,  b lacks  and w hites  
and m in o r it ie s  o f  all  origins  
b o y c o t t  C o o rs  b e c a u s e  o n e  
g r o u p  f i n d s  t h a t  c o m p a n y  
offens ive?  For now, it seem s  
t h a t  t h e  p e o p l e  w h o  a r e  
o f f e n d e d  by  C o o r s ,  b la c k s  
w ho se  fee l ings  have been  hurt, 
a r e  t h e  o n ly  o n e s  ta k in g  a 
s ta n c e .  T hat by i t s e l f  is not  
enough to hurt Coors econom i
cally.

—by Loukia Louka
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Take care in choosing majors
“Dream  a l i t t le!” That was  

the  advice  Lela  Faye Rich gave 
to a group o f  students at the 
College  Program on Feb. 5. The 
Program was entitled, “How to 
Chose a Major.” She meant that 
in  o r d e r  to d e te r m in e  what  
your major will  be, dream ab
out what you would like to be  
doing  in the next five years.

T h e  a s s o c i a t e  d ir e c to r  o f  
acad em ic  advising said, “when  
you ch oose  a major, spend time 
in that department getting to 
know the  professors because  
they can help  you a great deal.” 

According to Rich, “the dec i
sion  o f  what major to choose  
should  be based on three main  
criteria: interests, values and 
a b i l i t ie s .”

“Som e people  want to make a 
lot o f  money at whatever they 
are doing so they choose a ma
jor  in which they can make a lot 
o f  m oney ,” Rich noted. In e ss 
e n ce ,  p eop le  who value money  
in a job  are also placing value  
on financial security, she said.

O t h e r s ,  s h e  c o n t i n u e s ,  
c h o o s e  j o b s  w h ic h  in v o lv e  
.traveling both in and out o f  a 
company. People choose a job  
in which they are able  to help  
others such as being a teacher  
or social worker. Most o f  these  
kinds o f  jobs, no matter how re
w arding they may be, do not 
pay very much, she concluded.

“Most o f  the time you nee^  
c lues  such as being satisfied cjt 
what you are doing in order to 
determ ine what type o f  major 
to ch o o se ,” Rich said. Other 
principles  that are applied to 
s e l e c t i n g  a m a jo r  i n c l u d e  
“thinking logically about what 
to major in or the type o f  job 
you would be getting,” she sa^d.

R ic h  a sk e d  for a sh ow  of  
hands to determine each stu
d e n t ’s c la ss  rank. She asked  
Jay Hardy, a junior majoring 
in Computer Information Sci
ence ,  what advice he could give  

, to the  freshm en in the audi
ence. He told them to “decide  
early  in col lege  what to major

in so that you won’t have toti 
so many m ajor courses at ti 
t im e .”

From  Feb. 28 - March 28,pn 
fessors  w il l  g ive lectures tost 
d en ts  concern ing  their d e p i  
m e n t  a n d  w i l l  also disc i  
possilire  jo b  opportunities! 
s tud en ts  in that particular! 
p artm ent.  The programs* 
,lje Ji^ld (Tuesdays from Si 
a . ,m . i t 6  10 a .m . in Moo«r 
T heatre .
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