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Elon looks into Moodle as alternativo to Blackboard
Rebecca lannucci
Reporter

As Elon University expands 
its use of technology across 
campus, the school has 
begun to consider using 
course m anagem ent system 
Moodle as an alternative to 
Blackboard Academic Suite 
because the cu r ren t  system 
is too expensive, according 
to Chris Fulkerson, assistant 
vice president for technology.

Blackboard, which has 
been in use at Elon for several 
years, is one of many learning 
m anagem ent system s in the 
nation tha t both  s tuden ts  
and  faculty can utilize. 
Fulkerson said the school 
also considered ANGEL 
Learning and Desire2Learn 
before deciding on Moodle 
as a possible al ternative to 
Blackboard.

Ultimately, each learning 
m anagem ent system provides 
comparable features for 
s tuden ts  and faculty. Both 
Blackboard and Moodle offer 
users  un lim ited  access to their  
courses, while also providing 
outlets for communication, 
announcem ents  and
docum ents  tha t have 
previously only been available 
during  time spent in the 
classroom. .But despite the 
similarities between each 
website, Fulkerson said the 
switch is mainly because of 
cost.

“Blackboard has gotten 
very expensive. It’s costing 
us well over $125,000 a year 
ju s t  to m ain ta in  the learning 
m anagem ent side,” Fulkerson 
said. “If we looked at Moodle, 
we could have it hosted off 
campus. It’s less than  $5 per 
s tudent.  Blackboard is a lot 
more than  tha t.”

And it 's not ju s t  Elon that 
will be m aking the change 
to Moodle. The school’s 
potential switch to the 
course managem ent system 
will be par t  of a statewide 
agreement to look into the 
site as a resource for schools 
across North Carolina, which 
Fulkerson said could bring 
the  cost down to 50 cents per 
student.

Freshm an Jason Puckett, 
who became familiar with 
Moodle during his time 
in high school, said he 
believes Blackboard is more 
user-friendly, despite its 
s im ilarities with Moodle.

“It seem s tha t Blackboard 
is more logically put together, 
and ’it is the easiest to 
navigate,” Puckett said. “It 
doesn’t seem to lack any 
features com pared to Moodle, 
and it seems »o be much more 
intuitive."

This iJituition is som ething 
that Moodle has begun  to 
emulate. Operations Manager 
f(5r the website Michael Blake 
said the website will soon be 
in troducing Moodle 2, which
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will allow the system to reach 
new heights.

“Moodle 2 is colossal,” 
Blake said. “It contains a huge 
num ber of core changes to the 
platform," he said.

Among these changes 
are upgrades tha t will allow 

. easier access to blogging, 
com m unication  and
custom ization  of the website 
itself.

Still, Elon may not see 
these changes on cam pus for 
quite some time. Accor-ding 
to Fulkerson, the* school 
will need to go th ro u g h  an 
extensive t rans i t ion  period

after m aking  a final decision.
“You have to teach the 

faculty the  d ifferences and  
help them  m igrate over to 
the new site,” Fulkerson 
said. “We would have a year 
or two of bo th  sites working 
and  then  pull the  plug on 
Blackboard. It’s not going to 
be overnight.”

Both Fulkerson and  Blake 
said they believe learn ing  
m anagem ent system s like 
BlackboardandM oodleprovide 
a r ichness  not previously 
available to s tu d e n ts  in  the 
days before the  Internet.  
But FUlkerson said it is the

facu lty ’s knowledge of these 
lea rn ing  m a n ag e m en t  systems 
tha t  m akes  a difference.

According to  a statistical 
s tudy  p er fo rm ed  by the  North 
Carolina C om m unity  College 
System, s tu d e n ts ’ experiences 
with  bo th  Blackboard and 
Moodle only d if fe red  when 
faculty  m eipb^rs  were not 
t ra ined  .with the  respective 
websites.

“There was no statistical 
d iffe rence be tw een  the  two 
un le ss  the re  w a sn ’t training 
on the  facu lty ’s part," 
Fulkerson  said. “We have to 
focus on th a t .”

Elon aims to use more social media
Measure looks to reach prospective students as well
Sam Parker
Senior Reporter

Elon University is taking steps to 
keep up its delivery of online content 
by developing a stronger presence 
on Facebook and Twit-ter, along with 
other social 'media websites, according 
to Dan Anderson, the ass is tan t vice 
president and director Of University 
Relations.

Facebook, Twitter and WordPress 
are features of the universi ty ’s social 
media presence th'at s tuden ts  and 
alum ni alike are using  in order to 
gain a better  unders tand ing  of what is 
happening on campus.

Dan Anderson, the assis tant vice 
president and director of University 
Relations, said Elon is incorporating

• social media into its routine  in order to 
reach people who depend on obtain ing 
in form ation  th rough  the Internet.

“The social media revolution is 
changing  how people interact online,” 
Anderson said. “And all of us are 
integrating  Facebook, and in  some 
cases Twitter, into our daily lives

so tha t we are  really following the 
aud-iences.”

University adm issions,  for example, 
is using  multiple sources, auch as 
Facebook, Twitter and  WordPress.

“Our social networking efforts 
are m eant to supplem ent our. more 
trad itiona l m eans  of rec ru it ing ,” 
said Cindy Barr, ass is tan t  dean  of 
Admissions. “Students are still
referring  to official websites,
l i tera ture  and using  the ir  cam pus visit 
as the ir  p r im ary  m eans  of seeking 
in form ation .”

Barr said it took an initial push  to 
get the m om en tum  going in  regards 
to recru it ing  m em bers ,  but w ith  the 
im plem entation  of logos on Elon’s 
homepage, adm issions has seen a 
steady increase in  bo th  the ir  fans on 
Facebook and the  followers on Twitter. 
There were 616 Facebook fans and 212 
Twitter followers supporting  Elon, as 
of Monday.

This t r en d  is allowing s tuden ts  to 
access in form ation  regarding campus 
events occurring  at Elon more easily. 
As a trade-off, Barr said adm issions is

ob ta in ing  more in form ation ,  such  as 
age and  gender, on the dem ographics  
tha t  are  us ing  these  social m edia 
outlets.

“Facebook , provides b road  
in fo rm ation  about our  fans,” Barr 
said. “But we are not able to d rill  down 
to see ind iv idual behavior  on the  page, 
which protec ts  the  s tu d e n ts ’ privacy. 
And unfo rtunate ly ,  Twitter does not 
provide as m uch  u se r  in form ation  
about our’ followers as Facebook, so 
tha t  activity is much more difficult-to 
track .”

Twitter has  proven effective in 
qases of live events, though, A nderson

* said. Elon used  Twitter th is  pas t  May 
during  com m encem ent to update  
bo th  s tuden ts  and  a lum ni about 
the events on campus. Anderson 
said the  universi ty  received a good 
response from followers and decided 
to continue the  t rend  of engaging 
individuals th rough  the use of Twitter 
for coverage of live events.

Admissions is using Twitter to 
update prospective s tuden ts  about 
what is happening  on campus.

tw eeting  on special recogn it ions  oA,̂  
faculty  and  dead lines  for applications. 
Barr said she enjoys d if fe ren t aspects 
of the  office’s con ten t  on Twitter.

“My favorite f e a tu re  on o u r  Twitter 
feed is ‘P ic ture  Wednesday,’ though,, 
where a d if fe ren t  sho t of cam pus  or’a 
p ic tu re  from  an  Elon event is shared 
each week," Barr s a id . '

Elon is also ex p e r im e n tin g  w ith  the 
addition  of vide6s onto  its blogs and 
websites as a m eans  to offer Visuals 
to prospec tive  s tu d e n ts  as well as 
showcase the  cu r ren t  Elon students ' 
ta len ts  who edit them , Barr said.

In one case, Blon’s International ■ 
A dm issions Blog": D est ina t ion  Elon 
is incorpora t ing  v ideos to  attract 
in te rna tional  s tu d e n ts  by providing 
specific answ ers  based  on prospective 
s tu d e n ts ’ questions.

“By using  social m edia ,  we can be 
w ith  our prospec tive  s tu d e n ts ,  current 
s tudents ,  a lum ni an d  parents,” 
A nderson  said. “T h a t’s where they 
all are, and  so we w an t to sha re  Elon 
com m unica tions  th ro u g h  the  media 
th a t  people are  u s ing .”
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