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Coniniunity Fund Drive Opens Oct. 28
---------------------------------------------------------------------------------------------------------------------Fieldcrest people this week

P roducts P rom oted  In N ation a l A d vertis in g

National advertising  of the  new  
% lomar deluxe b lanket w ill appear in 
'he November HOUSE & GARDEN (on 
f i e  November 18) and the  D ecem ber 
^IVING FOR YOUNG HOM EM AKERS 

sale N ovem ber 20). Copy points 
“H ere’s a new  $8.95 b lan k e t look- 

for people who th in k  they  m ust pay 
more for such fleecy w arm th , 

enticing colors. T he secret is in  
special b lend of nylon, rayon, and 

'^°tton and the  deep, th ick  nap .”
Nyiomaj- is available in  seven lovely 

decorator colors: pink, gold, blue, d ark  
^''een, light green, turquoise, Pom pey 

or spice. The illustra tions from  the 
J'ational ad are  incorporated  in adver- 
*serngi;j ĝ various trad e  publications.

full-page color advertisem ent on 
^ c e n t  rugs w ill appear in  the  Novem- 

Ho u s e  b e a u t i f u l  (on sale Oc-
tober 20) and the N ovem ber HOUSE &

(on sale October 18). The

following p a tte rn s  are  shown in the 
illustrations; Provincia l (No. 624), 
Azalea (No. 632), and  E arly  A m erican 
(No. 614). Copy points out th a t Accent 
rugs p resen t “exciting color notes th a t 
bring  a room  to life.” K aras tan  p ro 
motion also appears in trade  m agazines 
during October.

Other Promotions 
Nylon and nylon trico t sheets are  p ro 

moted in an  a ttrac tive  b rochure w hich 
was released by E. I. duP on t de N e
m ours and Com pany. The F ieldcrest 
Crosspoint bedspread is fea tu red  in  the  
w in te r  issue of BRIDES under “F u n d a 
m en tal L inens” on page 114. The Oc
tober GOOD HOU SEKEEPIN G fe a tu r 
ed Crosspoint on page 75 using a fu ll 
page in four colors. The w in te r issue 
of GUIDE FOR THE BRIDE fea tures 
F ieldcrest sheets, pillow cases, and 
blankets, p ic turing  them  in  the  second 

bedroom  of the ir  “B ride’s House.”

Fieldcrest D evelops Autom atic  
Cloth Straightening Apparatus

lilii
» S h u S ‘  manufacture and new equ .pm ent

follow ing its invention, developm ent 
'vork began nearly  four years ago and 
^®rfection of the  w eft-s tra igh ten ing  ap- 

came th rough  the  cooperative 
®^forts of the  Sheeting, B leachery  and 
finishing mills, the departm en t of Re- 
®®arch and D evelopm ent and the  Me- 
'^hanical D evelopm ent departm ent.

Used Two Years

daily production a t the  F inishing 
for the  past two years, the  new  

system operates by m eans of photo 
electric cells responding to aligned
flu, _

Any m isalignm ent of the  m arks, 
^hich  norm ally  are  invisible, actuates 
"'eft s traightening apparatus.
, Biased or bow ed cloth has alw ays 
handicapped th e  tex tile  industry  and

‘Orescent m arks im bedded in  the

C om m unity Fund

Give The 
United Way

Fieldcrest people this week  
will have a big part in the first 
Tri-City Community Fund cam
paign which provides^ the public  
an opportunity to give for 11 
worthwhile community chanties  
through a single contribution. E. 
W. Medbery is chairman of the 
over-all campaign scheduled for  
Thursday and Friday, October  
28 and 29. The community-wide  
goal is $33,294.92.

Macon P. M iller is cha irm an  of the  
cam paign a t F ieldcrest. The following 
m en w ill head  the  cam paign in  th e ir  
respective mills, S. T. A nderson, B ed
spread; D. A. P urcell, B lanket; F ra n k  
S uttenfield , B leachery  and  F inishing 
Mill; C. P. Wilson, C en tra l W arehouse; 
T. R. Ray, E lectric B lanket; V irgil Hall, 
K arastan ; R. C. Going, Sheeting and A. 
L. Jackson, Synthetic  Fabrics.

Jam es E. W illiams, J r .  w ill head  the  
cam paign in  the  G enera l Office and 
R. H. T u ttle  w ill be in  charge of the  
drive  in  N an tucket Offices.

C hairm an  M edbery las t w eek  an 
nounced the  appoin tm ent of com m ercial, 
professional and public em ployee d iv i
sional chairm en. These m en  and 
wom en w ho are  leading the  cam paign 

(C ontinued on Page F our)

it is felt th a t the new  system  offers 
m any advantages to the tex tile  m anu 
fac tu re r as w ell as to the  m anufac tu re r 
of tex tile  products. C loth of any color 
or constructior. m ay be straigh tened  
provided only th a t the  fluorescent 
m arks are  properly  im bedded in  the 

cloth.

W orth  St. D isp la y s  
F eatu re  G ift-G iv ing

N ew ly-changed displays in  our 
W orth  S tree t Showroom  in  N ew  York, 
fea tu re  gift-giving. This them e 
w ill continue th rough  the  firs t of the  
yea r  although th e re  w ill be m inor 
m erchandise changes from  tim e to tinrie 
and p roperty  changes to recognize v a r i 
ous seasonal holidays as they  come up-

Em ploying tw o slogans; “ I t’s alw ays 
tim e for g ift-g iv ing” and “G ift-g iv ing 
is an  ex tra  business m erchandise them e 
for all occasions” , displays illu stra te  
the  festive a ir  th a t can  be created  in  
departm en ts th rough  the  sim ple device 
of a few  gift w rappings and ribbons 
tied  around  stacks of m erchandise.

A special d isplay advances th e  po ten t
ial of m ultip le  sales by em phasizing 
our m atched color range  of products. 
It shows a sam ple of each of our p ro 
ducts in  the sam e color— a w in te r b lan k 
et, sum m er b lanket in  binding and 
screen-prin ts.


