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Thompson Company 
Advertises Fieldcrest

W o rld ’s L a rg e s t  A d v e r t is in g  
A gency  N a m e d  In  L o ng-R ange , 
F ash ion , A d  P ro g ra m

The J. W alter Thompson Company 
appointed advertising agency for 

^ieldcrest’s domestics division, effec
tive August 1.

This new association with the world’s 
®fgest advertising agency is part of 

an overall program in sales, merchan- 
Qising and advertising, designed to 
place increased emphasis on style and 
.ashion. The program is aimed at mak- 
'pg Fieldcrest fashion leaders in the 

and continuing and increasing its 
^®Putation for quality merchandise.
, The long-range plan is based on us- 

the finest creative talent and most 
efficient organization obtainable to 
*ftake Fieldcrest the best-known style 

quality name in the field. The 
hornpson appointment is expected to 

Contribute importantly to the plan. 
Fieldcrest sales executives have out- 

our program to key personnel at 
Thompson agency, who haye e x 

pressed great enthusiasm over the 
'eldcrest merchandise and sales pro- 

(Continued on page eight)

PAUL D. EMERY CLINTON J. FRANK, JR.

New Men Assume Duties Sept. 1
Two new  m em bers of the F ieldcrest 

organization whose appointm ents have 
been announced and who w ill assume 
the ir  duties Sept. 1 are show n above.

Pau l D. Em ery will become assistant 
to Robert A. H arris, v ice-president in 
charge of m anufacturing, and Clinton 
J. F rank, J r .  w ill become director of 
industrial relations. Mr. Em ery has

been w ith  Bates M anufacturing Com
pany  for 25 years and for the past eight 
years has been p lan t m anager of the  
Bates H ill Division, Lewiston, Maine. 
Mr. F ran k  has been w ith  P roc ter & 
Gamble, Cincinnati, Ohio, fo r 16 years 
and engaged in  all phases of industria l 
relations, including un ion  negotiations 
and arbitrations.

■Re s t i n g  ROLL CALL—Applicants for jobs at Fieldcrest listen to roll call of those 
^heduled to take aptitude tests. John Dallas (at left w ith hand raised) answers to 

name. Turn to pages four and five and follow John through the testing procedure.

L ay-A w ay P lan  O ffered  
For A utom atic Blankets

Norwood Cheek, m anager of the  Em 
ployees Store, today issued a rem inder 
of th e  sto re’s lay -aw ay  p lan  for au to 
m atic blankets. Some unusual bargains 
are  available now in  autom atic b lan 
kets and a sm all deposit w ill hold th t  
em ployee’s selection un til the  b lanket 
is needed la te r  in  the  year. The lay- 
aw ay plan was institu ted  for the  con
venience of employees, Mr. Cheek said.

By using the lay-aw ay p lan  the em 
ployee can choose from  a 'Wider assort
m ent and can get a b lanket a t a  better 
price than  w ill be possible in  the  fall 
or w in ter months. Also, the  lay -aw ay  
plan  m akes it m ore convenient f i
nancially  to own an  autom atic blanket. 
A fter a m inim um  deposit, sm all p ay 
m ents m ay be m ade w eekly or m onth 
ly. If the  em ployee chooses, the  en tire  
balance m ay be paid  w hen  the  b lanket 
is called for, the  store m anager said.


