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EMPLOYEES EXPRESS PRIDE IN OUR PRODUCT
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Harold Key Gay McCallister Bobby Green Dewey Colbaugh Joe Gilbert Beverly Garber

Bobby Green (Casting), Joe
Gilbert (Finishing), and David Brown
(Shipping) paused in their jobs on May
18th to tell Fort Sanders Presbyterian
Hospital visitors about their individual
part in helping to make a quality x-ray
film product. Fort Sanders is a Du Pont
Cronex®4 customer.

Bobby Green pointed out to Har-
old Key and Gay McCallister, Register-
ed X-ray Technologists, that the base
produced in his area is made according
to exacting standards. His job is to
monitor constantly the network of
sophisticated control instrumentation
and base making equipment to make
certain base meets these standards.
Good quality base means good quality
film after it is coated with photo sensi-
tive emulsion. The customers were
impressed.
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Joe Gilbert proudly displayed a
new "mist white” inner box of 10 x 12
size Cronex®4 film to Ft. Sanders
Technologists Dewey Colbaugh and
Beverly Garber. His source of pride
was the care taken by him and his
fellow workers to make this box of
film as attractive on the inside as the
outside. He expressed hope that the
people at Ft. Sanders found Du Pont
film as high in quality as he tried to
make it.

David Brown told Technologist
Linda Norton about the good quality

FOTOFAX

Vol. 5, No. 3 E. I. Du Pont De Nemours & Company, Inc., Brevard, N. C.

May — June, 1972

cmnex

e !
David Brown Linda Norton

film he shipped out. When he inquir-
ed whether she used Du Pont film,
her answer was, "Yes” He reflected,
"If you use it then you know as well
as me how good our product is”.

These three men not only en-
joyed speaking with some pretty
visitors from Fort Sanders Presby-
terian Hospital, but they told one of
our customers how quality conscious
they feel about their job. These feel-
ings are reflected in the growing ac-
ceptance our film has in the market
place.
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Have bridge — need road, (story on page 3)



