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TV SEX ON THE INCREASE
Study Shows That Sex Scenes Are On The Rise

By: Mary Rettig and Jenni Parker
Researchers at the Kaiser Family Foundation report that the amount of 

sexual content on television today is nearly double the amount that was on 
In 1998.

In Sex on TV 4, a biennial study released by the foundation at a 
November 9 forum, the emerging wisdom is that TV deals a lot with sex - 
but addresses the related risks and responsibilities far less often.

Foundation researchers watched about a week’s worth of TV and saw 
nearly 3,800 scenes with sexual content. Their report concludes that about 
seven out of every ten television shows have some sort of sexual content - 
and that’s excluding news, children’s shows and live sports. And during 
prime-time hours, sex is even more prevalent, with nearly eight In ten shows 
Including sexual content.

According to the study, today’s 70 percent of TV shows that include 
sexual content average 5.0 sexual scenes per hour, as compared to the 64 
percent of shows in 2002 that had sexual content and that averaged 4.4 
sexual scenes per hour. The contrast is even sharper with the 1998 figures 
- 56 percent of shows and 3.2 sexual scenes per hour.

Vicki Rideout, a Kaiser Family Foundation vice president who oversaw 
the study, also observes that fewer shows today Include messages about 
“safe sex” and abstinence. Among shows with any sexual content, only 14 
percent included at least one scene with a reference to sexual risks or 
responsibilities, and this ratio has not changed significantly since 2002.

Dr. Dale Kunkel, a researcher for the project, says Kaiser’s research is 
focused on the public health Issues related to sex on television. “In just the 
past couple of years there’s been a significant surge in the research that 
documents the influence of televised sexual content on teens and young 
adults,” he notes.

Kunkel says one of the Foundation’s panelists, a Dr. Rebecca Collins, 
recently published a longitudinal study of 12-to-17-year-olds. “That study 
found that watching a lot of sex on TV accelerates the age of first [sexual] 
Intercourse,” he says. And according to the Kaiser study, among the top 
20 shows most watched by teens, 70 percent Include sexual content, and 
nearly half Include sexual behavior.

A growing number of studies on the effects of sexualized television on 
teens and young adults are showing similar correlations, Kunkel notes. 
“Researchers at the University of North Carolina just published a study that 
measures the ‘sexual media diet’ of seventh-and eighth-graders,” he points 
out, “and they find it’s a significant predictor of levels of sexual activity.”

Also, the researcher points to a University of Michigan experimental 
study of college students who watch prime-time shows in which casual sex 
was presented. Fie says the investigators found that subjects in the study” 
became more permissive in their views about sexual encounters, consistent 
with the program portrayals.”
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Not Getting What You Pay For? 
Try An Independent Insurance 

Broker
Some people think it doesn't really matter where they buy their insurance. But this mis

conception could be costing them money, service and protection. Buying insurance isn't 
like buying bread or milk. Insurance is an important safety net for a family, a car, a home, 
or a business. Don't treat the purchase lightly!

There is a difference in where you buy your protection. Many people don't realize there 
are three sources for insurance:
• Captive Agents — sell you the insurance of only one company.
• Telephone Representatives — offer you the insurance of one company, and only on the 
telephone.
• Independent Insurance Agents and Brokers - represent an average of eight insurance 
companies and research these firms to find you the best combination of price, coverage, 
and service.

An independent insurance broker is an intermediary who acts as a representative of 
the insurance buyer rather than the insurance seller. He is independent of any insurance 
agency and merely acts as an intermediary. Generally an insurance broker has informa
tion about various insurance agents in a specified area, insurance quotes and can offer 
good insurance advice.

An independent insurance broker is licensed by the State to represent and work for the 
consumer in the insurance purchasing and service process. Unlike an insurance agent 
who represents an insurance company and that insurance company's interest, a broker 
is independent of the insurance company and represents the needs and interest of you, 
the client.

This independence allows the broker the freedom and opportunity to deal with 
multiple insurance companies rather than just one.
Why use an insurance broker?

An insurance broker is a professional who has in-depth knowledge about the various 
insurance products and services available in the market. The following are the ways in 
which an insurance broker can help an insurance seeker,
• An insurance broker has in-depth knowledge of the various insurance agents present 
in a specified area and hence can help the insurance seeker in finding a suitable agent
• A broker has information on the various types of insurance products available in the 
market and hence can offer valuable advise to their clients
• They can advise their clients as to what kind of policy will suite their needs perfectly 
well and also give advise on the price to pay
• Brokers also do the work of providing reports to insurance underwriters, undertaking 
surveys and discussing with underwriters for cover
• In addition some specialized brokers can also help their clients to get their claims
For the Business Owner

Using an insurance broker can help tremendously if your business lacks benefits 
personnel or you have limited resources for health benefits administration, A local broker 
knows the insurance carriers in your area and can help you find the best plan for your 
business.

The enticing reason for many businesses to use an insurance broker is because most 
brokers' services are free. Insurance carriers pay brokers for connecting them with 
customers, so brokers don’t pass any costs along to you. A broker's services may include:
• Investigating plans and providers to offer you a wide range of insurance options.
• Helping you with the legal and compliance issues, including the Health Insurance 
Portability and Accountability Act (HIPAA), the Consolidated Omnibus Budget 
Reconciliation Act (COBRA), the Employee Retirement Income Security Act (ERISA) and 
other local regulations.
• Providing insurance consultations for you and your employees to educate new 
employees and give benefit orientations.
Remember, Your Independent Insurance Agent or Broker:
• Is a licensed professional with strong customer and community ties.
• Gives you excellent service and competitive prices because your agent can access the 
insurance coverage from more than one company.
• Unlike other agents, is not beholden to any one company; thus, you don't need to 
change agencies as your insurance and service needs change.
• Assists you when you have a claim.
• Is your consultant, working with you as you determine your needs.
• Offers you a choice of insurance plans and programs.
• Is a value hunter who looks after your pocketbook in finding the best combination of 
price, coverage and service.
• Offers one-stop shopping for a full range of products-home, renters, auto, business, life 
and health.
• Can periodically review your coverage to keep up with your changing insurance needs.
• Treats you like a person, not just another number.
• Customer satisfaction is the key to an independent agent's livelihood. So, serving you 
is your independent agent's most important concern.

Visit Bertha Truesdaie at Unique Insurance Agency for her expertise as an insurance 
broker for homes, car, motorcycles, and other insurance products.
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