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Jane Parker Brand Bakery Line
features 70 Items In A And P
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riod accumulated long-term sav-

ings of individuals as compiled by
the Federal .Home Loan Bank
Board rose mm $175% billions
to just under $260 billions, up
nearly 50 per cent.

Debt Out trips Other Growth
Thus in the current decade per-

sonal debt has shown a rate of
growth more than twice that of
the people’s long-term savings.
The same relationship is true
wlyen the growth of debt is re-
lated to economic indicators such
ag gross national product or per-
sonal income since 1950.

’The American people, of course,
have other large financial re-
sources such as increasing equi-
ties in homes, ownership of se-
curities, and holdings of curren-
cy. Though there are few indi-

jcations that the debt burden,
though big, has gotten out of

I hand, the more favorable savings-
debt relationship which prevailed
last year is a desirable develop-
ment for the individual and the
economy.

No Comment
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terprise free scope in our econo-
my. That is the economic sys-

tem, it is pointed out, that has
made the United States the
world’s greatest nation—and no
greater recommendation could
possibly be imagined.

Knowland Accepts Challenge—
Widespread attention was at-
tracted among politicians in
Washington by Sen. Knowland’s
(R.-Calif.) forthright reaction to
the announcement that the AFL-
CIO would oppose his candidacy
for governor of California. To
his California constituents—and
to the nation —Sen. Knowland
said:

“On Feb. 5 at Miami Beach,
leaders of the AFL-CIO publicly
marked me for political liquida-
tion at the polls this fall.

“Iaccept the challenge. I shall
not evade or avoid the issue.

“As for me, I do not intend to
complacently allow California to
become a satellite of Walter Reu-
ther’s labor-political empire.”

Debt Ceiling Raised —The rea-
sons which, in varying degrees,
tmotivated many of the votes in
Congress for raising the -federal
debt ceiling from $275 to S2BO
billion included these:

1. The belief that a higher
ceiling should be voted now to
facilitate enactment of tax cut-
ting legislation if this should be

decided upon later on. A tax cut
) probably would reduce revenue
for a- time—but would be expect-
ed to act as a long-run business
stimulant.

2. Gear that increased defense
spending in prospect might make
the present ceiling unrealistic
and add to .the Treasury’s diffi-
culties in handling the public
debt. (Members of the economy
group in Congress advocate trim-
ming other less essential spending
to provide needed defense funds).

New A&P Super
Market Opens Today
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or odd quantity of any merchan-
dise, store personnel willbe read-
ily available to take the order
and transmit it to the cutting
room for prompt, personalized
service.

As one turns his head, the eye
goes around to the left side of
the store where there is the A&P
Coffee-Dairy Department, with
the side wall painted in a beau-
tiful shade of green. Here A&P
Coffees will be custom ground to
suit the taste of any customer.

A complete line of dairy products
will be found in the department.
Mrs. Ruth Chesson will be in
charge of the. Coffee-Dairy De-
partment.

Blending harmoniously with
the overall color scheme of this
new Super Market, are the white
gondolas containing stack after
stack of grocery items. There
will be approximately 3,500 items
of “name brand” merchandise
available, including the famous
Ann Page, Super-Right, Jane
Parker and other A&P label
goods. In addition to the other
departments, there is a separate
Candy Department and Bakery
Department, which are freshly
stocked daily. The Notion De-
partment will prove particularly
convenient for the busy shopper.
This will specialize in health aid
items such as toothpaste, tooth-
brushes, hair lotions, deodorants
and sundries of all kinds.

Joseph Stroud will be the man-
ager of the new super market.
He is a veteran A&P employee,
having more than 7 years with
the company. He will be ably
assisted* by Reuben Reason, as as-
sistant manager. C. P. Short, who
resides in New Bern, will be the
supervisor of this new super mar-
ket. Mr. Short has bden with the
company for 28 years.

The Jane Parker brand name
has been affixed by A&P Food
Stores to the always-fresh, al-
ways-tasty products of the huge

modernized A&P Bakery in Char-
lotte. Each day bakery products
—the Jane Parker line now com-
prising some 70 items—are deliv-
ered to A&P stores throughout
North and South Carolina.

The first Jane Parker item to
be introduced was enriched white
bread. Now all kinds of fresh
breads are included, the newest

additions being a pumpernickel

loaf, and sour rye, Brown ’n
Serve rolls, buns, cakes, pies, do-
nuts and cookies are also includ-
ed in the line which has grown
immensely in popularity during
the past two years.

Crispy po'tato chips are also
available at A&P stores under the
iane Parker label. Bread is de-
livered fresh daily. Loaves un-
sold at noon on the day follow-
ing delivery must be reduced for
quick sale according to company
policy.

The A&P Bakery has become
one of the largest bread bakeries
ip; America and has also one of
the* greatest capacities for pie
baking in the country.

Each week sees thrifty shop-
pers watching for the Jane Park-
er "specials”. Perhaps it will be
the delicious orange chiffon cake,
or-old-fashioned apple pie, but
whatever it is it’s guaranteed to
be a good buy for even at regu-
lar prices Jane Parker products
offer top quality at low prices.

One of the most popular items
ranking next to bread, is Jane
Parker donuts, packaged in at-
tractive cardboard trays and
over-wrapped with cellophane to
preserve freshness.

Immaculate cleanliness is main-
tained at the A&P Bakery. Even

of cakes is done by ma-
chine and all products are ma-
chine-wrapped. Laboratory tests
of the flour and other ingredi-
ents used in the baking process
are conducted daily. The popu-
larity of the high quality line of
bakery products is attested by
A&P statistics which show bak-
ery sales continuing to increase
since the introduction of Jane
Parker goods.

Recently introduced in A&P
stores in the district were n<”v

varieties of cookies including oat-
meal, chocolate chip cookies and
old-fashioned peanut cookies.

Ovid Pierce, Weldon:
“Courage To Offend”
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ter. A report from Plon by Mile.
Meunire defines The Plantation
as “a beautiful and‘good book—-
the psychological study is magni-
ficent—worthy literature, certain-
ly—an indisputable poetic gift, a
remarkable style of finesse, of
grace, of discovery of expression
—a composition of excessive toil
—in brief, a work of art.”

Ovid Pierce, despite the praise
and the acclaim, remains un-
changed. His innate modesty
was never more apparent than
when he voiced a mild protest
when reading an especially fav-
orable review of his book. “It’s
nice to read —but an exaggera-
tion,” he said. As for his writ-
ing, he is still hard at work.
“One who writes never quits,” he
said.

Growth In Savings
Leads Rise In Debt
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This showing is in marked con-
trast with 1956, when the net ex-
pansion in personal debt exceed-
ed the year’s increase in long-
term savings by $2 billions, or an
increase of $1.16 in debt to every
$1 in savings. An aven wider
discrepancy between the two oc-
curred in the buying spree of 1955
when the people expanded their
personal debts by a record S2O
billions during the year, some $7
billions more than the year’s
growth in savings, or an increase
of $1.59 in debt to every $1 in
savings. In 1954, personal debts
grew by sll% billions and accu-
mulated long-term savings by
about $13% billions, an increase
of only 84 cents in debt for every
dollar of savings.

Total personal debt at the end
of 1957 is estimated at approxi-
mately $177 billions, according to

I data from private and Govern-
| ment sources, more than double
the comparable figure of $82.1
billions in 1950. During this pe-
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