
CAP’N and DOCK
LABELING

Generations ago, most foods
were sold in bulk and shop-
pers could see and perhaps
sample many foods before
making purchases. That sys-

tem undoubtedly bad Ms ad-
vantages, but it also exposed

foods to dust and handling,
allowed them to deteriorate
and made distribution com-
plicated.

The advent of packaging
provided sanitary protection
for food and brought new
convenience and variety to
shoppers. Today's homemak-
er may choose from over
8,000 products every time she
enters a super market.

This enormous selection
should not cause confusion.
In the great array of a super
market, the key to being an
informed consumer is easy to
discover because ITS ON
THE LABEL!

The all -important label
serves as the “window”of the
can. The kind of food that
is in the can is revealed by
the label with its descrip-
tions, pictures and other valu-
able information. Food buy-
ing is easier and thriftier for
the shopper who makes label-
reading a habit and becomes
familiar with the information
on canned foods labels.

It is no accident that cer-
tain basic information ap-
pears on every canned foods
label. The Federal Food,
Drug and Cosmetic Act and
the Fair Packaging and Lab-
eling Act specify a list of
facts that labels include be-
fore the product may be dis-
tributed for interstate com-
merce. These facts have been
determined through joint
study by the government and
the National Canners Asso-
ciation on behalf of the can-
ning industry. This trade as-
sociation, reflecting the atti-
tudes of its hundreds of mem-
bers, aims to give consumers
products of dependable qual-

ity and to make it as easy as
possible for them to get what
they want Naturally, labels
are changed to aid consum-
ers. Years ago the label
gave little more than the j
name of the product and sev-
eral of its virtues.

Today’s label contains a j
wealth of information for the,

homemaker who needs toI
know—what’s on the label! j

Behind the information oni
a canned foods label lies aj
long history of research.
There is a good reason for
every one of the things it
tells you. The label provides
nine basic facts which will
help the consumer shop wise-
ly for canned foods:

1. The product name.
2. The variety, styles and

packing medium in conjunc-
tion with the product name.

3. The net quantity of the
contents of the container
starting with aU ounces for
weights of 1 to 4 pounds and
volumes of 1 pint to 1 gal-
lon.

4. The name, address and
zip code of the manufacturer,
packer and distributor.

5. A listing of dietary
properties if significant.

8. A statement on any ar-
tificial color, flavor or pre-
servative added.

7. If the quality of a pro-
duct falls below standards
set by the FDA, the label
must say so.

A All information must be
in English.

8. A list of ingredients,
unless a standard of identify
dor the product has been set
by the government

These are the minimum la-
bel requirements that every
canner must meet Because
canned foods packers want to
give consumers as much help
as they can, most of them ot-
ter additional descriptive
labeling.

Sincerely,
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NATIVE GRASS FIELD BORDERS on Maynard
and Thomas Fleetwood’s farm arc looking good after a
recent mowing. Maynard says, “Mowing these areas
instead of disking provides a better footing for farm

i equipment during harvest and also helps to cut down on
‘ erosion.”
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* NO-TILL SOYBEANS planted after small grain show

! real promise on Claude Small’s farm. Beans were ap-

proximately seven weeks old at date of photo (Aug. 4).

There are approximately 60 acres of no-till corn

beans in the county this year.

When you go on a vacation Have you tried going to

trip in your automobile, re- churoh and leaving your prob-

member that death takes no lems there, each Sunday, re-

holidays. cently? .

W.M.Cobb,62, Dies Suddenly
William Martin Cobb, 83,

Route 1, Merry Hill, died
Saturday at his home. He
was employed by Ahoskie
Fertilizer Company end a
farmer.

Mr. Cobb was born in Ber-
tie County on April 18, 1908,
son of the lrte Canaughton
and Eva Brown Cobb. He
was married to Mrs. Viola
C&stelow Cobb, who survives.

Also surviving are two
sons, William M. Cobb, Jr., of
Alexandria, Va., and Cola
Ray Cobb of Suffolk, Va.; a
daughter, Katherine Cobb.

Austin of Suffolk, Va.; four
sisters: Mrs. Lucille Miller and
Mrs. Inez Brown, both of
Merry Hill, and Mrs. Annie
Mizellc and Mrs. Ruth Smith-
wick, both of Windsor, and
two grandchildren.

He was a Mason.
Mr. Cobb was a member of

Riverside Baptist Church,
where funeral services were
held at 8 P. M. Monday with
Rev. Coleman Thomas in
charge. Burial was in Hill-
crest Cemetery.

Williford Funeral Homo
had charge of arrangements.
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In the reverent atmosphere of our M

chapel, final services may be conducted,
with fitting dignity, in accordance with J
the family’s wishes. p
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WATER SHOW SUNDAY £denten Jaycees will

sponsor a water show Sunday in Pembroke Creek. The
event will take place between 2 P. M., and 4 P. M. Many
t&eclsion acts are scheduled, similar to the one pictured
here.

1 The Holder of this Certificate I
will receive one

I 5x7 IILIVING COLOR PORTRAIT I
9 97c IIjl M M V plus a 50c handling charge

NO AGE LIMIT
D Limit of one 97c portrait per family, additional subjects

Hin same family $1.95 plus a 50c handling charge each, D
groups SI.OO per person. M

VH Remit this certificate to our photograpn-.r on date El
¦ indicated. |

I Tuesday, September 1,1970 I
yl Popes Variety Store I
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