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STEPS IN EVOLUTION
OF A GREAT CONCERN

Bon Marche

Began Busi-

ness, In 1889, in a Room
About 15 x 25 Feet, on
South Main Street.
OWNER’'S AMBITION
WAS “BEST STORE”

Now Ocoupies the Whole of a

Large Building, with a Dozen

Departments, Each a Big Store, and Employs Three-
score People or More—Fine Organization.

The Bon Marche begun bueiness In
i room under n hotel, about 16 by 25
feet In size, It mow occuples 20,000
square fest of space and employs
about 80 people,

8, Liplnsky came to Asheville In
1880, He was employed with his
brother-in<law,  the Iate ' Solomon
Whitlock, In a store at the corner of
South “Muin and Eagle streets, Mr.
Whitlock dled, In 1885 and the busl-
ness was taken over by the late A.
Whitlogk, Mr. Lipinsky continuing
with It

The Bon' Miarche was opened four
years later, In 1889, under the Swan-
nunos hotel, It was owned by Mr.
Lipineky und his half sister, Misa El-
lick, and the firm was Lipinsky &
Elllek. A <hort time after they he-
gan business they removed to a store
formerly oeccupled by Herring &
Weaver, shos dealers, om “the site of
the J. M. Stoner store of toddy. Afier
two or three years they removed
again, this time to No, 37 Bouth Main,
which Is now Falk's mufic house.
Misy lﬂuc,n died in 1898, and her in-
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South Main, where the business was
vonducted for 17 years, . Additional
Apace wits Wwken from time o time,
on aceount of the growing demands,
the additlon « new lines, and In 1910
It wes found necessary to establish
the Bon Margche Annex, in the Legal
bullding. This sutumn the mammoth
store moved to the hig bullding at
Patton and Lexington avenues, where
it oocuples three entiye foors and &
basement, all especially fitted up for a
great department store.
The Owner's Aml.lon,

Buch is a brief reclial of the his-
tory of a great mercantile business,
which hias seen the bhirth and death
of many concerns in similar lines, Its
beéglnnings were modest; to present-
day eyes they would appear sordid,
perhaps, and inconmequentinl, Yet
Mr, Lipinsky's ambition, {n that early
doy, was to own Lhe beat store In
Asheville, If not in the state.

Detalled description of the new
store has appeared in the eolumns of
The Gagstte-News. Thepe are, as has
been stated, about 60 peopls ampioy-
ol in #, Mr. Lipinsky being ably as-
Mhymmmdleomotnp-
A61E, carefully selected  salesppopie.
There are a fAozen big departments,

each a guod-siged store In some spec-
lnl line, and employing ten or a dozen
people. There ls, for Instance, de-
partment E—hosiery and knit under-
wear. Sounds simple, yet IU requires
the ‘work of six people, Department
K Is nothing but corsets—a corset
atore. Department M s curtding,
draperles, blunkets, trunks and sult
casen, One of the big features 18 de-
partment J, ladles' sults, codts and
dresgen. The mall order departiment
Is In iteelf a big business,. It I8 fos-
tered, advertived, und gilven n great

deal of
smaller depn
om )

on. There are several
ments,  All this under

nml momu orlnnlzuunn. ns w unit,
A "Good Market.”

“Bon Marche” does not  exactly
translgte Into English, “Good mar-
ket"” would Le the literal translation;
but it meiins more nearly, a good
place (o tetde o “place of barghine.”
The Bon Msrche s emmentlally o la-
dies’ gtobs; although men are wel-
comed dnd taken care- of; and Its
stendy, cORStANL success, through long
vears, gooi mn and had, lean years
and fat, + demonstrates the fit-
ness of itﬂ title. That the new stors
is rﬂnrdp‘ by-the womgn of Ashe-
ville ns'a good muarkat, there is abun-
dant. t“ﬂlllon’. There have been a

gredt many warm éxpresslons of ap-
proeciation of lhl. enlerprise of “ Mr.

., by complate system.

Lipinsky in creating such a beautiful
store, s0 light, large, comfortable and
convenlent. These enthusiastic ex-
pressions from Asheville ladles, some
of whom have compared the Bon
Marche with the best maris In the
Inrger centers, favorably to the for-
mer, have naturally been most grati-
fying to the management,

It means a great ‘deal to Asheville,
which undertakes to cater to a very
diseriminating class of  visitors, and
to continue to altract such people ns
permanent residents, to' have such a
slore.

They Advertise.

It wnuld chime: in admirably here
fo suy that the success of the Bon
Marche 8 due to newspaper adver-
thing, but It would not be true. Its
success Is due to hard work and mer-
chandiging ability, Merchandising
ability 12 a term that Includes many
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things; & man may have a number of
them, and yet, lacking ene or two, be
# slgnal fallure. It s the ability to
secure and to hold the confidence of
the publie, and to have the goods
people wish to buy st the time they
wish to buy and to be able to offer
tham at prices that will attract.

And yet as & matler of fact, the
Bon Marche does advertise. It uses
a vast quantity of printer's Ink and
white paper; its advertising ' cam-
palgns last 366 days In every year; n
regular, steady pull. At times ndver-
tising in comparatively lavish extent,
all its adveriising Is wisely consider-
ed, Its copy ls carefully prepared ac-
cording to definite plans. Iia displays
are distinctive and Its subject matter
fs concige. Advertising s a regular
part of the Invesiment, as a matler
of course—an investment that ls Lo
be made to yield the utmost possible
profit. It would, of course, he put-
ting It absurdly to say that the Bon
Marche's success could not have been
achieved without advertising—under
modern econditions, without advertis-
ing, there would not be any Bon
Marche.

Asheville Proud of 1t

Asheville poeple are apt to become
very enthusiastle over anything they
think worth while, but they are mso-
phisticated, and not glven to consid-
ering the mediocre, The people gen-
erally feel a sort of pride of owner-
ship in the Bon Marche. They feel
that it Is something they can reason-
ably boast of; the sort of store that
one does not find, In traveling about
the country; a place whered people
who know what |s what In siyles and
materials and values can find things
to please and delight them.

Surcess ve, Faflure,

"I met Thomas A. Edison at the
Carlton in London," sald a New York-
er on the Cunard pler. “Edlson as-
tonished me with his account of the
hard work he has done In his time,
Why, the man thinks nothing of work-
ing 20 hours a day for weeks on end!

“After luncheon one day Edison
and I walked up the Haymarket. Edi-
son, as usupl, talked about hard work,
1 eaid, thoughtfully:

"'T suppose success Always means
hard work, doesn't 1t?"

‘‘Yes,) suld- Edison, ‘it does'

"“He nodded toward a poor old
‘sandwich man'—a poor, thin, bent
old fellow of 70 or so, staggering along
in the gutter under thres heavy and
enormous ‘sandwich' boards—and he
added:

“'‘But falluire means harder.'' —
New “York Trbune

The figures for 1911 show 132.48%
horses in Paris, compared with 96,

1EE i 1801, & decrease of 85 per

conk.

DEWEY nm NOT BEE m. J
Would

Admiral M High Rank
Emmomemnmm

New York Herald.

George Dewey, the admiral of the'
navy, will not particlpate in the com-
Ing naval mobilintlon, as he has de-
cided to continue his policy of keeplag
in the back-ground Jn these eévents,
Officers of the fleet heard
that the resson for the admiral's not
coming to New York, as given by the
Admiral himeelf, was advanced ag
and fear of fatigue fng exposure.

smiled wheén they remembered that

Admiral Dewey had been explainipg
his non-sppearance at similar navy
functions in'this manner for the
five years or more,

Somehaw this "mt excuse' of Ad-
miral .Dewey's gives persons the ldém
thut the admiral tukes only a latent

Interest In naval matters, and that =

he is feeble in health and not able to

gel about mueh. Asa matter of fact

fleat officers wel) know the admiral &
very hale and. hearty, despite hin 7
years, that he goes 4 his office

of most of the youhffer officers every
day, and works like s Trojan during
the morning hours when Intricats
problems in connection with his duty
as president of the naval generml
board demand it. The Admiral takes
the keenest Interest in everything per-
taining to the navy,

The real reapon why he does not at-
tend gatherings such as the present
one ls not because of age or fesble
health, but because he outranks Rear
Admiral Osterhaus, commander-in-
chief of the fleel, and his presencs
here would affect the program, and
might, he fears, prove sm
Every one aboard the fleat realizes
that it is a spirit of self-deninl that
keaps Admiral De away, and not
because he does not want tb be here,
or does not feel able,

Proof Positive,

“See hera, Mr. Casey,” said Pat to
the tax assesror, “shore and ye know
the gont isn't worth $8.*

“OI'm sorry,” responded Camey,
“but that is the law,” and, p
n book, he read the following pas
sago. ?

“All property abutting on Front
streat should be taxed at the rate of
32 per foot.''—Boktén Transeript. .

fol' Him.
Mrs. Murphy * Ilqu yer brother-

in-law, Pat K . 14 protty bad off.”
Mrs, Cue_t—‘ Ruu. he's good for o

yeAr yet." - ¥

Mra Murphy-—"As ﬂ lhl.f'_ -

dlﬂmnlw '1 ¥
thim giva him

Puck.

Mail Order Store.

Mail Orders Promptly Filled

We aré going after Mail Order business harder than

ever. We are going to get the business, because we will
| deserve it. Our greater facilities makes this the logical
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All Grades of Jtationery

There has heen quite a demand for our stationery since we
put it on exhibition last week. This is especially true of the
!mom Glendale line, which has proven extremely popu lar
with all who have seen the display.

‘There is not a grade of paper that we can nét sell you. The
tlmw;hw with which the other Departments have been
ﬁthdutmwidentn]som this seotion. '

Thlﬂlnthle line f box

Pnﬂyhl-plpu' gells for 10c to $2 box.

paper is priced at 250 to $2 box.
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The Multi *page advertisments have many critics, but
ust after the opening of the largest Dry-
Goods Store in the State and giving in detail the best of
the lines carried shonld be a favor to the shopping public
of Western North Carolina. =~
pngg you will find the new Departments put in
ng of the new Siom The other pages are
icular lines.

t a8 a reference for future shop°
Marche's quality is
Qtandard
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Jingle Advertisement Syer
Newspaper tn the Jtate
It is in order for this Store to give a tomprehensive re-

view of the various new lines that we carry, as well as the
old. We take this method to familiarize the many in-
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Delivery Service Shows Marked |
JImproyement

The unexpected deluge ‘of packages to be sent out
canght us off our guard the first two weeks, but we have
added materially to the force lately and delwaries are

now excellent,

&xcellent Dalues in Real
Cut Glass

We advise you to prepare for your Thanksgiving needs

We ask you to compare our prices on similar cut glass.
You will find that the Bon Marche sells them for less. They
are guaranteed to be real cut.

ahead of time, while you ean buy them at so low a cost. 3

Beautiful cut glass bowls are priced at $1.95 to $3.65,

Cut glass oilers are priced at $1.85.

Cut glass napies are priced at 90c.

Cut glass tumblers are priced at $2.65 for six.

Cut glass water pitchers are priced at !.!5. o)
Cut glass Bon Bon dishes are priced at $1.00 h” :
Cut glass sugar and creams mprhdﬂ“#..
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