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Drinking On Increase

It is always with regret that we record
and spread " news wh'ch is unfavorable.
But tvith such regrets is realization of the
fret that publicity for bad conditions in-
cites people to do something toward cor-
recting them and that people are prone to
pay little attention to any menace unless
thev know its imminence.

_ Court record will bear out the conten-
tion here given that dninkeness is decided-
ly on the increase and presents one of the
chief evils of the pre.sent age.. ]

The records and obserVation will also
prove that more people who drink are
drinking to excess and that alcohol is cau.s-
ing more human wrecks among the num-
ber who use it for beverage purYJose_s than
a' any time in the history of crilization.

Those who do not drink, and even those
who drink moderately, are at a loss to_un-
derstand why many of the more brilliant
boys (and some girls) allow such a curse
to ruin their lives and careers.

And we are also at a loss to understand
Wh?/ so_many highly talented Eeoplt_e are
pulled into the lurch by a drink which is
not delicious or exhilerating and which un-
tiniately produces sickness and headaches.

Drinking is often taken up by examyde
and the examples who have the most in-
fluence upon boys and girls are not the
tottering sots which infest the streets and
are _taken to the lockups.

The examples which inadvertantly lead
more youngsters to ruin are those people
who use whisky and who control the use
of it.

\o boy wants to emulate a staggering
sot,

But a boy is apt to get it into his head
that a cocktail and a dram of whisky is the
smart thing to take because "so and so”
who is so popular and gets along so well
does the .same thln?.

The hoy who follows the example of the
dram clr'nker may find that he has no
control_over drink "but that drink controls
him.  There is no way of knowing in ad-
varce which boy can use liquor moderately
and which one will be ruined by it.

There is only one safe course.

* .‘a'ly abstain from the use of alcoho-

. f\'i' can first be attacked by
i .c parents. Not every hoy will }i>ed the
advice, but fathers and rnoth.'r.s wh> fail
to teach the'r children that H(Uor is a
curse never to be touched fail in their
hiRhe-st and mo.st important: duty—the
rearing of children.

After the home the next mest important
place to fight litpior i~ through education
In the schools. here children should be
taught that the use of litpior w'll piuount
them from etijoving life and getting the
most yio.ssihle out of it If you want to
reach a child most effectively, toil of some-
thing which will keep him from having a
good time.

Boys should he taught that good base-
ball players, stars on the g'- diroii, cham-
pionship fighters, tennis champions and
other athletic figures whom they ali know
da not drink because drinking would in-
iure their bodies and minds and make
them unf t for streneous competition.

Thev should be taught that it is hard
enough to get along without drinking and
much harder with t.

Looking Westward

Whim the people of Europe are shud-
dering in fear of war, and many Ameri-
latt.”* are dreading an outbreak in Europe
in which, somehow, the Lmited States wili
be involved, it .seerr.s time to look west-
ward across the Pacific, and consider what
might happen should the undeclared war
between Japan and China assume a shape
which would involve American interests
and rights. ]

Would we go to war against Japan? If

s0, why?

Inteﬁlgent people should seek for an
answer to the que.stion of why we should
go to war against any nation. Yet there is
clamor for action against Japan, some of
.t from high places.

Whose interest would bo .servmd by such
a war? That is the real question.” Only
simple-minded people, w'ho do not realize
our own national strength and resources as
compared with those of Japan, have any
apprehension that Japan could defeat us.

er naval and air forces could not invade
the United States on account of the ocean
which separates us. Therefore, we would
have to |ght on Japan’s own grounds, ex-
cept for detfending our outlying posses-
sions in the Pacific. Except for Hawaii,
it is questionable whether those are worth
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defending at the cost of war.

Assuming that we went to war and de-
feated Japan, what would be the conse-
guences, not alone to Japan, but to our-
selves and to the rest of the world? They
could be nothing but the intensifying of
old national and racial hatreds and the
widening of the breach between the differ-
ent people of the earth. Japan would be
ruined. We might be enriched. The worst
consequence would be the destruction of
mutual faith and goodwill, a?id of the
Chr.stian spirit oi folerance and helpful-
ness which has I.een the root of our nati-
onal character and conduct.

Borrowed Comment

THE BEST ADVERTISING

A firm of certified pubTc accountants
recently completed a survey in Louisville,
Ky., to discover what kind of advertising

ays best. Thees accountants \yent direct-
y to the consumer to obtain their reactions
to the various forms of advertising. .

Two questions were asked: “What kind
of advertising influences you most?” and
“Which of the various types of advertising
do you find mo.st objectionable?” Here is
the record of the answers: =

1. Theatre screen advertising is the
poorest kind of all. .

2. Billboards and circulars are next
poorest i.. rank. . . )

3. Radio and direct-mail are next in
line

1. Newspaper adverthsing was declar-
ed to be the mo.st effective to the general
ynihlic, .

_f) . The survey found no direct sales re-
sistance to newspaper advciilsing; new.s-
paper advertising sold more than all other
medium_combined.

7. Sixty-five out of every 10 women
buy from "newspaper adverfis'ng; 51 cut
of "every hundred men are influenced the
same wav.

8. Two out of every ICO women bug
from circulars while 10 out of every 10
object to circulars. One out oT every 100
men buy from circulars and 10 object.

Thirty out of every 100 women object
to billboards and 42 ‘out of every 100 ob-
ect to theatre screen advertising.—The

inston-Salem Journal.

NATURALNESS OF PEACE

(Science Monitor)

Only a miracle can save the world from
a general war, says Count Jerzy Potocki.
The Polish Amba.s.sador to Washington has
voiced the thought of millions who are
fearfully watching the maneuvers that
have put 8,000,000 soldiers into the field
in Europe. Multitudes are accepting cata-
strophic strife as almost inevitable. But
not quite. Human thought has reached a
stage where it rebels as never before
against the belief that strife is natlural or
neces.sary. .

Through the centuries men have .sub-
mitted with a sad fatalism to many kinds
of evil. Too often peace has appeared to
bo a “miracle.”

jhoug-nt the natural order had been set
aside. They believed a changeable Deit
had momentarily brought good out of evil.
Gradually more enlightened concepts have

>n breaking down the .superstitious ac-
eeptaince of famine, pe.stilence, and war
as inescapable.

Time afte:' time in the last few years
(ho world has come through cri.ses which
at earlier periods would have caused a
general conflagi‘ation. More than once the
supposed "miracle” has happened. Still
the situation s not a happy one. The mem-
lal resistance to war too" often rests on
mei'e fear. There is urgent need for the
positive peace-making which will remove
the hate and greed that cause war.

But some progre.ss has been made to- %1

ward recog'nition that order rather than

disorder, good rather than evil, is natural g

n a universe governed by the law of an
unnchangeable good God. As thi.s under-
standing develops the Kkilling of fellow
men will appear so unnatural and iinneces-
sary that war will be impossible. We are
closer to that day than surface signs would
indicate.

Earl Baldwin has arrived in the United
Stale.s to lecture before the V/orld Con-
gress for Education in Democracy. If it's
irjformation on how to get rid of a king
that the Conﬂ{ess_ wants, here is the right
man.—Norfolk Virginian-Pilot.

A speeder told the court he was trying
to reach a filling station before he ran out
of gas. We are reminded of a certain
country that is frantically trying to spend
itself into prosperity before it runs out of
money.—Washington Post.

At last examination the tail of the Brit-
ish lion looked like a phone cord in a

household of six girls—Atlantic Constitu-

tion.

From indulgent Miami_comes world that
authorities “will do nothing about bathing
.Suits” a.s the ablest prosecutor has to have
some evidence. — Richmond  Times-Ds-
patch.

Smigly-Rydz has been called the “strong
man of Poland,” which serves as a goo
way out for those whose pronouncing tech-
nique cannot gulte_cope with that name.—
Philadelphia Evening Bulletin.

The British house of lords has admitted
a Hindu to membership. But it is possible
nobody will be able to understand what he
means when he talks, either.—Wilke.s-

(Continued from page one)
made and headliner attractions,

have been secured as entertain-;*

ment in front of the grandstand
and on the midway. The grand-
stand stage show will be com-
pletely new and include such acts
as “The Great Peters,” the Rex-
ola Troupe, Paramount Revenue
and The Wonder Horse.

On the midway West Greater
Shows and rides will fill all a-

vailable space.
The list of premiums follows,
the first, second and third prizes

being given in order for each
clast
Field Crops And Farm

Exhibits
Section 1—Farm, Community and
School Exhibits
General Farm Exhibit—$60.00;
$3.6.00; $20.00; $10.00.
Community or School Exhibits
—$30.00; $25.00; $20.00; $15.00:
$5.00: $2.50.
Section 2—Corn
Ten ears of White Com (single)
$3.00; $2.00: $1.00.
Ten ears of White Com (proli-
fic), $3.00; $2.00; $1.00.

Ten ears Yellow Com (single or
prolific), $3.00; $2.00: $1.00.
Ten ears of Pop-corn,

73c; 50c.
Section 3—Small Grain
Peck of Wheat, smooth, $2.00;
$1.00; 75c.
Peck of Wheat, bearded, $2.00;
$1.00; 75c.

Peck of Rye, $1.00; 75c; 50c.
Peck of Oats, $1.00; 75c; 50c.
Section 4—Forage Crofps
Peck of Cowpeas( any variety:,

$1.00; 7.6c, 50c.
Peck of Soybeans (any variety),
$1.00; 75e, .60c.

$1.00:

Best .Stalk of Soybeans, 50c;
R.

Mixed Grass Hay, bale, 75c;
50c; 25c.

Lespedeza Hay, blue, 75c.
25c. |

Alfalfa Hay, bale, 75c; 50c: 25c.varieties

Best di.splay of at least four
ricties of hay. baled, $3.00; ?2.00,:
U.flO.

Horticulture
SECTION 1—.APPLES

Best Orchard Display; $100;
$75.00; 50.00; $25.00; $15.00. Con-
sisting of 16 trays, 15 plates, four
boxes from the following list of
commercial varieties:

Red Delicious, Double Red De-
or Richared), $3.00; $2.00; $1.00
Golden Delicious. Winesap, Stay-
man Winesap, Double Red Stay-
man (Staymared Blaxtayman),
Magnum Bonum, Mammoth Black
Twig, Red Limbertwig, any other

one variety.

$10.00 for each additional ex j

hibit considered by the judges to
1>- of high (luality and well dis-

] When Daniel calmed the i played,
lions, w'hen Jesus .stilled the tempest, mcn|

‘“mays: 4 varieties, 4 trays to
each variety,

Plates: 5 varieties, 3 plates ti
each variety.

Boxes: 4 varieties, 1
Crate to each variety.

Single Trays

$3.00;

Eastern

Ked Delicious, 52.00;
$).00.

Double Red Delicious (Stacking
or Richared), $>.00; 02.00; $1.00.
_Golden Delicious, $3.00; $2.00;
$i.00.

Winesap, $3.00; $2.00; $1.00.
Staynian Winesap, $3.00; $2.00; |
$1.00.°

Slayman Winesap, $3.00; $2.00; |
$1.00. !

-Magnum Bonum, $3.00; $2.00;!

.00.
Double Red Stayman (Staynia)—lJ

ed Blaxtayman), $3.00; $2.00;
1.00. |
Mammoth Black Tevig, $3.00;
$2.00: 11.00.
Any other one variety, $3.00;
$2.00; $1.00. . \
Red Limbertwig, $3.00; $2.00;
$1.00. |
Best three trays of any one var-j
iety in the above list, $10.00;]
$5.00; $3.00. (
Plates |
Plate of Red Delicious, $1.00;]
76¢; 50c.

Plate, of Red Delicious (Double
Red, Stacking or Richared), $1.00;.
75¢, BOC. i

Plate of Golden Delicious, $1.00;!
75¢; 50c. j

Plate i of Winesap, $1.00: 75c;

76c, BOc.
Plate of, Mammoth Black Twig,

oI
Plate of Red Limbertwig, $1.00;

Plate any other one
$1.00; 76c: BOc.

Best plate collection of five va-
rieties, 3 plates' to each variety,
$5.00; $3.00; 2.00.

Section 2—Pears
Best plate of Pears, $1.00; 76c;

variety,

BOc.
SECTION 3—VEGETABLES
Sweet Potatoes
Best tray of Porto Rico, $2.00;
$1.00; 76¢.
Best tray of any other variety,
22.00; $1.00; 76c.
Irish Potatoes
Best tray of Irish Cobbler; $2;
$1.00; 76c.
Best tray of any other variety,
$2.00; $1.00; 76¢.
Cabbage
Best three heads trimmed for
market, $2.00; $1.00: 75c.
Peppers
Sweet Bell Pepper, any variety,
(5 specimens), $3.00; $2.00, $1.00.
Pimento Peppers (5 specimens)
$3.00; $2.00; $1.00.
Hot Pepper, any variety (12
specimens )$2.00; $1.00;; 75c.
Tomatoes
Plate of 5 tomatoes, any varie-
ty, $3.00; $2.00, $1.00.
Turnips
Plate of 5 .turnips, any variety,
$2.00; $1.00; 76c.
Miscellaneous
Best plate display of Driedi
Beans, $1.00; 7.5¢; 50c. i
Best plate of Onions (5 speci-
mens) $1.00; 75c; 50c.
Egg Plant (two
$1.00; 7.6c, 50c.
Cucumbers (5 specimens) $1.00;
75¢, BOc.
Pampkins (2 specimens) $2.00;
$1.00; BOC.
Largest Pumpkin,

specimens),

$1.00; 7.6c;
Best collection of at least 10 dif-
of vegetables,
exhibitor, $4.00; $3.00;

[2QP
Best Watermelon,
BO!

$1.00; 75c;
C.
Best bunch of 5 carrots (tops
off), $1.00; 75c; BOc.
SECTION 4—FLOWERS
Pot Flowers
Best specimen Foliage Plant,
other than fern, $2.00; $1.00: 75c.
Best Fern, .1 specimen, any va
riety, $2.00, $1.00: 75c.
Collection of 5 foliage plants,
$5.00; $3.00; $2.00.
Collection of 5 flowering plants,
|$5.00; $3.00; $2.00.
Blooming (Geranium $2.00, $1.00,
75c.
Cut Flowers
Floral Arrangement (Dining
room table for 4) $2.00; $1.00;

5¢.

Floral Arrangement (Dining
room table for 8) $2.00; $1.00.
75¢.

Cut Dahlias, 3-5 flowers, deco-
rative type, $2.00; $1.00; 75c.

Cut Dahlias, 3-5 flowers, cactus
type, $2.00: $1.00; 75c.

Cut Dahlias, 5 or more
type), $2.00; $1.00; 7.6c.

Asters, 1 vase, $2.00; $1.00; 75e.

Roses (collection 3 or more va-
rieties), $2.00; $1.00; 75c.

Roses, any variety, 1 specimen,
$1.0(1; 75e; 50c.

Vase assorted cut flowers, $2.00,
$1.00; 7.6c.

Vase .Marig<dds, $1.00; 7.6¢; 50e.

V'ase Zinnias, $1.00: 75c; 50c.

Vase Petunias, $1.00; 75c; 50c.
Vase Michaelmus Daisies (Har-

(Pall

TAXI SERVICE

JOHNSON BROS.
Tommie and Herman
—LOW R.A4TES—

Telephone 400

MOTOR

(6{0)
TELEPHONE S34-J
T. H. Williams. Owiifs

Oldsmobile Salea-Scr/i*'-~

Bear Frame Service aa>.
Wheel AligiuBeat

General Auto Repairinf

50c. . ‘ Wrecker Service—Electric ae;:
Plate of Doifble Red Staymanj Acetylene Welding

(Staymared or Blaxtayman), $1.00, USED P.4RTS—For all makes

75c; 50c.
’ and mudela ef cars aad tracka
Plate of Mag“num Bonum, $1.00:1 ©

Draughon Business CoOege

Winston-Salem, North Carolina
FALL TERM BFGINS SEPTEMBER 4

You may file your ;.pplication now, for en-
rollment, and begin your training on Sep-
tember 4. This senool is Accredited by the
National Association of Accredited Com-
mercial Schools. Experienced and college
teachers will teach you. Write for informa-
tion.
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dy Asters) $1.00; 76c; 50c.

Department C—Poultry
—Section 1—Barred Plymouth

Rocks

Cock, $1.00: 76c; 10c.
Cockerel, $1.00; 76c, 60c.

Hen, $1.00; 76c, 60c.

Pullet, $1.00; 75c; 60c.

Pen Young Birds, $2.60; $1.6C
76¢.

Pen OIld Birds, $2.60: $1.6(
75c.
Section 2—Barred Plymouth
Rocks

Cock, $1.00; 75c; 60c.

Cockerel, $1.00; 75c: 50c.

Hen, $1.00: 76c; 50c.

Pullet, $1.00; 75c; BOc.

Pen Young Birds, $2.50; $1.50;
75c.

Pen
76c¢.

Section 3—Rhode Island Reds

Cock, $1.00: 75c: BOc.

Cockerel, $1.00; 76¢; 50c.

Tien, $1.00; 75c; BOc.

Pullet, $1.00: 75c; BOc.

Pen Young Birds, $2.50; $1.50;
76c.

Section —4 White Plymouth

Rocks

Cock, $1.00: 75c; 50e.

Cockerel, $1.00; 75c; 50c.

Hen, $1.00; 76c; BOc.

Pullet, $1.00; 75c, 50c.

Pen Young Birds, $2.50: $1.50;
75¢.

Pen OId Birds, $2.50; $1.50: 75c

Section 5—White Leghorns

Cock, $1.00; 75c; .60c.

Cockerel, $1.00; 75c; 50c.

Hen, $1.00: 7.6c; 50c.

Pullet, $1.00: 7.6¢c:; 50c.

Pen Young Birds, $2,50; $1.50;
75c.

Old Birds, $2.50: $1.60;

Pen Old Birds, $2.50; $1.50;
75c.
Section 6—New Hampshire
Red

Cock, $1.00; 75¢c, 50c.

Cockerel, $1.00: 7.6¢; BOc.

Hen, $1.00: 75c; BOc.

Pullet, $1.00; 7,6c; BOc.

Pen Young Birds, $2.50; $1.50;
(Continued on page three)
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By barnlBg 25% s/oirar thu
tha averac* ottba 15 othar of
tha largaat-aelling braods tast-
ed—slowar thaa any of tbam »
CAMELS civa a smoking plus

ognal to
EXTRA
SMOKES
PER
PACK

Camels

LONG-BURNING
COSTLIER TOBACCOS

ACT FASTI seisatioial offei

AUGUST 19th TO SEPTEMBER 9th ORLT

This means money In your
pocket, coal in your binl
You get a generous supply of
Free Coal for ordering the
beautiful, modern Estate
Heatrola before September 9.

Sound good? Then come in
at once—order your Heatrola
—qget your Free (“oal. And
let ue show you why the gon-
uina Estate Heatrola will
bring new beauty, comfortand
big money savings to your
home.

Ntre’s how yo« |ot

FREECOAI

Coma In, or pbooa. Order yoor
b«aatifnl Eaut* Heatrola ba>
twaan Aag. Il and Sapt. e.

Maka only a amall dapoah—
pay nothing moia until Fall,
whan you bagin your aaay
montbly inatallmanta.

Gat 1000 to 2000 pounda* of

Fraa Coal when yont Batata
Heatrola la inatalled this Fall

2
3

-
" Depen<fintfc t tie modm/jou CACO00

Rhodes-Day

\"\<U
v /

111 NiMINal iM Edalir M

Tk* etilivi«(i Inleiti-FIra Mr Di4

Furniture Co. '

“Complete Furnishers of the Home”

Ninth Street

North Wilkesboro, N. C.



