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Car Rental

A rental car, waiting
when and where we want it,
can add both pleasure and
convenience to vacation
trips. But learning how to
rent the right car at the best
price can be confusing.
The Better Business
Bureau has some basic
guidelines to help costwise
consumers get the best
value for their car-rental
dollar. ]

How To Rent

It pays to plan ahead

both in"terms of travel

available cars and prices.

Travel agents, airlines, and
hotel reservation services
can be a helpful source of
car rental information and
offer a wide choice of cars
and prices, as well as
convenient pick-up loca-
tions. Smaller local rental
companies may offer lower
prices, but also may have a
more limited choice of cars

and rates or a smaller |

service area. Keep in mind
that false economy can
spoil a pleasure trip, so get
reliable recommendations
before dealing with un-
known companies.
Which Car To Rent

Decide what type of car
will best suit travel plans.
Rates can vary widely be-
tween standard sized, fully
equipped cars and com-

pacts or sub compacts with
~ basic equipment. Vaca- |

tioners using a car for short

won't need more than plain
transportation, while a
family traveling a long
distance in hot weather
may consider the cost of an
air conditioned sedan a
worthwhile expense.
What Does It Cost
Car rental costs vary

Consumer
Tips

‘planning can save money

on the size and equipment
of the car, a twelve or
twenty-four “ hour day,

and vacation time. Decide
the size of car and the dates
it will be needed. Estimate
the miles the car will be
driven. Then, compare
rates and ‘‘plans’’ offered
by several companies for
the kind of car you want.
Read all rate information
carefully. Remember that,

where high mileage is in- |-

volved, it generally pays to
rent the car with the most
“‘free’’ mileage or lowest

., . e : & Morton pot pics E F,
per mile rate. Be sure to| A L isJRKEY
reserve the car in advance b CHICKEN
and confirm the
%
reservation. & MORTON
Insurance

Car rental companies
usually offer insurance as
part of the rental contract,
but find out exactly what
and to what limits both the
company and you are liable
for in case of accident,

out about additional
coverage from the company
and what the added cost
provides in terms of
protection.

Inspection

The Better Business
Bureau advises consumers
that they should check any
rental car before driving off
the lot. If there is damage
or missing equipment, in-
side or out, have the atten-
dant note it on the contract.
Check tires, brakes, lights,,
and all controls to be sure
the car is ready for the
road. Then, relax and
enjoy the trip.

An Energy Tip From The
Better Business Bureau:
There is not & device cur-
rently on the market that
will increase gas mileage. If
you buy one of these so-
called gas saving gadgets,
at best you will lose the

money you paid for the
device.
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