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FHaming
Fabrics

Thousands of Americans
are killed or injured each
vear by burns suffered
when articles of clothing or
other flammable fabrics
catch  fire. The Better
Business Bureau urges con-
sumers to learn how the
tederal government
regulates flammable fabrics
to reduce these risks, and
what they can do the reduce
them further.

Articles of clothing are

involved in more than half ‘

of the accidents in which
burning fabrics cause injury
and about three fourths of
those resulting in
hospitalization, according
10 recent estimates of the
U.S. Consumer Product
Safety Commision (CPSC).
Clothing " textiles were the
tirst fabrics to be regulated
under the Flammable
Fabrics Act, passed by Con-
gress in 1953,
- The clothing textile stan-
dards, dating from 1954,
apply to articles of wearing
apparel except for interlin-
ing fabrics and certain hats,
gloves and footwear. They
require that a piece of
fabric be placed in a holder
at a 45-degree angle and be
exposed to a flame for one
second. The fabric must not
ignite and spread flame up
the length of the sample in
less than 3.5 seconds for
smooth fabrics or four
seconds for napped fabrics.
Children are involved in
flammable fabric accidents
0 'a greater extent, in

_ percentage terms, than any

other age group. The CPSC
‘estimates that children
under the age of “five are
victims 13.1% of the time,
even though they make up
only 8.6% of the U.S.
population. Accordingly,

Consumer lips

the major flammable fabric
regulation activities of the

1970s involved children’s
sleepwear.
Nightgowns, pajamas,

robes and other sleepwear
up to size 6X, except for
Jiapers and underwear, are
subject to a more stringent
test than the one applied to
clothing textiles in general.
Five strips of fabric, each
10 inches long, are suspend-
ed and exposed to a small
gas flame for three
seconds. The average char
length for all five strips
must be no more than seven
inches, and none of them is
permitted to char for the
full 10 inches. The test must’
be repeatable after the
strips have been washed and
dried 50 times. It applies to
fabrics intended for use in
sleepwear as well as articles
of sleepwear. There are
similar, slightly less deman-
ding requirements for
sleepwear in sizes 7 through
14.

Manufacturers have been
required to meet children’s
sleepwear flammability
standards since 1973 (for
sizes through 6X) and 1975
(sizes 7 through 14]. Pro-
ducts may or may not be
labeled flame resistant, but
the government does re-
quire a label with instruc-
tions on how to launder
garments without causing
deterioration of their flame
resistance.

In general, this involves
using phosphate-based
detergents instead of soaps
or nonphosphate detergent
and warm water instead oj
hot water,

plus avoidin
chlorine bleach. A heavy-
duty liquid laundry
detergent whould be
substituted for a phosphate-
based detergent in areas
where the tise of phosphates
1s prohibited.
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Sale !
Our store brands are fine
products of quality selec-
tion and savings we are
proud to offer our cust-
omers.
COPYRIGHT 1980 WINN-DIXIE CHARLOTTE, INC.

QUANTITY RIGHTS RESERVED...PRICES GOOD
THRU SATURDAY MARCH 8. 1980,

Every product that Winn Dixle sells Is 100% guaranteed to please
you. If for any reason you are not satlsfled we will gladv refund
your money or replace the product with absolutelv ‘NO Hassle"

You have my wordonit!

B.L. Thomas
President, Winn Dixle
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PAMPERS DAY OR NIGHT TODDLER

DIAPERS..... <

PAMPERS NEWBORN DISPOSABLE

OPEN
SUNDAY

FROM THE HARVEST FRESH
PRODUCE PATCH

HARVEST FRESH U.S. NO. 1 WHITE

3669

GERBER

STRAINED
CY. $929
* 1000 WAUGHTOWN ST. 12-7 ms,m;,'o;,;“;g- 2* BABY FOOD
* THRUWAY SHOP. CTR. 12- 9 .
* PINE BROOK PLAZA 12- 7 DIAPERS ..... 135 syss
* PARKVIEW MALL 12-9 PAMPERS TODDLERS DISPOSABLE :
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TROPICANA ORANGE

JUICE....... &

HARVEST FRESH COUNTRY STAN?I.
MUSHROOMSO ¢ PKG. sl” SQUASH. e 0 0 0 2 LBS, 88‘
HARVEST FRESH

RED RIPE STRAWBERRIES -

HARVEST FRESH FLORIDA VALENCIA

s‘ e ORANGESo o e 9 8 FOR 99‘

HARVEST FRESH GREEN ZUCCHINI

SWIFT HOSTESS
CANNED HAM

- 100% Guarantee!

PINTS
HARVEST FRESH

I.ICED...‘B.ZS

m/ 7 3 159

HARVEST FRESH LETTUCE

ENDIVE.....3 W5 99° RUTABAGAS.. . 19°

HARVEST FRESH SWEEY HARVEST FRESH NEW CROP RED BLISS 99
¢

POTATOES...4 .. 51°° POTATOES.... %
Y ~ HARVEST FRESH WHITE OR PINK .
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FROZEN FOOD DEPARTMENT BACKBONES. .. . *1% N.Y.STRIP... , 3% (i) -

W-D BRAND U.$, CHOICE RIB EYE

SPAR!IIIS. ceo w *1*® ROAST....... .

- U.S. CHOICE
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=715 LBS. BONELESS BEEF
5 LBS. ROUND

MORTON SALISBURY STEAK, SLICED TURKEY,
BEFF PATTY WITH MUSHIOOMS TURKEY
CROQUETTES, MEAT LOAF OR BEEF PATTIES
WITH ONION GRAVY

Slco

FAMILY MEALS 72

MORTON FRIED

CHICKEN..... 2

MORTON FAMILY PAK

MORTON

HONEY BUNS. 2 ;3%

TASTE-O-SEA FILLET

PERCH. .. ... »2

SUPERBRAND WHIP

*1** TOPPING. ...2 5%

SUPERBRAND TWIN POPS OR

* TR o
' UNTRIMMED S185. ROUN )
”°::P" o WHOLE BONELESS T, (%)
| eyenTiEs PKGS. ROUND '"Ps * ROUND TIP

s'IOQ
9/11 LB.
AVG.

Sll’

89¢

CUT FREE INTO ROAST, STEAKS &
TRIMMINGS...10* PER POUND
CHARGE FOR CUBING

W-D BRAND U.S. CHOICE
BONELESS ROUND

TIP ROAST
DONUTS REEE Ip’xg 69¢ FUDGE BARS ° e Lz‘cg‘. 88¢ . GWALTNEY SLICED TALMADGE FARMS SLICED BOLOGNA OR '
MORTON ALL FLAVORS GREAT LITTLE DESSERT  TASTE-O-SEA DINNERS 5% B ‘co" 1 u $ -l 29 Fn ANKS ' 1':'( %z. 79¢
CH!ESE CAKES :SGZ 69‘ SHR|MP. ® a0 0 0 PKG: s' " GWMW'U.".'T. e ° DINNER BELL SI.:C;D |ll. $729
/ ::: NP‘“ ALL VAR.ET'ES T“.KEY "‘"o ° LS. “ ‘ BACO" e e o ® 0 0 PKG.. l
m SUNNYLAND $PECIAL SMOKID _ 201 DINNER BELL SLICED vor 430 _ W-D BRAND
g MORTON 801, SAUSAGE..... $1** HONEY loe:r .2 PG 1 ™\ ALL VARIETIES SLICED
W-D BRAND ALL VARIETIES W-D BRAND ALL VARIET!

ASR POT PIES

FRANKS...... %" 99‘

BOLOGNA.... &

HlCKORY o
SWEET =
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,lcxoq'v Sweey
) Sucso BACON

LA DO SUNSHI -_
—2 RACKIN D
I_.p %e’"“ QUARTERS SAKERIN GOO

b=m BU'I'TER BISCUITS

® SWEET MILK
1 g ® aunemntx
801 CANS

SUPERBRAND SOUR
89¢

99« CREAM .....2 %
69¢
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FRANKS
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SUPERBRAND
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PINKY PIG BRAND
FRESH PORK ASSORTED

CI'IOPS

Fuu Y LOIN

SUPERBRAND ' MOON LONGHORN ¢HEDDAR SUPERBRAND SWISS STYLE ALL FLAVORS

CHEESE * e 0 0 00 l:l%z

$12* YOGURT ....3 :5%

1000 Thruway Pine Brook Parkview Oaks Plaza Village Square Walkertown
Waughtown Shopping ~ Plaza Mall 811 Merita St. § Shopping Center Shopping
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12:00 to '}'oo 12:00 to 9:00 12:00 to 7:00 12:00 to 9:00 10 A.M.-7 P.M. 1:00 to 7:00




