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Ron .lones named senior vice
president, nuclear operations

Ronald “Ron"” Jones has been named senior vice

ident, nuclear operations, for Duke Power In
this role, he will provide oversight for the safe and
reliable operation of the three Duke Power-operat-
ed nuclear stations

Jones was formerlyjvice president of Oconee
Nuglear Station in Seneca, S.C. He began his career
with Duke Power in 1980 as an engincer at Calawha
Nuclear Station. Additionally, he has worked at
MeGuire and Oconee nuclear stafions in vanons
roles in enginecring, operations and maintenance.

Jones has a Bachelor of Science degree in elec-
trical engineering from Virginia Tech. He is a mem-
ber of the American Nuclear Society and the
Tnstitute of Elecirical and Electronic Engineers.

He and his wife, Patricia, have two sons and
reside in Cornelius, N.C

UPS Foundation gives to NAACP- :

The National Association for the Advancement of
People (NAACP) received a $100,000 grant

Colored
from The UPS Foundation, the
chanitable arm of U'PS. The
will be used to support
the NAACP Organizational
Cﬁa&lty Building iniuative.
Organizational

l_;'_-p;ucn) Building initative

ides an opportunity 1o
mu efficiency in arcas of
data management and stream-
[lining systems throughout the

Aassociation.
| Jackic Thomas-Suggs,

CP ,chiel dcn.luplllm.l

officer, said: “The NAACP apprecifies the partner-
ship with The UPS Foundation. This grunt supposts

¢ peed 1o build a sysfem that will network each
department  within the association, making them
interactive. Once the networks are actively working
together, the association can provide more effective
services to the public.”

In 2004, The UPS Toundation distributed nearly
Mo million worldwide through grants that benefit
organizations like the NAACP and provide support
for building stronger communities in arcas such as
literacy, hunger reliel and volunteerism
Evern Cooper Epps. president, The LUPS
Foundation, and vice president, corporate relations,
said, “Giving back to communities is an important
ipart of UPS's cullure that)s embraced by our
Elllblﬂ)ws lhrnugh \niumu.rwm making donations
and sharing their intellectual capital. Together with
nonprofit partners such as the NAACP, we work 10
I-mka"n positive impact on the lives of people in

“Empowering Blatk Comm
tour to begin Jan. 19 in Georgia

SAVANNAH, Ga. - The Black Business
Professionals and Entreprencurs (BBPE) is on &
serious mission (o sirengthen black communities
and promote cconomic development for businesses.
In January, the group is waking its message on the
road by visiting eight citics in the Southeast as part
of its “Empowering Black Communities” Tour.

First stop will be the Beaulort County Black
Chamber of Commerce on Jan. 19 where BBPE
founder Jewel Daniels will discuss solutions for
‘growing black consumer support and the changing
Jface of a multicultural marketplace.

L "It has become clear that ay a communily we
have amassed over $700 billion in spending power.
!s‘lwcw:r. what is a concern is where and why we
our money,” Daniels said. “We have accom-
much; therefore, we have a great degree of
rﬂntﬁbﬁllt} that requires us to plant seeds blcl:
o our communily n order 1o gu;tmnlee its eco-
nomic growth and sustainability.”
= The event will be held at the offices of the

Thomas-Suggs

from 6 pm. 1o 8 pm. and will be followed by
Daniels signing copies of her book, “The
Enterprising Entreprencur, 10 Powerful Life
Lessons for Achieving Business Success.”
| The tour will continue with visits to Charleston,
S.C., on Jan. 20; Birmingham, Ala., on Jan. 26;
Atlanta, Ga., on Jan. 27; Columbia, 8.C., on Feb.
16; Charlotte, N.C., on Feb. 17, Jacksonville, Fla.,
on Feb. 23; and Orlando, Flg., on Feb, 24
Additional cities may be added, so more infors
mation could be found on www.blackbusinesspro-
fessionals.com. .

Prudential’s Fisher honored

* The Winston-Salem Society of Human
Resources Management (SHRM) has named Patti
Fisher, director of client reldjons and relocation at!
Mntlal Carolinas Realty in Winston-Salem, as)
iis 2005 Human Resources Professional of the Year.
The gronp also honored Fisher as co-recipient of its
coveted President's Avard

In addition to being a member of SHRM for sev+
Jeral years, Fisher has served on the board of direc.
‘tors of the Picdmont Triad Relocation Couneil. A
l'merempluyc; of the Winston-Salem Chamber of
Comeru‘ she also has served on the board (f
‘directors of Professional Women of Winston- Salln
‘and as pl‘cﬁidenl of the organization. :

Fisher's major responsibility at Prudential
‘Carolinas is cultivating opportunities in the medical
and te sectors 1o be of assistanee to %
nlmnli g employees. Servicing the needs

Beaulort County Black Chamber of Commerce |

oyees and their familics to ensure the !
transition into the Trisd remains her p :
focus. |
* She is a graduate of “Georgia State Univm_
i also holds a N.C . real estate license,

Son fills dad’s shoes

SPECIAL TO THE CHRONICL

Earl G. Graves Sr., founder of Black Enterprise
(BE), last week named Earl “Butch” Graves Jr. as
the company’s new chief executive officer and
president. Butch Graves' appointment 1o the rank
of (CEO marks a milestone for the family-owned
media company, whose flagship publication pro
vides more than 3.7 mullion readers with imd orms-
ticn on African-Amenican business markets, finan-
cial manggement, egireprencundhip, and carcers.

Gravesd' promotion o CEO represents the tran-
sition of Fard G. Graves Lud, parent company of
Black Enterprise magazine, to the nest generation
of leadership. Eardl Graves Sr, who will remain
chatrman and publisher, founded the company in
1970 - establishing its mission © become the pre
micr business news source for Afncan-Amencans

“Those who advance al Earl G. Graves Lid
whether family or not — must eamn their positions,”
said Earl G. Graves Sr. “Over the past 17 years
Buich has excelled-despite the challenges of an
ultmeompetitivé and rapidly changing publishing
incustry

In 1988 BE had revenues of approximalely $20
million. In 2006 we project thal those revenues will
exceed $60 million. As we hive expanded our
company, Butch's business acumen and instincts
have helped tniple our revenue,”

Under the next generation of executive mim

sement, Butch Graves will continue to lead the

|| & ST
Earl Graves Sr. and hix son, Butch

strlegic positioning of the corporation, guide its
overall profitability, and act as the op editorial
decision maker.

“I am excited aboul the opportunity 1o succeed
my [ather as CEO of Black Enterprise,” said Butch
Graves. "My mission is 0 build upon the success

at Black Enterprise

of what he established, while finding new media
outlets that will grow our business and demonstrate
all things possible o our core audience.”

Since joining BE in 1988, Buich Graves has
helped transfornm the company from  single-mag
azine publisher to a thriving multimedia conglom
emie. Under his guidance, the creulation ol Blsck
Enterprise magazine grew from 200000 0 more
than 500,000, due in part to.an intense editonial
focus on wealth building and homeownership

He led the company into brosadcast nm}h a with
the launch of “The Black Emterprise Rgpont,” a
nationally syndicated television show, and Black
Enterprise Magazine’s “Keys w0 a Beter Life”
report for radio, a joint venture with Clear Channel
Commumcitions

Butch Graves received his B.A. degree in eco
nomics from Yale University in 1984, where he dis
unguished himsell both .mldLIlIlt.l"\ and athlet
cally. As a four-year starter and L‘I.Phllll of the Yale
basketbal] team, he becume the school’s all-time

* leading scorer and finished his college carcer®as the

second-leading scorer in Ivy League history

He was drafied in the thind round by the
National Basketball Assoctation’s Philadelplna
T6ers in 1984 and enjoyed a briel professional bas
ketlpall carcer Z

After eamning his MBA. from Harvard
University, he joined BE as vice president of adver
tising and marketing

M&E’s new leader pays visit to city

BY SANDRA ISLEY
THE CHRONICLE

Mechanics and Farmers Bank, the oldest
continously-operating African- American-owned
public bank, recently named a new presidem and
CEO, Certified by the National Development
Council as an economic development profes-
sional, Ronald Wiley has become the bank’s lat-
est acquisition. He replaces retiree Lee Johnson
as president of M&F Bank.

Wiley was in town Tuesday, where he visited
the city's M&F bramch. He has been making vis-
its to the bank's branches throughout the state.
Tuesday evening, a meet-and-greet reception
was held for him at Delta Arts Ceenter.

He used the event o tell local folks about his
new vision for M&E

“The thing that has to happen and the thing
that we fight for at M&I Bank is to revitalize
communitiés,” Wiley said
. He spoke of a term that used to be a pait of
the banking industry that was used to suffocate
certain communities. Known as redlining, this
wiis a common practice among hanks that denied
loans 1o people based on their geographic loca-
ton or the color of one’s skin. Wiley said that he
wanted 1o do just the opposite of that word and
begin green-lining (o provide economic growth
o communities that have been suffocated by
lack of economic development
Wiley believes that economic growth can be
ained by taking the bank in a new direction
with new investment opportunities. Addressing
thg.crowded room of mostly Afncan- Americans,
Wiley explained the need for togethemess to
make his vision happen

Wiley said: “We need active individuals,
such as yourselves, that are concerned about the
communities. It is through your deposit and
through your support in using us as the vehicle to
help reallocate much-needed resources back into
the communities.”

With-25 vears of experience in financial serv-
ices, Wiley acquired his new position after leav-
ing his post as president and CEO of Southern
Dallas Development Corp. in Texas. Originally
from Cleveland, Wiley holds a B.S. degree in
business administration from Otterbein College
and he completed the Owner President

ot by S Tiles

Local M& F execuative Evelyn Acree, from left, with Mayor*Allen Joines and M&F s CEQ , Ronald Wiley.

Management Program at Harvard Business
School.

M&F Bank opened its doors h.uh in 1908 in
Durham. It was started by mne Afncan
American businessmen. Wiley acknowledged its

“preal history as being one of the few financial
institutions o survive the Great Depression. The
bank, which still has its headquarters in Durham,
has nine branches throughout North Carolina

M&F Bank is the 10th largest African
American-owned bank in the nation. It is one of
few banks in North Carolina that is designated as
a Community Development  Financial
Institution. It is a full-service banking institution
specializing in personal and business services. It
also provides a linancial literacy program spe
cializing in age- and lifestyle-appropriate work
shops offered at no cost.

Wiley abandoned his plans (o study music in
college after realizing that he did wank to cat and

maybe buy a housegne day. Wiley wants M&F
0 be the Kind of bagk that makes the dreams of
others come true

“We all bring something special to the table,”
Wiley said. “And M&F Bank and | strongly
believe we, as well, bring something special and
unigue to the table, not so much because we are
a minority-owned bank, which is important, but

<because we are a community bank and we are a

leading development financial institution.”

Combined with his financial background and
the rich history and longevity of M&F Bank,
Wiley feels that itwon’t take long to increase the
institution’s bottom line

Wiley said: “We are 5250 million in assets.
M&D Bank operates in four markets. We're in
Raleigh, Durham, Winston-Salem and Charlotte.
We have been doing this for nearly 100 years. It
is my goal and commitment that it won't take
another 100 years to get th $500 million.”

Afghan fashion entrepreneurs get vital tools

SPECIAL TO THE CHRONICLE

NEW YORK - The Business Council for
Peace (Bpeace), a global nonpfofit coalition of
businesspeople volunteering to help women in
war-torm countries grow sustainable business-
es, this week annourdced a significant in-kind
donation from Pantone of more than two
dozen color and planning guides. The guides
are  being immediately deploved in
Afghanistan to train women entrepreneurs in
the fashion and home accessory industries to
use color communication guides and color
forecasting books for local design and produc-
bon

'he Pantone name is known worldwide as
the standard language (or color communica-
tion from designer to manufacturer to retailer
to customer. With 40 years of experience,
Pantone is the worldwide market leader in
color communication and color technology for
the graphic design, printing, publishing,
tile and plastics industries

These professional tools, which typically
retail for $165 t0.$795 each, would ordinarily
be far 6y of reach for the fledgling entrepre-
neurs

A portion of the Pantone gift was delivered
in person during a visit to Kabul of six Bpeace
volunteers in December. The mission is part of
a three-year program (o mentor, train and
coach high-potential Afghan businesswomen
who collectively employ nearly 450 Afghans
in the apparel and accessory industries

Ihe December visit is BHpeace's fourth
mission to Kabul, Afghanistan. Goals of this
mission included:

One-on-one work sessions with cach
Afghan associate to assess business develop-
ment progress, and develop action plans to
address problems and opportunities

PR Sewal-

A woman poses with one af the Pamtone color and planning guides.

7 Business training with Bpeace associates
the *

and more than 130 members of
Afghanistan Women's Business Federntion

Training included developing winning busi

ness plans, building a successful retail busi

ness, effective business marketing, and devel

opng a professional success map.

" Obtaining business funding and financing
to further Bpeace networks and relationships
with potential donors for Bpeace projects and
to identify and link lenders for the women's
emerging businesses

In 2005, Bpence and its partner organiza

tion. Women for Afghan Women won a seed
grant from the 1.5, State Department o bring
12 talented Afghan women entrepreneurs in
the apparel, accessoriés and home decor busi-
nesses o New York's fashion center to address
their most eritical needs-training and access 1o
the global marketplace. Working with top
business leaders and educators in an intensive
three-week development program, the trainees
attended specially- twilored classes at the
Fashion Institute of Technology and on-site
work sessions with designers and retuilers



