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BOYS DEPARTMENT — One

section is at the Louis Baer Department Store in Dunmn, which features many nationally-advertised lines
of boys clothing. This is one view of the department. (Daily Record Photo.)
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Complete New

Wide selection of famous-make suits.
topcoats, overcoats and casual wear!
Come in NOW for greater selections!

BOYS' SUITS BOYS'

Ages 2 to 18

$5.98 to $19.75

of the most complete boys departments to be found anywhere in this
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LOUIS BRER'S GREAT ANNIVERSARY CELEBRATION OPENS THURSDAY

There’s Still Plenty Of Hot Weather
Rhead This Season

" Aud Plenty Of Good Wear In A
KOKO
KOOLER

Sun Hat. 'From Baer's

“ FOR MEN, WOMEN AND CHILDREN
Manufactured By Thgleman-Amenm Hat Co

During Our: 30th- Birthday Sale
i Mo Ave Offecing Thcse Huts Bt -

GREATLY REIIGEI

SPORT SHIRTS
$1.98 to $3.98

Dunn, N. C.

Boys’ Husky Pants
$3.98 to $7.98

You'll Find Everything For Boys At

LOUIS BAER DEPARTMENT STOR

Stock Received Just in Time For

LOUIS BAER’S 30th ANNIVERSARY
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