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By Russell Clark -

Bridging the gap
between consumers
and munm is
what Defrick Knox

designed to make .,
through the 'phone
ing themr & 15 percent = = 4
discount at stores af- -
filiated with D & A. -
“It's the informa-

‘1987 Charlotte Post -
o Achiever.
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« or, all you have to o~
4 is present your D & A~
~ identification M, ¢
when - paying - for.
* items to receive
"D & Ais in busi-- . b
. neas to help people:
both consumers and
businesses,” stresses
- Knox. "We want the
- consumers to have all
~ the_information they
need right at thér fin-
- gertips without hav-
{ ing tolosk thioagh the
. | yellow pages. Al
. they have to dois eall
- us up @nd we catt
search for the stores
;| they need in ssconds
ugh our program
- that s titled
. "Campany Cares.”
. Thé' “premising
young business will
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