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Movie toys are hot for kids
By Rachel Beck

THE ASSOCIATED PRESS

NEW YORK - He Hies, 
flounders and flips, and this 
fancy footwork is turning 
Super Mario 64 into a big hit 
of the holiday season.

Running on Nintendo’s new 
home video game player, 
Super Mario is one of the most 
sought-after toys this 
Christmas, along with Pilot 
Wings and Mortal Kombat 
Trilogy, two other games for 
the just-released Nintendo 64 
system.

“Video games are coming on 
strong this year,” said Gary 
Jacobson, an analyst at 
Jefferies & Co. in New York. 
“That’s generating a lot of 
excitement for toys in general 
because it’s bringing more 
people into the stores.”

'That may mean strong sales 
for other toys on kids’ wish 
lists, including Barbie, Star 
Wars action figures, 
Goosebumps and anything 
tied to the new movies “101 
Dalmatians” and “Space Jam.” 
A barrage of classics from 
Monopoly to Mr. Potato Head 
are also expected to be big 
sellers.

After several years of soft 
sales, video games are coming 
back, led by the launch of 
Nintendo 64, which uses 
advances in computer chip 
and software design to create 
three-dimensional game play. 
The system costs about $200 
in stores, with each game 
tacking on an additional $70 
on average.

Sony’s PlayStation and 
Sega’s Saturn, while on the 
market for a year, are also 
quite popular and are helping 
to revive interest in video 
games. Both game players 
retail for about $200, with 
games costing an average of 
about $50 each. •

While these high-tech sys
tems are expensive, parents 
are already scrambling to find 
them in time for the holidays 
and retailers are struggling to 
meet customer demand.

“There are no screaming 
gotta-haves this Christmas, 
but there are a few hot prod
ucts that everyone will be 
going after,” said Margaret 
Whitfield, an analyst at 
Hancock Institutional Equity 
in New York. “That’s sending 
parents to stores now before 
stocks sell out.”

'That’s a good sign for the toy 
industry, which depends on 
the fourth quarter for about 
65 percent of all its sales.

Sales hit $20 billion last year 
and analysts predict that 
amount will grow by 4 percent 
to 6 percent in 1996.

“Unlike last year, the econo
my is pretty good right now 
and people are willing to 
spend,” said Frank Reysen, 
editor of Playthings magazine, 
a New York-based trade publi
cation. “That should make it a 
good Christmas sea
son after a few lack
luster years.”

Mattel Inc.’s 
Barbie still reigns 
as the top-selling 
doll, with a few new 
looks this year, 
including pet doctor 
and scuba diver out
fits. Holiday Barbie 
is having another 
big year, with 
inventories already 
low in some parts of 
the coxmtry.

Kenner’s Juice’n 
Cookies Baby Alive, 
which sips, chews 
and dirties her dia
per, is a strong con
tender in the doll 
segment, as are 
Mattel’s Cabbage 
Patch Kids, espe
cially its new 
SnackTime Kid that 
looks like it’s really 
eating.

Demand, for action 
figures is strong 
again this year, with 
Batman, Star Wars and GI 
Joe among the hot picks.

And, as usual, toys with 
movie and television tie-ins 
are expected to be on many 
shopping lists. Store shelves 
are filled with toys from 
Michael Jordan’s new animat
ed film “Space Jam” and 
Disney’s “101 Dalmatians” 
and “The Hunchback of Notre 
Dame.”

In addition, the video release 
of “Toy Story,” the box-office 
hit from last Christmas, has 
awakened interest in classic 
toys like Mr. Potato Head and 
Slinky Dog, which are fea
tured in the film.

Kids also want anything 
that’s tied to Goosebumps, the 
children’s books written by 
R.L. Stine. Glow-in-the-dark 
flashlights, scary-faced figures 
and board games are a few of 
the Goosebumps-themed toys.

Parents also are turning to 
creative and educational toys, 
especially with children 
becoming more computer 
savvy and more families own
ing PCs.

“Toys are entertainment.

and entertainment is about 
building on your intelligence,” 
said Judy Ellis, chairwoman 
for the New York’s Fashion 
Institute of Technology’s toy 
department. “This year, we’re 
seeing a lot of toys and inter
active software that bring 
children into creative play.”

Tiger Electronics’ My First 
Laptop teaches pre-schoolers

“Space Jam” The Movie has led to the 
creation to many new toys that kids are 
going wild over.

counting and matching on a 
battery run system, which 
also can be hooked into a 
home computer for more 
advanced applications. V- 
Tech’s Smart Start Speak & 
Listen Computer is geared for 
elementary school students 
learning spelling and math.

Tyco’s $100 VideoCam, 
which connects to .a VCR to 
allow kids to shoot their own 
black-and-white videos, also is 
a popular pick, as are the com
puter drawing system 
kidDraw, made by kidBoard, 
and Tiger Electronics’ Brain 
Warp, a fast-paced hand-held 
game.

Also going high-tech are 
classic board games, with 
titles like Monopoly, Clue and 
Battleship available on CD- 
ROM. Barbie has a new CD- 
ROM that lets kids create 
their own fashion designs, 
print them and then make the 
outfits.

Although retail sales and 
consumer confidence have 
rebounded in 1996, the toy 
industry is still using aggres
sive tactics to attract shop
pers.

Change Your Eye Color 
with Fresh Look 
Color Contacts
Changing your eye color is easy, affordable and fun! 
It can give you a whole new look and outlook!

Fresh Look Disposable 
Color Contact Lenses

3-nionth Patient
pays ''

Mfr. pays "20
~MCast $49

■fye exam & fitting fee additional. May not be combined with ony other offer. Ends 11/30/96

Valuable Coupon

Any complete pair of
Prescription
Eyeglasses

with purchase of frames & lenses 
Minimum purchase $125, Coupon must be presented 
at time of purchase. No other coupons, discounts or 
insurance plans apply. Offer expires 11/30/96
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Doctor Brad Hearn • Freedom Mall 
Charlotte, N.C.

392-2020
9:00 a.m. til 7:00 p.m. Monday thru Saturday

We accept most major insurance plans including Medicaid and Medicare • One Hour Scnicc!
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The Voice of 
the Black 

Community

Subscribe
Now

376-0496

or Fax @ 
342-2160

Check out the 1996-97 version 
of The Black

Guide 

PAYlMSSr
CAR RENTAL

Holliday Auto Rentals, Inc. 
a/b/a Payless Car Rental

The Country’s Only Airport African-American-Owned Rental 
Car Company

3 locations:

1931 Roosevelt 
Hwy.,
College Park, Ga 
30337
(404) 768-2120

4204 Rental Car Rd. 
Charlotte, N.C.
28214
(704) 359-4640

Join thS;Ch«mplon8hl|i Club’ 
CiJI for more Infol

1100 Jetport Rd. 
Myrtle Beach, S.C. 
29577
(803) 448-3737

Bring this ad in for 10% discount on any rental. Expires 
12/31/96
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Virginia Sloan 
This 9 year Veteran is an 

exodknt “Seamstiess”.
I ^’s dqiendaUe, and 

:: everyone loves her 
' - Migina is married, has 3 

diildtenand4grand 
F^^Jehikhen.

"God Is Our Very Best Friend

OFF
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10%'
On Dry Cleaning • *Silk Not Included

“VIRGINIA” J

Monday - Saturday 
Minimum $6“ After Discount 

We Work Saturdays Tool

’Full Price After 30 Days • (704)333-6111

1806 N. Graham ■ Next to Hutchison Shopping Center

To: The Charlotte Housing Authority, other Agencies 
Organizations, and Human Services Providers

JUST BECAUSE WE UVE IN PUBLIC 
HOUSING DOESN’T lilEAN WE ARE

STUPID!
We are capable of choosing which programs will be effective in our 
communities and in choosing professionals, agencies, and businesses 
that are interested in aiding us in our efforts.

We are the EXPERTS in making decisions that effect the well 
being of our communities.

If you truly believe in your mission and want to be successful ask the 
experts!

Before YOU decide what’s best for us, contact the Presidents of 
the Resident Organizations!

Presently, your way is NOT working and if you keep doing the 
same things you will get the same results!

LISTEN TO THE EXPERTS!
- This Is Paid For Advertisement -


