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MR BROWNE  this does not necs
essarily mean a small crop. n:h the
price of cotton still below 10 cents—

with a prospect of its being much
fower this fall—why do ‘the peanut
farmers sit still when there is every
reason for the peanut frast
the 1915 crop at an average of not
more than twa cents ‘per pound?
With the bulk of marketable peanuts
grown in a dozen countres m ’Eastern
Carolina and Virginia, practically
giving the growers in those comnties
control of the highest ‘priced nuts,
why should they wait for dire neces-
sity to force them to form some kind
of marketing organization to handle
«their own product ; a ‘profuct which
furnishes one of the best opportimi-
ties for cooperative marketng of any
m these states? t fo
“the organization to he born of pov-
erty and disappointment” of the pea-
mut growers? Why not-profit from
the experience of other farmers
whose product was vontrolled by
monopolistic methods and make some
ar'ra;lgement while stil "above wa-
ter” o e

Time to Get Busy

SOME months -ago there  was a

meeting in Suffelk, Va., of repre-
sentatives from the peanufegrowing
counties of Virginia and Werth Caro-
lina, and it was unanimonsly  decided
to organize and make plamns’for han-
dling the crop, Thie organization was
periected, committees appointed, but
the 1915 season is MMiq‘Wﬁh
L10 farmers’ cleaning phants i sight.
The trouble was ‘the 1914 erop-sold
for what was considered a fair price
under the circumstamces; amd She
growers forgot their Suffolk resolu-
fons. It does seem that: nothing
short of the sacrificing of a few pea-
ut crops will force s to action.

he manufacturing or cleaning of i

peanuts depends almost entirely apon
the varieties grown. Out in Texas the
Panish is grown almest exchisively,
alrlld there the crop is ‘handled through
Shelling plants, which cost from $4,000
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st entirely one of cleaning and

ding,—of course a small per cent
Fays going into shelling stock for
candy, ctc. The cleaning establish-

eRts may be constracted and equip-

~There isno secret formula for clean-
mg; ‘mm!t of the work being done
by ignorant  Negro fabor. It is
“my opinion that the best plan is to
have small cleaming establishments
scattered over the peanut territory at
-accessible poiits, with probably targ-
er establishments at such peints as
Petersburg  and Saffelk, Va.
stmalter plants should be under the
same rdgmera! mamagement as the
central plants, which shonld act as
distribnting points, Stock in these
corporations should be put down as
low as $5 per share, in order that
small farmers may be stockholders,
-and the sale of stock should not be
‘confimed to farmers alone. The “ome
man oane vote” plan of contrel should
be “adopted, 4and the organization
-mmanaged by a board of directors el-
.echii‘ by the stockhelders fram the
Yarious cousnties. ‘

Such erganizations are not new.
There are numbers of successful co-
@perative marketing organizations
described in Dr. Clarence Poe’s new
book, “How Farmers Codperate and
Dotble Profits” in which he gives in

the results. Prominent among those
mentioned is *The Eastern Shore of
Virgiaia Produce Exchange” an or-
ganization of phemomenal snccess zi-
‘most i the mdst of the peanut
groawers. A peaasi-cleaning organi-
zation *would have considerable ad-
vantage over this, in that the peanut

. i3 not-as perishable a crop as the
- truck they handle. Seme other mar-

keting associations described by Dr.
Poe and worthy of the close study of
_every one interested m coOperative
marketing are The Wisconsin Berry
Grewers’ Association, and The Ca-
tawba Creamery. The latter has
-given Catawba County a national rep-
utation, and has ‘set the cooperative
spirtt to going till Catawba County is
almost - competing . with Denmark in
‘cp@perative emterprises, There is the
United Fruit Growers’ Association of
Western' Noeth Carelina, for in-
stamce, with a charter so broad as to
allow it to do anything, from making
apple buiter to writing imsuramce.
We Can Do as Well

SE fruit growers’ assoctations
. & Bave for their purpose the grading
and packing of the farmers’ products.
and then the intelligent distribution
of the same s0.25 to aveid the glut-
timg of markets. This is practically
what peanut cleaning establishments
would haye to do, while dealing with

" a product that may be stored and

held 12 months or more till the mar-
ket will take it, ESR

. There is every reason why the pea-
nwt growers should get together now,
and sot wait fill they have to give
away a few crops and thus have no
“money with which to capitalize an
organization. By placing shaves of
stock at $5 or $10, and putting a live
tnan in the field to solicit stock right

_away, it is possible to get ready to do

business this falt. Of course, as sug-
gested in a former articlg, it may
require sacrifices, but seoner or later
we are going to have to make sacri-
fices with fn; n}g:m:ce gzzi to be ac-
complished by the sacrifice.

* The peint i. been raised that the

!'etailers would not buy from new

concerns, but would stick to the old
_established houses. A little investi-
‘gation on the part of the writer
_among vendors of peanuts revealed

.. _the fact that they were very much
¥a- handicapped by the monopolistic
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methods of the peanut trust and
would be only toe glad to buy from

independent concerns could they get

a refiable product.

By having a cooperative marketing
organization with careful and well
trained inspectors and graders, spe-
cral brands could soon be establish-
¢d and with the distribution of cus-
tomers’ dividends, aiter the paying of
stockholders’ dividends,” # wonld be
only a few years before the organiza-
tion could centrol the crop. This
company cowld then do edncational
work in the establishing of the best
varieties, and the placing of a prem-
inm on fancy stock.

With the ease with which peanuts
can be grown, the large acreage of
soil adapted to their production, their
logical adaptation to sane rofation
systems in the cotton belt, their won-
derful food value for both man and
beast, there is every reason to expect
a rapid increase in the number of
acres devoted to “the goober,” and it
is right that it should be so, The fact
that growers will not take a sane,
sensible step for their own protection
should not be used to hinder the de-
velopment of a great crop. The world
wants peanuts, and the South can
produce peanuts. If they become so
plentiful that the price paid by the
consumer is such as net to allow-the
grower profit enough on the one op-
eration of growing them, then they.
will do the wise thing and add to this

small growers’ profit 'the cleaners’

profit and keep on growing peanuts.
“Why should we fear overproduct-
jon? See what some other farmers
have dome. Quoting from “How
Fazmers Cooperate arnd Double Prof-
its,” “20 years ago overproduction of
oranges: was feared in California
with only 5000 carloads of eranges
to market anaually. The California
Fruit Growers’ Exchange’ was or-
ganized, the largest business organi-
zation of growers im the Um_tei
States: now they experience no diffi-
culty in distributing 45,000 carloads of
oranges annuadly.” With all thgse
examples of cooperative marketing

to guide us, shounld the peanut grow-
ers of Virginia and Neorth Carolina
stand still and let the peanut trust

“take the crop at from ene and a half

to two cents per polind?

Every State Should Have a Marketing
Bureau

MACH state should have a commis-
siener of markets and marketing,
and he in turn should be in constant
touch with the National Bureau, It
is absolutely necessary that the farme
ers in every state should be kept in
close touch with market conditions.
Many crops are wasted each year,
not because there is a surplus, but

because no adequate market condi-

tions exist and no intelligent systefn
of distribution has yet been devised,
To illustrate, fine peaches in some
counties of Pennsylvania s&ld this
year at_40 cents per bushel .at the

orchard, while in other counties the

consumer was paying $2.50 per bushel,
Again we are not fully protected by
law in our efforts to do codperative
buying and seltmg. There are too
many wholesale jobbers and business
houses that refuse to sell any organi-
zation that conducts a cooperative
business. This is clearly an attempt
to restrain trade and ought not to be
tolerated in “a government of the
people, for the péople and by the

people,”—E; B, Dorsett, Mansfield, Pa.

In a letter just received, Hon G
W. Koiner, Commissioner of Agri-
culture of Virginia, says: “Please
state that we are very much inter-
ested in the subject of marketing and
are anxious to do everything in our
power to help the farmer in this
most important matter connected
with his work, and it is a fact thaf
farmers are learning better hdw to
grow crops,than to market them.”

“MADE IN U. S, A"

Wild-eyed Customer—I want & quartet’s
worth of carbolic acid.

Clerk—This i1s & hardware store. But we
have—er—a fine line of ropes, revolvers, and
razors,.—Yale Record.
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