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CUTTER’S
| BLACKLEG PILLS
| "ot ocarly 20 years
Fo:ntt:lvu and young cattle

Their superiority is due to near-

ly 20 years O g
“{f accines and g:r_ums only.”
Year in and Year Out they give
better ~satisfaction than any
other vaccine made, and the
cost of a few cents per dose
is cheap insurance against a
disease that always takes the
fattest and best. -

Single Pills may be used for or-
dinary and range stock.

§ Double Pills should be used for

pure bred and high grade stock.

| Use any Injector, but Cutter’s

simplest and strongest,

i Prices:

10 dose pkge, Single pills $1.00
50 dose pkge. Single pills-  4.00
10 dose pkge. Double Pills 1.50
50 dose pkge. Double Pills 6.00

E Cutter’s Pill Injector.... L50-
| Insist on Cutter’s, If unobtain-

able, order direct. S

| Write for new booklet, “The

Control of Blackleg.” It tells
about Anti-Blackleg Serum
which cures Blackleg and
may be used simultaneously
with vaccine to combat out-
breaks and safely protect val-
uable stock.

§ The Catter Laboratory, m, Calif,

The Cutter Laboratery of .Illineis, Chicago
!ul_nnllﬂ '
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Prevention of Blackleg

INCREASE MILK
PRODUCTION

Spray your cowd with. 50-B08-50 KILFLY—ef-
fective protection against torture of flies. Entirely
barmless. Kceps flies away, Kecps cows from be-
coming irritated and nervous, making bigger milk

production possible. Spray

With SO-BOS-SO KILFLY

twice a day and note how quiet your cows will be
when grazing on the feeding grounds. Will not

blister the skin nor gum the hair.

§0-B0O6-50 KILFLY has been sold all over the
many foreign countries for 17 years,
Thousands of farmers have used 50-B0S-50 KiL~

cans—enough

U, 5. and in

FLY with success, Putup in gallon
for 200 cows or for one cow
100 days. Your dealer will sell
you $§0-BOS-SO KILFLY.
Send for descriptive folder. -
The Cow Knows-bug SHE can
talk, Ask the Dealer,

Carthage, N.Y.
U. 8 A.

2981 Marshall Bivd.
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~* to have some to sell.

To produce marketable fruit it is
necessary ‘to. prune, spray and pro-

perly cultivate and fertilize the or-
chard.

See that your name and address is
plainly stamped on every first-class

package of fruit or vegetables you
sell.

Three splendid varieties of plums
that sell well on the local markets
are Shiro, Burbank and Climax.

Fall tomatoes usually bring a good
price. It is a good time now to set
the plants.

In the canning of fruits and vegeta-
bles let us first see that our own pan-
try shelves are filled and then con-
sider canning for the market.

A neat attractive label helps great-
1y to sell a package of fruit or vege-
tables.

Look into the matter of using the

parcel post to ship vegetables to your
city neighbor.

L4

Plant a patch of sweet corn in or-
der to have late roasting ears to sell.

Properly dried peaches, apples and
other fruits can be marketed to ad-
vantage. Utilize your surplus in this
way.

“The early bird catches the worm"”
can be most forcibly applied to the
growing of vegetables and fruits for
market. '

Fall Irish potatoes, as well as sweet
potatoes, are good crops to have on

t hand for sale during the winter,

It is not only necessary that neat,

clean packages be used in marketing

fruit and vegetables but the product
must be graded and packed in th
most attractive manner. :

Before leaving home with fresh
vegetables for the market see that
they are sprinkled with water and
protected from the sun. No one cares
to buy a wilted product.’ '

There is a standard package for al-
most every vegetable and fruit that is
sold. Find out the kind that is used
in marketing the particular product
you have for sale, and order a sup-

ply. -

Where a number of parties in a
community are growing fruit or veg-
etables for -the distant market they
should seriously consider the matter
of organizing a cooperative market-
ing association,

For fruit and vegetables to sell
readily and bring the best prices they
must first please the eye of the cus-
tomer, and second, they must be of
good quality.

In preparing root crops, such as
beets, turnips, carrots and parships,
for the local market, remove all dead
or defective leaves, wash carefully
and tie in bunches, using tape or oth-
er attractive tying material.

What is true of early spring vege-
tables bringing the highest prices is

.| also very largely true of fall vegeta-

bles. Plan to have tomatoes, beets,

_celery, leftuce, garden peas and other

fresh vegetables to sell this fall.

The grower who sells fruit and
vegetables on the local market should
see that his delivery wagon is newly
painted, horse well groomed, harness

in good repair, and the driver show-’

ing every evidence of cleanliness. It
pays.

All fruits and vegetables cannot be
grown profitably throughout the
country, but in every locality there
are two, three or more that do partic-
ularly well and cdn be grown for
market. Find out what kinds ‘are
adapted to your conditions and grow
them. ' F. J. CRIDER.
Clemson College, S. C.
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EFORE youbuy a farm engine en skids with

look up the dealer who dis- BVILT-IN
47 plays the “Z” Engine sign. MAGNETO .
It'sa sign of quality and a guaran- g A"
tee of your satisfaction. .
Low first cost — low maintenance
cost— simple construction — light

“in weight — built-in magneto —
these are a few “Z” Engine qualities you want.

See the “Z”’ and You’ll Buy It

- Ask your dealer to demonstrate the qualities that make it superior .
to other farm es. See it in operation and prove to your own' .
satisfaction that it's the best for your work. :

t ¥

 More than Rated Power and 2 Wonder at the Price
_Fairbanks, Morse & Company, Chicago
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IDELCO-LIGHT | =]

\SELF-CRANKING ! 1
SELE-STOPPING | .
'BDALL-BEARINGS | ! ;
JAIR =COOLED - ‘i i

DELCO-LIGHT BATTERY ~
THICK PLATES-LONG LIFE .

{lE)
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works for me every day in the year,
furnishing electric light and power.”

“When I want light I just press a button. There are no lanterns
to carry. There are no lamps to clean.

. « have running water in the house and barnyard, pumped
' by electricity. The churn, cream separator and washing machine
are run by a small electric motor.

“THe entire family is delighted. And what appeals to me is
the fact that Delco-Light is rapidly paying for itself in time and
¢ labor saved.”’ :

Thirty thousand other users are finding Delco-Light
to be a good investment.

Two sizes, $350 and $420 £. 0. b., Dayton, Ohlo,
. éxcept Western U, 8 and Canada. 2%

There is a dealer near you. Write for his name and deccﬂpﬂv,e_hﬁom

THE DOMESTIC ENGINEERING COMPANY
DAYTON, OHIO, U. 8. A. '

[ 4 Distributers: The Domestie Electric Co., F. K. Runyan, Pres., 66 W. Mitchell Bt., Atlanta, Aa.
. George M. Foos, 203 Third 8t., Baton Rouge, ’ .
R. F. Trant, 108 College Place, Norfolk, Va.
Home Light & Power Co., B.
H, R. Colhy, 251 East Monroe Ave;, Memphis, Tenn.
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Whea writing advertisers say: "1 am writing you as &n advertiser in The

Parmer, which guarantees the reliabllity of all sdvertising it -carrien’”
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Jacob Stine, R. R. 4, Lewisburg. 0.
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0. Lindeman, Mgr., 218 W, First 8t., Charlotte, N.C.
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