A pusw would Aot as & tosile upon tired
vou, says the Charleston News and

% Our dreams are ofteh -cOm-

%o us, and sometimes we find

je# moving unconsclously with
“them In & world far removed from our
real habitation, but one whose prom-
Ises peem easy of fulfiliment and
whose delights compensate for some
of the hardships we may, perhaps, be
ealled upon to bear during our waking

bours. The world which is our idea |the columns of the dally newspuper.l
of happiness, with all Its wonder of | It goes Into the home with & welfome

scoomplishment and all its measure of
upprecistion—the world In which we
asturally play an Important part—who
bas pot seem Its shining sands, and
lofty summits, and flowering paths,
beckoning, telling us how good It is
o Hve and defylng us to resist It
appealing call?! We cannot all galn
its shores and discover long-hidden
secrets, but, at least, we can turn It
promises to our advantage and make
our day dreams oases, ns it were, In
the desert spots of life.

James H. Collins, writing of “the or
ferly German mind.” notes that a gen-
eration age the chief exports of Ger
many were philosophy, poetry, musle
and smigrants, while today she ships
machinery, chemicals, textlles and
other manufactured products, and the
mere thought of her competition
sé=res America and has brought Eng-
mnd to the verge of hysteria. How
bas this come about? You could
pat all Germany, and Pennsyl
vania to boot, In the state of Texas.
Yet there are upward of 70,000,000 Ger-
mans. With scant natural resources,
the Teuton had to think hard and
make the best of It Just &s in schol-
arly and sclentific research, hls agri-
cultural and Industrial labors bhave
beemn Intense, methodical, plodding,
thorough. He has taught the world
bow to farm. He Is supreme in the
economic use of chemlcals.

It fs rather comfortable to hear that
the opinlon of experts In the Lake Su-
perior region Is decldedly adverse Lo
the view that the supplies of fron ore
at the present rate of Increased use
will last only & short time. Those fa-
millar with the reglom polnt out bil-
lona of tons In the Cascade range, be-
sifdles millions proved up In the Neg:
sunee, Ishpemig and other ranges to
the west ward of the latter. Posaibly
a strict analysls of the prophecy of

short life for our ore supply would |
fiisclose that It refers only to the ex- | 5%

haustion of the Mesaba deposits. Even
them they are predicated on the main-

lenance of a rate of Increase in min- | §

ing equal to the exceptional one of the

past two decades. Apart from the cor- |
rectness of that calculation the fact | J

is well known ‘*hat there are vast de
posits of ore vyet practically up-
Llouched.

Look into the eyes of the oriental
and you look Into orbs that are opagque
o Occidental discernment. A mystle
snd allen light hints an appalling
gull of sentiment. But somewhere
beliind the screen with which the pa-
tiemt Chinaman holds his dignity of
solitnde there beats n heart as ready
1o bleed at the story of suffering of
hln own people as that of the stranger
sll too prone to call him devil. The
“heathen Chinee” Is perhaps not e
peculiar as his reputation.

A moo expert says that snakes mum
be protected. For obvious reasons,
those who disagree with him will be
afrald to do anything but give an
apparent acqulescence, If they do not
wish to subject themselves to serious
suspicion,

The oldest woman In New York dlea I

e other day at the age of one bun-
fred and seventeen. She did not ad-
wise the world to follow her mode of
Hving Blessings on her soul!

. “Women always are and constition
#lly ought to be tougber than men”
ays Prof. Tyler of Amherst college.
&I_@tm ought to leave it to his
wife to bring up the kitcheg coal.
i 3 Iﬁ B
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| dally refresh the mind of the buying

No Other Kind of Advertlasing Pos
. sosses B0 Many Elsments of Pro-
ducing Proft—An Advertise-
ment |s Only Good When
| It s Read
By GUY 8. OSBORN.

Everybody takes a daily newspaper.
It is read by every member of the
family. The dally newspaper responds
to every dally want of the home—na-
tional, local, wsoclety and sporting
news—and Iast, bul not least, adver
tining news,

The house for male,
man, the coal man, grocery man, and
market man—In fact, every want of
the home is fully supplied through

to the very people you want to reach.
In the newspaper you can give a

NEWSPAPERS?” |

the furniture |§

headline to attract attention to your

| wares, thereby sifting out the peaple | :';
| Interested in your merchandise and |§

|I'.eli them your story Your adver-|
tisement |8 on the same page
right alongside the very news
which the paper Is bought.
not have to look for It—it Is never |
lost.
vertlsing which possesses as many
elements of producing profit as the
dally newspaper, for It reaches and Is
read by every member of the family
With the dally newspaper you ecan

for

publie, for the dally newspaper ad ls
always fresh. It mever has a flavor of
gtaleness, It enables you to keep your
pame and wares dally before the buy-

Ing publie, for the needs of today are | 3

met and supplied by the dally news-
paper. An advertisement |s only good
when It I8 read—30 days or a thou-
sand on the book shelf counts for
paught

The dally newspaper s not read as
an amusement sheet or to kill ldle
time: Its place in the family ls of too
great Importance. [ts news I8 so ar-
ranged that it appeals to every mem-
ber of the family—/[ather, mother, sis-
ter and brother It has the steady |
producing qualities. It gets closer
to the peaple than any other kind of
publicity. You buy your paper, and
every one else does, because you be-
lieve in its policles and therefor have
absolute confldence In Its advertising
columns. A circulation that shapes
the business of today and governs the
expenditure of the weekly income,

No home s worth cultivating |
through your advertising that the
daily newspaper does not go Into, un-
less you are doing a strict mall order
business. You can't keep the newspa-
per ad out of the home If you try.
It comes In with a welcome because It's
the women’s shopping guide and the
men's barometer of business life. If
you have anything to say to the pub-
lle, tell it to them through the col-
umns of thelr daily newspaper. It Is
bought for both news and advertising.

Signboards and street
cards, when used by advertisers,
undoubtedly help in making
names known, but that is all
they can do. Newspapers, after
all, must do the EDUCATING—
must tell WHY the article
should be used.

THE AGE OF ADVERTISING
More Attention Now Being Paid to

That Department Than Ever
Before.

Writers of advertisements are glv-
ing more attention to the matter in

their productions, Newspaper read-
erg are also doing more in the way
of glving attentlon to the advertise
ments than they did tem or fifteen
yeasr ago,&nd thereare at least three
reasons for that. One Is, that the
| advertisements are better reading
than they formerly were. Another Is
the ads are changed oftener, while the
third and chief reason is, prices are
quoted more freely than In the past,
and there Is no getting around the fact
that the housewife who lays any claim
‘to thriftiness is on the lookout for
bargains. The merchant who has his
ear to the ground le aware of this and
words his messages accordingly.
When you read a merchant’'s ad-
| vertisement, you are reading what he
| has to say to you about his wares. He
| Invites you to come and egee what he
ihu for sale. He wanis your trade
and takes the only way known to
| him to reach you. The advertising
columna of a newspaper so far as
they represent, are representative of
the live business men of the
and you will find therein the
the merchants’ who want your
Without exception

nndi
You do | §

There Is no other kind of ad- ¥

R l,'-l-;-»- IQ"_”

By GEORGE 8. BANTA.

is not advertining;

the evidence of advertiasing
When your favorite Plymouth
‘Roek has placed an

eredit sha lsn't slow

you know of the fact,

nolse she makes over

vertlsing space in the newspa
per is the advertising It should
represent.

The heart of advertising con
slsts In good and Important
pews to the public. It Is ef
fective Insofar as the public
kpows and recognizes that it
s genuine, truthful and timely.
The more we know about ad
vertising, the more sharply we
disoriminate in |ts favor. Ad-
vertising men refuse to class as
advertising standlng cards and
unchanged advertisements, so-
called, In the newspapers

This is not the fault of the
newspapers, nor of advertising,
as such, What would you think
it it came to you day after
day, and week aftor week, with
just exmctly the same stories
and news itema? Of course, it
would be uninteresting and the
editor would not only have an
angry lot of subscribers, but
every advertiser would be com-
fng In with a blg complaint.
Yot many advertisers entirely
overlook the fact that people
take a newspaper for news, The
readers do not care where they
find that news, whether in the
news or the advertislng col-
umns, but wherever It is they
read It and act upon It. A real
live newspaper (s the greatest
action-producing force In the
community.

The merchant who wants his
advertising to pay will not for-
get to put Into it a big, throb.
bing heart. He will have some-
thing new—he will have some-
thing of especial Interest at his
store. This will be the heart
of his advertising and he will
put it into the space he uses In
his home newspaper. Other
mediums, Ilke calendars and
algns, will hold forth his name
to the public, but they cannot,
from their very pature, be en-
dowed with the real heart of
advertising The advertiser
must depend upon the newspa-
per to carry to the public the
news of his store and by Intel
ligently using Ita eolumns he
can turn dull days into bright
and busy ones.

Copy That Appeals Only to the Eya ls
Pale and Impotent, Declares
Newspaperdom.

In objecting very vigorously to the |

stargment that If an ad catches and
tickles the eye It is sure to be el
fective, Newspaperdom (akes & fall
out of a writer who has been unduly
playing up the importance of “visual
gensation,” The advertising writer
who depends on that doesn't know hls
business. In the opinlon of Newspa-
perdom, argumentative advertising
that reaches a conclusion—that makes
a distinct mental sensation—Ia the ad-
vertising that will deliver the results.
It argues:

“Advertising that conslsts of noth-

"lug more than ocular pleasantries is

pale and impotent. It Is like the china
platter without a sirloin steak upon
it. The plctoresque didoes of pig-
talled Chinks may make a distinct
visual impression, but it Is the brolled
meat with the red julce cozing out of
It that tells me | am going to have
something that will nourish my body.

“It must be remembered, too, that
there Is an existing demand for mer-
chandise which influences readers of
newspapers and magazines to search
tor advertisements relating to that
which will meet their requirements.
The eye-catching device will help a
woman locate an advertisement, but it
will not persuade her to spend $10.
The want of the article and the price
she must Invest have combined to
stimulate her interest, and she will
rend everything In & newspaper of
magazine touching the tople uppér
most In her mind.

“The bestselling talk will capture
ber money, and the best selling talk
will always be found in the best ad.
vertisement.”

: | infinite varjety.”
2 ’ Just now we must  concern our-

|lhe brim mpext the face and bead,
# |otherwise they

F It Is true (as those who make
it thelr business to know, say It
is) that American women bave

less balir than the women of other

lands, then we are compelled to ad-

? | mire the cleverness with which they

conceal this deficlency, Ome would

i | naturally Infer that a valrety of styles
| In halrdressing would be Impossible

to them, but this Is not the case at
all. By using switches, chignons,
transformations and the many other

X  devices of dealers In hair goods, all

the pretty conceits in the changing
fashions Im coiffure are copled and
our gentlewomen contlnue to look to-
day demure, tomorrow vivacious; an-
other day finds them with a stately
| coiffure and them again they effect
simplicity. No doubt Cleopatra rung
'all the changes within her knowledge
or iovention In matters of dress to
ald her In earning the greatest trib-
ute pald to her fascinations: “Age
eannot wither, nor custom stale, her

selves with suiting our colffures to

:‘: | both large and small hats, The new
Z.' |

Imports for midsummer are more than
large, one may almost call them enor-
mous,

) | The large hats require a colffure

| designed to Ml In the space under
look grotesque and
| thetr beauty s wasted. The small
hats require only enough halr visible

| about the face to frame It, but it Is

necessary to have a colffure under

.

the bat, lor the hat must be taken
off,

The puffed chignom shows In the
picture 1s woven in a long strip like
that used for a "transformation.” This
strip Is drawn together at Intervals
leaving quite large spaces on the un-
der side of the colffure, which are
covered by the puffs and curls on
the outside. These open spaces afford
ventilation, and they also make It
possible to arrange the chignon in &
great variety of styles. What with
them and the bair bands now uni-
versally worn there s no end to the
variety of colffures that fashion makes
possible.

The ohignon placed high on the
head so that it Is in the crown of the
bat solves the problem of the small
turban and makes a stately and beau-
tiful colffvre, The puffs are crowded
together & lttlé and pinned down
over a coll of the natural hair (or
two colls) placed on top, Usually no
other support Is needed for this colf-
fure. In oase the natural halr Is
very thin a small pompadour may be
arranged by using & small hair roll
before the chignon 1s pinned to
place—Julla Bottomley in the Ilus
trated Milliner,

Rows of Frille.

Rowe of little frills agein finish the
hems of dressy gowns, but the frills
are scanty and thelr soft materials
make them far from bouffant. They
add little to the flow of the hem of the
skirt

e
{HEADGEAR FOR THE MOTOR
| Attractiva In Design and Affords
Ample Protection Against the
Filying Dust.

Here Is & very attractive way of ar-
ranging headgear for motoring. The
vieux rose straw shape ls wound with
' & blue silk scarf, which terminates in

N, T

TUB DRESSES FOR A DOLLAR
Dainty Frocks In All Sorts of Designs
Are Now Well Within the
Reach of All.

It is astonishing how many dainty
frocks for the summer can be made
these days setting the Hmit of ex-
penditures at $1, including the pat-

terns and threads.

Never before have so0 many dellcate
deslgns beem shown In Inéxpensive
lawns and ginghams, and the busl-
ness girl should begin mow to make
the smart little dresses which she will
‘wear to the office during the comling
summer,

Two things should be remembered.
One is that much trimming of any
sort detracts both frem the cool ef-
fect of the gown and makes It bad to
Iaunder; the second Is that however
dainty the very light materials are
they are far less serviceable than &
plald or & plain buff or blue dress.

As to the gquestion of expense, be-
gin with the pattern. Choose ome of
the new ones that are capable of belng
earried out in several different fash-
lons, with or without the high waist
line or with long or short sleeves and
with or without yoke. Thus for 1
cents you will provided yourself with
& pattérn for several frocks.
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son having a bad plece of money
is bard to determine, for the reason
that no one, not even the secret sery-
lce, knows al any one time just how
much counterfelt currency I8 in cirew-
lation. But from years of ‘experience
the government agents at Washington
have figured out that in paper money
the proportion of bad to good Is about
$1 to $100,000, and in coln somewhere
between $2 and §3 to $100,000.

The larger the coin or bill to be
counterfelted the greater the danger
of detection and the need of & more
expensive plant. The commonest way
of making spurious money is the turn-
Ing out of base metal coins—but the
operation.ls expensive, 8llver, for In-
stance, cannot be successfully cast.

Base eoins with silver In them must |

therefore be struck off in a steel dle—
a die representing days of work on
the part of an expert engraver. Then
there must be an powerful press to
make the Impressions, to say mothing
of all the expenses of running a chem-
ical laboratory and keeping it se
cret.

In the counterfeiting of paper money
there are three methods used, copy-
ing by hand, photographic reproduc-

tion, and the maising of genulne bills
from lower to higher denominations.

It takes & good man a whole day to
change one bill. Fives ralsed to tens
are the most frequent offenders of this
sort. The workman thus makes §b
a day.

And yet In spite of all care and all
precautions, counterfelters are event-
ually run to earth. Why? Three res
sons: Bank, secret morvice and system.
In the long run most money in clrouw-

to be gifted with second sight.

If he cannot tell at frst glaney
whether the money Is bad, he consults
two monthly counterfeiting
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