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Jim Hawkms props his fect on the rose
festooned porch railing in an Oregon
suburb and reads the same motor car ad-
vertisement that Cousin Peter is studying
as he rides home from work in the New

York subway,

paste and tobacco that are used by the

folks in Maine.

n

California fruit growers advertige lheif
oranges and lemons to the pecple of the
Easi. New Hampshire factories make icn.

cream freezers for Texas households.

There can be no division in a country so
bound together by taste, habit and cus-

tom,

In Arizona you can buy the same tooth
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Has Helped Ma!&q ,?."I'his |
a United Country

Yo!.u can meet ul; with anybody in the
United States ﬁ}d quichlly get on a coﬁ:
veu-ltionﬂ fw bmle you both read
the same advertisements. |

B
Advertising 5 the daily guide to what's
good to buy.
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Advcrlhemcnl-l- ﬁﬁ yo.lthe Iatest news
from the front line of business progress

Réldhq‘htjlvuw Illlhlu you to
get more for your. money because they tell
you where, what and when to buy.

And. it iga well-known fact that adverts
ed goods are more reliable and better
value than the ynadvertised knds.
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