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The Bee Hive Barber Shop
W. OK. KING J. A, SIMPSON
HAS BEEN MOVED

to the building formerly occupied tby the CITY
MARKET, where they will welcome all of their
old friends and :any new ones who may [drop in.
Their present quarters are up-to-date, having been

remodeled and put in shape especially for a Barber
Shop. If you do not need the services of a barker

drop in and see how convenientiy arranged they are.

BATHS BATHS

Bee Hive Barber Shop

King Building Main Street

Put in City Water

The many advantages of having city
water can hardly he reckoned in dollars and
cents,

Your house—your garden—your lawn
—your barn or your garage will be bene-
fited in many ways by having city water.

Perhaps you think the expense will be
too great. But let us furnish you an estimate,
free of charge, and then you will know definite-
1y how little it costs t¢ have this convenience.

We ¢~ =11 kinds of
tepaii \/Oork also,

e

NICHOLSCX & DUCLOS

Plumbing, Tinning and Sheet Metal Work

nsurance Neglected

May mean weeping in smoke or in sadness viewing the
ruins of your home.

But Insurance shows business ability. Means sat-
isfaction in protection. Means Contentment of mind.
Means the saving of a lifetime’s earnings. Means the
comfort of old age.

Destruction has visited your neighbor and our
neighboring town — It awaits us.

Insure while it waits — tomorrow may be too late.

Brevard Insurance Agency
T. H. GALLOWAY, Manager Brevard, N. C.
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reuard Instifute |

EREVARD, - - NORTH CAROLINA

Departments—College Preparatory, Normal, Music, Business, Do
mestlc Art, Household Econemics, Agriculture.

All departments are directed by teachers with special training and
large experience. They know their business.

Influences of the Institute are alone worth the cost of tuition.

Opens on September 7.

KNOWS MIEN BY NICKNANES

Legion’s National Adjutant Has Ao-
quaintanceship Among Membars
of the 11,000 Posts.

There is one. magnificent difference,
among others, between the American
Legion of today
and that Legion
of C. Julius Caos-
ar’s day. No one
im the latter out-
fit knew more
than a cohort or
two of private
soldiers and ordi-
nary officers by
their first names.
The American Le-
gion has a man
who knows thou-
sands of his Le-
glonnaires by their favorite nick-
names. But Caesar's hests didn't
have any national adjutants to speak
of.

Legion posts are established in
practically every community #n the
United States and Legionnaires have
carried their flag into 20 foreign coun-
tries. In every one of these far-flung
11,000 posts there are one or mare
men who know Lemuel Bolles. Mr.
Bolles, then, knows them. Ever since
the Legion was organized in France
Mr. Bolles has been identified with it.
Since its first convention in Minneapo-
lis in 1919 he has been national ad-
Jutant, and as such he has met per-
sonally or corresponded with thou-
sands of Legion men and womea. His
duties have taken him into almeost all
the 48 states during these three years,
and he receives a1 thousand or so let-
ters each week., He has, without doubt,
the largest personal acquaintance with
men of arms ever enjoyed by any in-
dividual since armies were invented.

Mr. Bolles was born in Minneapolis,
grew up on the runges of the Dako-
tas and was established in Seattle,
Wash., when he entered active service
for the World war. He began his
military career as a private in a Na-
tional Guard company. Overseas he
served as a colonel on the general
staff of the First army corps, and
was decorated with the Legion of Hon-
or of France.

PLAQUE TO AIERICAN LEGION

Bronze Souvenir Is Presented to
Organization by -Le Journal, the

Paris Newspaper.

A Dbeautiful bLronze souvenir, pre-

sented by Lo Journal of I’aris, the

newspaper  which  carried the first
news cf the Yanks' activities along
the front four :nd five years ago, to

the Americen Leon, composed of

Bronze Souvenir From France.

those same Yanks, has just been in-

stalled in rhe new trophy room at §

Legion headquarters.

The plague is made from the bronze !

that was used in the manufacture of

the famous French seventy-fives which |

helped saved Paris during the war.
The inscription on the shield says, “To
the American Legion: in remembrance
of its dead and appreciation for its
members. With memories gnd with
hope!”
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! Carrying On With the

H American Legion

&

“Main street” has been lifted out of

the mud by the American Legion post !

of Bristow, Neb. The post assembled
80 men and 30 teams and graveled
the well-known thoroughfare in two
'days.

* * [ ]

It is the aim of the Legion to

carry the news to all ex-soldiers that '
they can still reinstate their war-risk

fnsurance policies with all war-time
advantages. This can be done up to
March 3, 1926. U
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American Legion men of Hibbing,
Minn., have endowed a bed in their
local hospital and in the Legion hos-
pital at Rochester to provide emer-
geney treatment for their sick and
wounded comrades.

* \& %

Payment of old dclts takes the lead
in the spending of the state compen-
sation allowance received by the ex-
soldiers: of QOhio, accordinz to a poll
taken 1y the American legion, Sav-
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q Poor printing |
on poor paper never

paid anybody. Get :
wotk that is good ! -
enough to bring you

The appearance of your letter-
head may mean success of
failure. Do yourself justice
in the quality of your business
messenger.

' We do not advocate extrava-

gance. We recommend the 4 good results.
use of a very moderate priced _ s
¢ standard paper — 3 : q] I]se an econom-
N Mmggﬁ@&m& J ica paper such as
i — which has won recognition W MgﬁMﬂM
; ! :or its qlu&y and the se:;ic':; BeMP
* | i eHedtganfianddepEnt and come to an eco-
you a letterhead that is a dig- ' nomical prlnter.
it That’sus. Quickserv-
' See What We Can Give You ice and good work at
Before You Place an Order ~ reasonable prices.

We have a most modern and up-to-date printir z
cffice; our prices are too cheap considering quality and
workrzanship, but we want your business. Don’t “cut
your nose o to spite your face.” Save money! The
Brevard News will “pull for you.” Support your home
paper and printing office.
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