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A trade publication points out that, according
to Bradstreet's report for 1930, that 95 percent of
all business failures were non-advertise- rs. One
does not hesitate a minute about insuring his
home or place of business, but how about the busi-

ness itself?

The successful business man is the one who
goes after business, the failure is the one who sits
around and waits for business to come to him.

Bradstreet's precentage shows that the going
business man is an advertiser.
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