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In a country of a hundred million people there are ﬁuﬂd to be aever.a] hlmdrﬂi .Izbouaand brains at work
every day wrestling with the problem of simplifying ¥ g lmldcnta to qpm.fpmgb]c living. So not a day
passes but brings forth its discoveries of new methods. g mnﬁ s that have to be done—a little time saving
here, -a little more efficiency there, an elimination of labo? rudgery, an mnovat}on designed perhaps as a lux-

ury that soon becomes a necessity. | o !

Not one per cent of these products of fertile Americh brum ever see l:hc llght of day outside of the house-
hold where they are born and developed. So few who, hiive good ideas. think of commercializing them—which
means sharipg them with others, and thus deriving proﬁj rom them. Of the small proportion thus commercial-
ized, a still smaller number are permitted to become of re beneﬁt to humanity, because humanity is not effici-

ently apprised of their existence. y 3 l
. Great fortunes are made out of little inventions—litlle devices that contribute appreciably to the general 4 :

well- bemg-——when they are adequately advertised. “ _ ' ' \
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Great fortunes are lost by neglect of the simplest m edns of letting peaple know about time-savers, trouble- 1
savers and conveniences that people would fall over eachipther to buy if they knew such things existed.
~ How many times have you yourself :_u:cidentally difovered in a store, or in the hands of a friend, an article l
which sells on sight, and which you immediately bought When you heard abeut it, but which does not amount to
shucks in a commercial sense merely because it is never afivertised?

~ Consult your own experience, and consider whethe@it does not point to a neglected opportunity in your

¥ I
own  lsusiness which you could yet seize through the helpipi newspaper advertising. 1 §
", By this cooperating with your home newspaper in @fiertising what you have to sell you would go a long ! i
ways toward promoting ‘Trade at Home," for it is thro \ the advertisements in newspapers -— heme papers H
first, 'but foreign papers if the home papers do not carry ada—that the public learn to buy what they want. 1 |

Help the Argus foster the Trade at Home qnnt ertisi g ln m t;o? ‘ . |

HELP US GROW ! _ 3

| Po Your Bit For Yourself And The Community In Which You Live! |
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This Is The Third of A Series of 10 Page Articles |

MADE POSSIBLE i
By The Splendid Co-operation and Support of The Following |
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Prominent Business and Professional Men of GoldSboro | #

5 | . Pure Food Market f Joe A. Perker “Veur Credit ks Good™ at Nt-)rma] Caf-e ; M. J»But & s ons | l| .}'

- | _ Tmo Fheness  Nos. 93 apd 9 Real Estale [“m A Good Place 1o Eat R § The Stone of Bewt Values | #
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