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MAMFOR THE WIDE AWAKE

In a country of a hundred million people there ar$ pound to . e( several jhnnclre$ thousand brains at .vyorK

cvQiy day wrestling with the problem of simplifying tHe.taslvJincife So not a day
passes but brings forth its discoveries of new metho.otdoin. th$ jwyjr fa,ft,4f$gft- - little time, savg
here a little more efficiency there, an elimination of labor and drudgery, an innovation Resigned perhaps as a lux-
ury that soon becomts a necessity. . s

"
.
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' Not one per cent of these products of fertile American brains ever. see the light of day outside of the house-
hold, iWhere, they arp born and developed. So few who, hpvq good ideas think of commercializing them which
means sharing them with others, and thus deriving profit From them. Of the, $maU proportion thus commercial-
ized, astjlj smaller number, .are, permitted to become of real benefit to humanity, because humanity is not effici-entlyappris-

ed

of their existence.

...j. Great fortunes are made out of little inventions little devices that contribute appreciably to the general
well-bein- g when they are adequately advertised. " ,

Great fortunes are lost by neglect of the, simplest mensof letting people ffnow about time-saver- s, trouble-saver- s

(
and conveniences that people would fall oyer each)tner to buy if they knew such things existed.

, f,.. How many times have you yourself accidentally 'discovered in a store, or in the hands of friend,! an article
which sells on sight, and which you immediately bought .when you heard about it, but which does not amount to
shucks in a commercial sense merely because it is never advertised?

Consult your own experience, and consider whether, it does not point to a neglected opportunity in your
own business which you could yet seize through the help ofNewspaper advertising.,

. ,. , irJ
,V , ..3y this cooperating with your home newspaper in advertising what you haye to sell you would go a long
ways toward, promoting "Trade at Home," for it is through the advertisements in newspapers i--v home papers
first, but foreign papers if the home papers do not carry sjjh ads--tha- t the public learn to buy what they want.

Help the Argus foster the Trade at Home spirit by rjfivertising in its columns.
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6 WfrBii For Yourself AM The ComrmMfy In Which You Live!
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MADE POSSIBLE
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