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CELEBRATES ROASTS

IT’S
43rd ANNIVERSARY
SIRLOIN TIP
BONELESS ' 09
$l LB

ARMOUR STAR - 12 Oz. Pack ARMOUR STAR — 12 Oz. Pack

SPECIAL BUYS
Bacon 59¢ Weiners 39¢

S

ANDREWS — NORTH CAROLINA

IGA TABLERITE OR USDA CHOICE

STEAKS

FULL ROUND___-S 9 ¢I.B

T=-BONE__________

5 Lb. Bag

LUZIANNE - 2 Lb. Jar

Peanut Butter_ 69 3 9 ¢

SIRLOIN___________

IGA — 19 Oz. Box

oxes o
Pancake Mix_ - __$%]°°

10 Lb. Bag Limit One W/$5.00 Order Or More IGA —

Velvo Flour 89¢ Toilet Tissue ‘'™ 39¢
Large Roll What To Know | GALLON

IGA Towels 29¢ About Your IGA Bleach____ 39°
IGA DELUXE KELLEY — 12 Oz. Pack

Facial Tissve Lunch Meat 39:¢

CROSSROAD — Size 2': Can

MUCHMORE -

LY ¢
PQGChes ———————————————————— - . P “.rg-rine 21 Lb. Packs 3 5

The Independent Grocers’ Alliance, started in 1926 with a
nucleus of 69 independent grocers who were fighting for
survival, has grown steadily since its inception.

Today, IGA is the largest voluntary food “‘chain” in the
nation. Some 3,700 independent businessmen who own and
operate their own IGA stores enjoy the advantages of big
business through their alliance. They have mass buying
power, training programs, store growth and development
plans, and advertising and promotional aids; and they are
provided with expert, professional guidance.

The vast IGA distribution system stretches throughout 46
states, including Alaska and Hawaii. Annual volume has
steadily climbed to about S3 billion annually, and it
continues to grow because of the incomparable relationship

NESCAFE

DELICIOUS
CHICKEN.

DEEP BROWN

co"ee between the retailer and wholesaler and IGA International Becn.
Staff Office. Through this three-way cooperation, IGA
12 0z Jar customers shop with complete confidence, knowing that they - 14 Oz. Can

are buying the best products and the lowest possible prices.
“Our successes in the future will be
determined by our retail skills,”
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