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They Lack Confidence in Strange Brands...and in

Strange Stores---and Strange Service Shops

'WHAT PERCENTACE OF TOTAL SALES
'SHOULD BE SPENT IN ADVERTISING?

Here are figures . . . compiled in part by the Bureau of Business Re-
search, Harvard University, for Retail Business and by the Dartnell Sur-
vey for Manufacturing, wholesaling and jobbing. -

RETAIL

Line of Business _ | ' Percentage
Auto, Accessories, Service Stations .. ........... 2.6
Drug Stores ................... siharage fe e sinis

--------------------------------------

Grecery Stores ...... T TR TR P, o ¥

Jewelry ........... s S & 80 68 C OB B AR ¢ T Ele 39 .
Men's Clothing ........... S S TR, NI S 3.79
Shoe Stores ................ccoviiiniiinnnnnn viv ST
Department Stores "
(considering volume) .............. ceee. 2610435
‘HOrdWEES . ..t e ey i nee i e e s 14
BeautyShops ...............cciiivnnn. g 5.3
- Farniture Stores . .. ........ osBagermeme o ..71082
Building Materials .......................ccuun L
Luxury Class of Business . . .............. .. 8.71010.00

Women's Apparel ..................c.convennes

........................................

Inmperanee Llle): . ... . i oiii vosnnidnonvesrvbmsisnse

Plumbing Fixtures .............. hnies bomnip s § 8 Z
Real Estate

oooooooooooooooooooooooooooooooooooo

Eliminate wgste, and get the most for your advertising dollar by con-
centrating your appropriation in the medium of GUARANTEED CIRCU-
LATION—

ngs Mountain Herald
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Apply it to your own experiences in buying!

You'll take Old Familiar nearly every time in preference to Unknown
Brand.

The confidence that causes you to buy Old Fcrmi‘lidr is a result of . .

ADVERTISING

Do you apply this simple and fundamental busir.ess principle to the 'opera-
tion of your own business?

Do shoppers visit or call you FIRST.. .. because your firm name comes first
tomind?.

\ Do they enter your door with CONFIDENCE? The confidence that makes a k3

sale automatic if you can supply the need?

In the rush of business, under the welter of detail, we are all apt to overlook:
the fundamental 'truths of good business practice.

John Wanama.ker. the c:postle of the modern merchant, said, “Newspaper

| c:dvertising is expensive only to those who don't uge 1t

Who does the advertising?
Who does the businesa?

You'll find the very same stores answer both questions..

[ ]

The surest most proiitablo method of salos promotion is conslutent. tilnely_ LR
advertising in your newspaper. '

Herald adnrtiling does. not guaranm Mhlminq bulin.n mm :
but it represents a profitable form of 1sinss insurance” for y:
l“mm"'w ‘“‘d, - - Why not ask for more ¢

mmﬂnstphom mandak m . slay ¢ S G o fo :




