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National Black News Service
(Mr. Harris, a leader in the 

financial services field, is 
assistant vice president of 
Western Reserve Life As
surance and an official with 
Pioneer Western Corporation, a 
national financial services or- 
ganiztion He will discuss the 
world of money and finances 
each week in this column, 
prepared exclusively for the 
National Black News Service).

The financial board room for 
most American families re
mains the kitchen.

That’s where the important 
decisions are made-especially 
when money questions are 
resolved.

Surveys tak
en in towns and 
cities under 
100,000 popula
tion across the 
country show 
that a vast ma
jority of family 
decisions are 
made in the 
kitchen, with HARRIS 
but a few made in an adjacent 
dining room.

While cornorate directors 
deal in millions around splen
diferous conference tables, 
those around the kitchen table 
deal in much more tangible 
amounts sometimes thousands 
but usually just hundreds of 
dollars - dollars which have a 
direct bearing on their every
day living.

A recent poll in various 
sections of the country surpris
ingly revealed a strong prefer

ence expressed for the site of 
conferences More than 80 per 
cent of those surveyed said 
important decisions affecting 
their family usually were made 
around the kitchen table.

There- in the kitchen -dollars, 
life style, work, leisure and 
plans and hopes for the future 
all merge inevitably in the 
realm of values and priorities. 
Some % percent of the people 
polled prefer to make decisions 
regarding vital matters in 
familiar and reassuring sur
roundings

Most people don’t like to 
make important decisions-es- 
pecially those regarding 
money-in the alien environs of 
an office, across a desk loaded 
with the formal accouterments 
of business. Psychologists ob
serve that many persons 
become defiantly defensive 
among .such surroundings.

No matter what the income 
level of the family, there are 
financial decisions to be made. 
.•\nd, when it is a decision 
aflecting the whole family, they 
would rather make it at 
home- just as a team in any 
sport prefers to play a decisive 
game on its home grounds.

The kitchen table conference 
may be a throwback to 
primitive tribal councils around 
a campfire or around the hearth 
when central heating was 
unknown and the fireplace or 
the kitchen -warmed by the 
cook stove-made it the most 
comfortable and cozy place in 
the house

There is the desire among a 
great many of us. in ihese 
complex, and confusing times, 
to return to the fundamentals, 
to the basic values Perhaps 
nostalgia is one reason the 
family enjoys the atmosphere of 
the kitchen

Surveys show that 92 percent 
of those polled in small to 
medium-sized cities and towns 
say they make virtually no 
decisions affecting the family 
away from home. Of those 
polled. 81 percent say they 
make most of these decisions in 
the kitchen.Seven per cent 
make them around the dining 
room table.

Some attitudes and strong 
traditions of the past are 
carried from generation We 
believe the wise financial 
planner does well to recognize 
this and take his services into 
the family "board room 
kitchen

•the

S. C. State
Receives
50G Grant

ORANGEBURG, SC - A 
S5U.000 grant has been awarded 
to South Carolina State College 
from the Self Foundation of 
Greenwood, S C 

The grant will be used tor 
scholarships and an endowed 
chair spread over a five-year 
period said Dr M Maceo 
•Nancr Jr . president of the 
college

According to Ur. ..'ance, eacn 
■cyear the college will receive 

$3,000 lor endowment of a chair 
m chemistry and $7,000 for the 
college's Fresidential Scholar- 
•ship Fund wi'ich was establish
ed five yeais ago to assist 
deserving students

ENJOY GREAT MEAT OR 
DOUBLE YOUR MONEY BACK
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That's right, Double your money bock if you're not completely satisfied with any meat purchased at A&P WEO. 
(PRICt LABEL OR REGISTER TAPE NECESSARY, OF COURSE)
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SHOULDER ROAST u
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WHERE ECONOMY ORIGINATES

CArN JOHN'S FROZEN BRUDED RM-COOKiO

55^ 79^
CATH JOHN'S FROZEN

GROUND CHUCK
IXCtLLtNT FOI SOUP—If It

SHANK MEAT '?r
“WPH-IIOHT" VWC-FACK SKiHLtSS _ . OSCAI MAYIB VACUUM PACKID SLICID __ AlP GIADI A — IS LU M OVil

Ml MEAT FRANKS If 49< PURE BEEF BOLOONA % 59< TURKEVS

AU MEAT MAINERS 89< COTTO SALAMI tf 69< TURKEVS

IMPORTANT 
... FOR YOU!

A&P POLICY:
Alwoyv do whai honatt ond foit lot 
evary cwMomar

RAINCHECK:
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GUARANTEE:
A&P offatt on untondiiionol monay 
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no mottat who mokat ii if A&P tailt >l 
A&P guotonlaat it
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GERBER BABY FOOD

STAftT TKy morning

CATH JOHN'S FROZEN

55^ P&D SHRIMP 'K- oTwiS

49t 

49(

EVERYDAY LOW BABY VALUES
Fruit* enN Vefeteblei
" BABY FOOD

llert Yeur tabir ea—Liqui#
SIMILAC BABY FORMULA

II O VEGITAILt
W V JUfci

MSPOSABIE 
A&P BRAND

10c

16c

31c

nMULAS os DSIF

S WITH SOMl iB#VA O"' MJRA ‘T*** WITH lOMI

COCKTAIL 49^ TOMATOES 33^ "<£ 43^ LUklS PINTO BEANS
SLICED OR HALVES—IONA Zf-Oi .A ^ A. *AV| VYtTH VAN CAMPS

MAXWELL HOUSE coffee YEUOWCLINO PEACHES'” 35^ PORK AND BEANS
»«ASTY AND VIOOBOUS awawA **r BkAMD sous lAjv. **''1 WITH ML MONTt

OUR OWN TEA BAGS 89^ RFD PITTED CHERRIES-33^ FRUIT COCKTAIL

DIAPERS
t|«

79*
DAYTIMI

SO-CI
Flu.

OVfRNtQHT
120.

Pseksfs

SAVE MONEY ON BRAZILIAN EIGHT O’CLOCK

COFFEE
'•i! 75^ ^

SAVE AT A&P WEO ON PERSONAL SIZE ^ A a >H0P AND SAVE A&P WEO ON

IVORY SOAP 4 '"K 96t 0EX0lAVEeETABLE0IL’' £9^
I 10c OFF LABEL—YOU PAY SAVE MONEY! BUY mw. K

TIDE DETERMENT 69^ DOO FOOD
MEAT. FISH. CHICKEN AND LIVER FLAVOR

FOR MANY USES—SAVE ON

EIGHT O CLOCK BRAND

DAILY DOC FOOD "af |0< ntlSKiES 006 F000%35* i
SWVI ON ASP BRAND A OtSStBT OB YOUB COOKINO NltDS A#$A 1

eRAPEFRUITSECTIONS’K'SI^ KARO SYRUP flSl ’if Sotj

BUTTEK
MONEY SAVING VALUE ON SAVE WITH SUNNYFiaO BtANtN~RS6.money saving value on wirn sunntpiblo ^

SUNSWEET PRUNE JUKEt:i59T PANCAKE nflUR_ ~ 35* iiilW

SWEET CREAM , ,.b, pg,. -f /I 
SUNNYFIELD Qt, f %

BRAND Lb. Pfini, f
In Qlt Lb. Pnnit

ENCOREMAROARINF '16^

l&Oz.
Cans e9> LOW FROZEN FOOD PRICES

Vi.G«l. 99c
Vr 49c

ALL FLAVORS BORDENS

ICE CREAM
ALL FLAVORS MARVEL

ICE MILK
GREAT DESSERT TOPPING A&P

HANDI-WHIP V.l’i 39c
REGULAR OR C HNKLC CUT FRENCH FRIED

A&P POTATOES '.i: 89c
SERVE TOPPED WITH BUTTER

Broccoli Spenrs lOOi
Pkf

ANN pace brand

SAVE ON REALLY FRESH MEALTIME IDEA GREAT SERVED HOT TOPPED WITH MARVEL IW* CMAM a

ANN PACE MAYONNAISE * 49^ A&P LONe eRAIN RKE'atSSt CHERRY PIES ~-8> 69«
SHOP A&P WEO FOR SOME RICH RED ^ERVC WITH ANN PAGE SOUP—A&P APA PARKER BAKE N* SERVE 4%

ANN PA«E KETCHUP -- 25^ SAITINE CRACKERS * 23^ CIOVERIEAF ROUS
awaw 1. *HN PAGI PRAND am a . JAV* on i-cut—jani pabkib

29^ LAYER CAKE MIXES MARBLE POUND CAKE'^^’69^
25* SYRUP 39< PLAIN RYE BREAD » 35^

SAVE ON PACKERS LABEL DRUB JANI PABK'.R FBI5HIY lAKID awawA

29* PINTO BEANS I7< ~: 55* pecw rin6 '!.r89*

VALUABLE COUPON ,Ti

FRENCH DRESSING
ANN PAGE BRAND

SANDWICH SPREAD
TREAT YOUR CHILD TO SOMl ANN Pi

GUM DROP CANDY

8 Ob. 
Jar

A&P Brand

SUGAR
Cane
Sugar/

WITH THIS COUPON 
i WITHOUT COUPON YOU PAY tOi 

LIMIT ONI tACi WITH SSOO Ot 
I MORI OtDIt AND THIS COUPON 

Coed ttirauah Set , Je« 20

ivicr FLORIDA WHITE

GRAPEFRUIT 5 k. 59f fresh carrots 2 >*-29*
JUICT IM Jill FIOBIOA tRESM A/IA - "i .t'

TEMPLE OR ANDES 1049* BROCCOLI “ 39* K[0 REDISHES l*s25*

SWEET POTATOES 2 29* KALE °< SPWAeH 'f^^33< STRAWBERRIES 2^79*

APPLES EXTRA FANCY WESTERN 
100 SIZE

GOLDEN DELICIOUS
IO"\98f

sborouqh St. Poola Rd. Mon. thru Sat.


